



























































lt won't be long now 





@ Soon you will receive the biggest piece of silver- 
ware news that has come your way in years! The stage is all set for—1. A gorgeous 
new pattern that answers today’s widespread demand for rich decoration. 2. A new 
merchandising plan that will keep your customers coming back month after month—that 
will enable you to move more quality Silverplate than you've ever sold before. @ Either 
one of these events alone is big news. Together they mean news that is worth telling 


with a big national advertising campaign—and that's another ally you can count on! 


Seiigiectangie 1847 ROGERS BROS. 


the world’s largest manu- 


REG. U.S. PATENTOFF. facturer of silverware — | Avecplath 


the world’s largest advertiser of silverware. 





A PRODUCT OF THE INTERNATIONAL SILVER COMPANY, Meriden, Conn, 


NEW YORK, 9-19 MAIDEN LANE - CHICAGO, MERCHANDISE MART - SAN FRANCISCO, 150 POST STREET + ST. LOUIS, AMBASSADOR BLDG. 
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SPEAKING OF THE JEWELRY TRADE a4 a a 


dd 

F the jewelers 
of the country suddenly find that they 
can sell some old-fashioned chatelain 
watches (if they still have any in 
their old stock) there is a reason,” 
said a representative of a well-known 
New York wholesale house last 
month. ‘For the chatelain watch has 
just received a fashion boost that it 
has not had for many many years 





and this from the first Lady of 
the Land. 


“If you will recall the pictures 
published of Mrs. Roosevelt while 
she was visiting the Regent of the 
Mount Vernon Ladies’ Association 
and on other occasions, you will see 
that she wears prominently an old- 
fashioned chatelain watch directly 
under the collar of her blouse. While 
she may not have had any thought of 
starting a new style or reviving an 
old one, there is no doubt that many 
women who saw the picture feel that 
they, too, could again wear their 
chatelain watch and have probabiy 
done so. 

“How far this will extend, of 
course, we do not know, but I think 
jewelers who have any of the 
chatelain watches or watch pins in 
stock, will lose nothing by display- 
ing them with the picture of Mrs. 
Roosevelt wearing her own.” 

A Washington dispatch later on 
explained that Mrs. Roosevelt wears 
the watch and pin because it was her 
husband’s wedding gift to her and 
she has worn it continuously since 
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that time. It is engraved with her 
initials set in diamonds and the pin 
from which it hangs is also diamond- 
studded. 


q+ ¢ 4 
Bhe following 
“Words of Wisdom” were con- 


tributed by a British jeweler to an 
English publication recently: 


“A satisfied staff keeps production costs 
down and output up. 

“Study the psychology of the worker— 
and remember that monotony results in 
inefficiency. 

“Let every man know his job. In- 
definite distribution of duties results in 
work not done. 

“The wise manager appreciates quick- 
ness, but never at the expense of thor- 
oughness. 

“Much of the capacity of men is wasted 
because their superiors keep them doing 
little things. 

“Don’t interfere too much with your 
subordinates. Supervision is better than 
interference. 

“Responsibility often improves efficiency 
—but don’t pass your responsibility to a 
subordinate. 

“Study your workers individually — 
that you will find out how to get the best 
from each. 

“Hustle is useful, but do not mistake 
hustle for efficiency.” 


q+ ¢ 4 


4d 

Pp rogressive jewelers 
have found that the sale of silver is a 
year-round and not a seasonable prop- 
osition,” said Paul F. Donelan, adver- 
tising manager of the Gorham Co., 
recently, in calling attention to the 
fact that this concern had abandoned 
the idea of the old school that 
sterling silverware is a line to be mer- 
chandised in the Spring and dropped 
for the remainder of the year. In- 
stead it has launched the policy of fea- 
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turing sterling 12 months in the year 
and this, Mr. Donelan said, is an ex- 
ample that the jeweler can profit by 
both in his advertising and his sales 
promotion. Dealers are urged to use 
local advertising to tie up with the 
national publicity which will continue 
regularly in Vogue, Harper's Bazaar 
and Good Houskeeping, not spas- 
modically but every month. 


THEY DO IT THE 
YEAR-ROUND / 
~x e 






“In the past we have been content 
to feature sterling silver to June 
brides,’ commented Mr. Donelan, 
“but statistics prove that all months 
offer good sterling business from 
newly-weds. Even in the month av- 
eraging lowest in number of mar- 
riages, there are approximately 614 
per cent of the marriages of the year, 
which is a worthwhile market.” 


q¢ 4 


I, discussing the 
National Recovery Bill and what the 
jewelry trade must do to take advan- 
tage of its provisions, Harold C. 
Buckelew, president of the New Jer- 
sey Association of Trade Executives, 
also gave many points on trade asso- 
ciations generally to the New Jersey 
jewelers at their convention in As- 
bury Park, last month. He said that 
the day of the individual playing a 
lone hand to the detriment of himself 
and his industry is soon to pass. The 
trade association’s day has arrived and 
the new Act, which will be a law for 








two years, will give the jewelers an 
opportunity to demonstrate their abil- 
ity to solve their problems through 
proper organization. 

Suggesting a few fundamental 
rules that should govern a successful 
trade association, he emphasized the 
following: 

“a, A code of fair trade practice, 
adequate in its scope to correct the 
unethical and uneconomic practices 
which have heretofore hampered the 
industry or trade. 

“b. A membership large enough 





and representative enough to truly 
legislate for the trade or industry. 

“c, An adequate financial support. 

“d. A competent and trained lead- 
ership both professional and volun- 
teer. 

“e. A far-sighted program of edu- 
cation, research and promotion that 
plans and dreams for the future and 
inspires each individual in the associ- 
ation to unselfish effort for the good 
of the craft. 

“f. And last but not least, a wise 
policy that provides an adequate wage 
for the worker, reasonable hours of 
labor, decent working conditions, old 
age pensions, and all of those reason- 
able social and humane provisions, 
the obtaining of which, in other lands, 
has brought loss of control to the 
owners of business enterprises, largely 
because of employer resistance to the 
acceptance of these principles.” 
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A campaign 
among Pittsburgh stores to educate 
both salespersons and customers on 
the wastefulness of returns has 
brought gratifying results, with the 
reduction in the return percentages 
ranging as high as 8 and 9 per cent in 
many stores, according to a report 
published in Executive Service Bul- 
letin. 

On the basis of this campaign it is 
concluded that: “1. Customers will 
respond to store policy only when the 
policy is definite and insisted upon. 
2. Less attention should be given to 
the use of indirect methods, such as 
general notices and impersonal adver- 
tising. Customers do not make per- 


sonal applications of such informa- 
tion. 3. Salesmanship training is im- 
portant. Specific attention should be 
given to the causes of returns at dif- 
ferent seasons, in order to keep sales- 
people conscious of their responsibil- 
ity. 4. Since any plan to reduce re- 
turns is dependent upon the coopera- 
tion of all stores, every effort should 
be made to insure city-wide action on 
the plan.” 


4 ¢ ¢ 


dd 

ie my opinion 
there is really nothing wrong with 
the jewelry business or that people 
have lost faith in it,” said Harry 
Wachenheimer, the Providence man- 
ufacturing jeweler recently, “but the 
consumer evidently has lost confi- 
dence in jewelry or, at least, some of 
the kinds of jewelry that have been 
supplied to them in the last few years. 
This has been due, in a large meas- 
ure, to the fact that our manufactur- 
ers have traded down rather than up 
and have stressed price instead of 
quality to the detriment of the indus- 
try as a whole. We do not need a 
Moses to lead us out of our present 
condition; in fact there is no Moses 
at hand, but we do need to apply the 
same common-sense principles of hon- 
esty and decency to our product as 
Moses stressed for the conduct of the 
children of Israel and all mankind. 

“Six years ago at the Providence 
convention of the wholesalers, I out- 
lined the fundamental evils of our 
trade with some suggested remedies 
and the conditions spoken of then are 
as true today as they were in 1927. 
The remedies suggested are essential 
and even more necessary now for the 
permanent success of our business 
than they were then. They were in 
short: 

Eliminate dishonest methods with a 
clean-cut national stamping law. 

Platinum jewelry and platinum plated 
jewelry to be stamped with the exact 
quality. 

Relatives of platinum to be stamped 
with their correct names. 

Gold to be stamped with the exact 
quality, whether 20Kt. or 6Kt. 

Rolled gold plated jewelry to be 
stamped with the quality together with 
the words “gold plated.” 

The name “gold shell” and other mis- 
leading expressions to be eliminated. 

Sterling silver and_ silver plated 
jewelry to be stamped just what it is. 

Brass, nickel, lead, iron and aluminum 
jewelry to be plainly stamped brass, 
nickel, lead, iron and aluminum. 

Precious stones to be sold as precious 
stones. 
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Synthetic stones to be sold as scientific 
stones. 

Imitation stones to be called imitation 
stones. 

“There is a market for every qual- 
ity of jewelry when properly made 
and honestly marked, but it must be 
sold for exactly what it is; nothing 
more, nothing less.” 


4 ¢ ¢ 


4d 
The jeweler has long 


been looked upon by the public as one 
who purveys quality—dquality in the 
way of artistic perfection and work- 
manship and especially quality in in- 
trinsic value of the metal used. Con- 
sequently, people who buy from the 
retail jeweler expect something better 
than they would get from the hard- 
ware merchant, the novelty store or 
even the department store, irrespec- 
tive of the price which they pay. For 
the old adage that “The quality is re- 
membered long after the price is for- 
gotten’ is something that is being 
brought home to the retail jeweler at 
all times. Retailers who have sold 
articles of no quality have hurt them- 


JEWELLER, 








selves with customers even though 
they may have given full or even 
more than full value on the original 
purchase, because of this general at- 
titude toward things coming from a 
jewelry store. 

“Tt is for this reason,” said H. A. 
Gardner, treasurer of the Bugbee & 
Niles Co., North Attleboro, Mass., 
“that we have found it most profit- 
able to make only watch attachments 
which have a precious metal content 
of some kind. A careful survey of 
the experience of our customers has 
shown that it is good business policy 
for a manufacturer who wants to sell 
his product through the jeweler, to 
confine himself to a line of merchan- 
dise that the jeweler can be proud to 
sell or, at least, one that will uphold 
his reputation as the years go by ° 
through a regular period of steady 
service of the article. 

“Of course,” said Mr. Gardner, 
“the merchandise must be so made as 
to permit the retailer to meet com- 
petition with a fair margin of profit, 
but it must not be priced so low that 
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this will prevent the use of intr:nsic 
quality in the article in question. To- 
day the effort of the progressive re- 
tailer is sell quality and the wise 
manufacturer should heed this sign of 


the times.” 
+ ¢ ¢ 


4d 
Wat we must do 


now is to show our confidence,” said 
C. R. Gardinor, president of the In- 
ternational Silver Co., in a recent 
statement. ‘“We read much of ‘De- 
flation’ and ‘Inflation.’ It is interest- 
ing to listen to the many arguments 
in conversation on these subjects. All 
of the arguments begin or end with 








about the same expressions, ‘I don’t 
ZONFTDENCE] (DEPRESSION 
HEY —'RIGHT 
ABOUT FACE 
1 ABOU" 


understand it and I don’t know what 
it means.’ 

“T am of the opinion that we need 
no definition of the word ‘Deflation,’ 
as we have had a practical demonstra- 
tion of it during the past few years. 
I heard this interesting definition of 
‘Inflation,’ the other day: ‘Inflation is 
a state of mind.” 

“My interpretation of this is 
that to bring about inflation all we 
need is a change of mind, an appre- 
ciation that this United States of 
America is the greatest country on 
earth; that we still are rich in nat- 
ural resources; that we have our oil, 
coal, copper, iron, silver, timber, etc. 

“The greatest aid we could give 
our President would be to right about 
face in our attitude and give expres- 
sion in a practical way to the confi- 
dence which, after all, deep down in 
our hearts, exists.” 


+ 4 ¢ 


4d 
; of the 


country have a wonderful oppor- 
tunity today to develop a big diamond 
selling campaign if they will take 
advantage of the conditions now 
existing and the influence they have 
with their local newspapers to get in 
real news as to the effect of infla- 
tion on the diamond market,” said 
Ted Syman of the Syman Bros. 
Jewelry Co. of Denver, recently. 

Mr. Syman has already proved his 
point by getting articles in the Denver 
| Post and the Rocky Mountain News 
that are stimulating the diamond 
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trade. The article which was prom- 
inently published in the Post, June 
14, read in part: 


Diamond merchants have sold more 
precious stones since announcement of the 
program of inflation in March than for 
a year previously, experts said Saturday. 
Smart buyers of diamonds and agents of 
eastern houses are combing the markets 
across the continent for bargains. Dia- 
monds so purchased are going off the 
market. It virtually is impossible to 
purchase the larger stones in quantity, 
said experts. 

The reason is that many people be- 
lieve diamonds, with a big international 
market, make a safe medium for ap- 
preciation in an inflationary period. Be- 
sides, liquidation of diamonds, begun 
in 1929, virtually has dried up. . . 

The diamond has a value in_ all 
countries and with currencies of many 
nations in an uncertain state, conserva- 
tive investors all over the world have 
put their surplus funds into cut stones. 
Estates, particularly, have been heavy 
purchasers in this country, according to 
diamond dealers. 


As Mr. Syman well says, “this 
sort of article can be gotten in the 
local papers by almost any jewelers 
if they will send it without using 
their own names or trying to get 
personal advertising out of it. They 
will be successful if they will be con- 
tent to talk generally, stressing di- 
amonds as an investment and in this 
way will do good directly to the in- 
dustry and indirectly to themselves.” 


4 ¢ ¢ 
4d 
With the avalanche 


of electric clocks that is descending on 
the world today the clock repairer 
may wonder whether his is a lost pro- 
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TIME TO GET UP! 


—There is a decided increase in the demand 
for alarm clocks. 

—The Sales Manager of one of the important 
clock factories says: 

—"The alarm clock is a unique but reliable 
barometer of employment. When times are 
hard, clock sales are down; when conditions 
improve, clock sales rise. The present in- 
crease in demand is no doubt due to in- 
creased employment and the need of early 
rising to get on the job.” 

—We hope that millions more alarm clocks 
are set at 7 A. M. before many months 
have rolled by. 

—Looks as though we are on the “up and up.” 


» ee Sy ae 


President. 
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fession or trade and whether clock oil 
will some of these days be eliminated 
from his bench,” said George W. 
Feldman, of the Fulcrum Oil Co. 
“We have had many electric 
clock movements submitted to us for 
examination and recommendation as 
to the proper lubricant. It may seem 
strange but the fact is that the cheap- 
er the electric clock movement the 
higher grade lubricant it requires. 
The cheaper electric synchronized 
clocks have exposed pivots, bearings 
and worm gears. The rapidity of rev- 
olution of the wheels and gears of 
such clocks produces a certain amount 
of heat and unless the oil is of perfect 
viscosity for such mechanisms the lu- 





bricant soon becomes ineffective, the 
gears and pivots start to wear on the 
metal and the first thing you know 
the clock begins to sound like a 
threshing machine and shortly after 
dies a natural death. If such a clock 
is kept lubricated and the proper oil 
replenished about each six months it 
may last for years. 

“With the higher grade synchron- 
ized clocks the principal mechanism is 
contained in a cylinder filled with oil. 
In this way the parts are continually 
moving in oil and a much cheaper lu- 
bricant can safely be used, as there 
is no way for the oil to run off.” 
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Are you giving 
your business a “New Deal’? 

Is your company working under a 
1929 policy, or have you revamped 
your plans to meet 1933 conditions? 

These are the questions brought up 
for consideration by W. J. McDon- 
ald, vice-president of the American 
Management Association, in a recent 
issue of Forbes. 

Admitting that it is no easy task 
to make changes today, Mr. McDon- 
ald warns that every day’s delay only 
adds to a problem which must be 
faced eventually. And if outmoded 
and forgotten policies are to be re- 
moved from the path of aggressive ac- 
tion, a company must take steps to re- 
consider all their business policies not 
only in the light of present day con- 
ditions but of the conditions that will 
exist during the next year or later. 






































The jeweler who does 


not organize a trophy department to attract to his store 
this business existing in his community, is not alert to 
his selling opportunities. 

To successfully develop the trophy business the jeweler 
must build a plan. A number of definite details must 
be carefully organized and some one person in the store 
should undertake to carry out, in a very serious way, the 
work involved. The jewelry stores operating a success- 
ful trophy department devote effort and energy in get- 
ting this business. It isn’t an accident that some store 
in a city is selected as trophy headquarters. A promotion 
plan has been developed and each detail of the plan has 
been carried out in building sales. 

The manufacturers of trophies extend themselves to 
the utmost in helping the jeweler secure this business. 
Cooperation of every sort is offered, if the jeweler will 
show an interest in developing the trophy business. Some 
elaborate promotion schemes have been prepared which re- 
lieve the jeweler of practically all details. These are 
based on an intelligent, aggressive sales campaign which 
is centered around a particular store working with the 
manufacturer. 

Broadsides and charts to be hung in locker rooms, il- 
lustrating and suggesting prizes for various events, are 
supplied to the jeweler. These promotion pieces, with 
his name imprinted, are constantly advertising his store 
to the very best people in the community. Never have 
trophies been so exquisitely designed. Many have a utili- 
tarian value as well as being of exceptional artistic merit. 
Manufacturers have departed from the antiquated prizes 
of the past and modern designing has introduced an en- 
tirely new spirit to awards for effort in various fields of 
endeavor. 

The interchangeable idea, making it possible to adapt 
a trophy to a particular event, meets a store problem, in 
that only small inventories are required to conduct a 
complete trophy department. One of a type meets cus- 
tomer insistence for a choice. The interchangeable fea- 
ture widens the use of a single trophy into as many as 20 
uses for sports contests. 

An outstanding store of the nation doing an intelligent 
and aggressive trophy job is the house of Shreve, Crump 
& Low Co., one of the oldest and finest jewelry firms of 
Boston, Mass. 

We asked William A. Lee, manager of the silverware 








Trophy Promotion Plans that 


department, to give us his experience in selling and de. 
veloping the trophy business in this store: 

“We try to sell fine things for better people as tro. 
phies,” said Mr. Lee. “In many instances we suggest 
utilitarian pieces of the better sort, as the winners fre. 
quently are people who can gratify almost every desire, 

‘We make a very serious effort in suggesting uncommon 
pieces. Many times it is a large bowl, a fine sterling 
tray, vases and other household pieces. We usually try 
to visualize the home environment of the people com- 
peting in the events. At some of our very exclusive 
country clubs we quite often make the suggestion that 
a fine piece of old Sheffield silver would be appropriate, 

“We card index the gifts selected and the winners of 
the various events, where we supply the trophies. In 
this manner we can diversify the prizes the following 
season so there is no duplication. We have found in 
some events, the same individuals seem to capture many 
of the trophies. Recently we have suggested cocktail 
shakers. The goblets and tray can be added later. 

“Cups, plaques and similar trophies appeal to the 
younger contestants and we find them popular. The 
achievement of winning and receiving a cup appeals to 
their pride. 


W. keep in close touch 


with those responsible for selecting trophies. We use 
direct mail and letters to the various committees and 
‘advertise in some of the club publications. In many cases 
a store as old as ours finds the members of the commit- 
tee to be our best customers. 

“We always arrange a special display for the commit- 
tees, segregating the pieces into price range and classifica- 
tion. We also carry a large stock for a full selection. 
For leading events that have a large publc interest, like 
the horse show and races at country clubs, we devote a 
window to the event, with all the trophies on display. 
This attracts large crowds and identifies the store as one 
specializing in trophies. 

“In selling trophies we not only try to consummate 
a sale, but we try to have that particular piece register 
a favorable impression on the recipient so that it will 
continue to build prestige for the store among the friends 
of the winner,” concluded Mr. Lee. 


The Phillips H. Stevens Co., Hartford, Conn., has 
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Win More Summer Business 


a unique plan in promoting trophies in the country clubs 
for golf tournaments. 

“We establish a direct contact with the committee in 
charge of the selecting of trophies, determine how much 
money they have to spend, the number of prizes to be 
awarded, and then arrange an exhibit,” said Arthur L. 
Terwilliger, president of the company. 

“The prizes at our leading country club are selected 
at the beginning of each year. The club sends out a card 
asking those who desire to give a trophy to fill in the card. 
The card contains information as to the amount they 
wish to spend, if they wish to select the trophy, or should 
the selection be left to the committee; if so, have they a 
preference where they want it purchasd? 

“About 90 per cent of the replies leave it to the com- 
mittee, the other 10 per cent express a preference. We 
then arrange a display and invite the committee to make 
its selection, arranging the prizes in classes of $10, $15 
and $25. After the committee has made its choice the 
prizes are placed on display at the club for the entire 
year. They are distributed at the annual trophy din- 
ner and not given out after each tournament. This re- 
sults in much prestige and advertising for our store. The 
plan is becoming popular around here and other clubs 
are adopting it. 


dd 
Fos the horse show, 


we suggest sports jewelry for some events. Cups are 
chosen for those events where they are appropriate.” 

“We watch the newspapers for all sporting events,” 
said Edgar H. Dowson, in charge of the trophy business 
at Samuel H. Kirby & Sons, Inc., New Haven, Conn. 

“We calendar every event in the field of sport and 
other affairs that may demand a trophy. About a month 
before the event is to take place we contact the proper 
committees. Frequently they are our customers, or at 
least familiar with some one in the store. We always 
check the chairmen of the trophy committees each year 
to see if any changes have been made. You'll find this 
helpful in making the correct contact. 

“Most important in developing this business is to be 
sure that you are familiar with all sources of supply. In- 
sist that you are on the mailing list of all trophy manu- 
facturers. It will establish your store as trophy head- 
quarters if you can show more styles and have more 
contacts for unusual types than your competitors. 
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“We are observing that for some events hollowware 
in sterling is becoming very popular for award use. Peo- 
ple are preferring a useful article rather than something 
which only has an appeal to pride or admiration. When 
a committee is ready to select trophies, we arrange two 
cases for display. 

“Always determine what the appropriation for prizes 
is, and how many events are to be covered. This will 
simplify the work of the committee, relieve it of a lot 
of detail and conserve time. You'll find that usually 
the committee will be susceptible to your suggestion, pro- 
vided an intelligent presentation has been made. Re- 
moving much of the responsibility from the committe¢’s 
shoulders will be appreciated by most of them. 

“Close cooperation with the trophy chairman elimi- 
nates a lot of detail and delay when the committee is 
ready to make its selection. The power of suggestion 
works beautifully, if you lay out the prizes for the va- 
rious events, designating the first, second and third prizes 
for each event. If they don’t appeal, a change can easily 
be effected. But it helps the committee to reach a de- 
cision if you have planned a selected group of trophies 
for the individual contest. 

“If a jeweler wants to develop this business he will 
have to organize a promotion plan, merchandise it in- 
tensely and follow it up with individual work and effort.” 

Adopting these practical ideas successfully used by other 
stores, any jeweler with initiative and energy can install 
a trophy department at very little cost. Ask manufac- 
turers specializing in the making of trophies to send you 
complete information how this can be accomplished. 

The following calendar of some of the sports events 
throughout the country is given herewith as an addi- 
tional aid in going after trophy business. 


SPORTS CALENDAR 


Aviation 
July 1-4—National Air Races at Los Angeles. 


Dog Shows 
Aug. 12—Lenox Kennel Club, Lenox, Mass. 
Ang. 20—Rhode Island Kennel Club, Providence, Rhode Island. 
Sept. 7-8—New York State Fair, Syracuse, N. Y. 
Sept. 9—Storm King Kennel Club, Cornwall, N. Y. 
Sept. 12-15—Brockton Agricultural Society, Brockton, Mass. 
Sept. 16—Tuxedo Kennel Club, Tuxedo Park, N. Y. 
Sept. 23—Somerset Hills Kennel Club, Far Hills, N. J. 
(Turn to page 33) 
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a the many important 
decisions reached in the resolutions of the fourth Interna- 
tional Jewelers’ Congress at Rome, May 5-7, were a 
number that are of vital importance to the jewelry trade 
in both Europe and the United States. 

Among those reported by the first committee cover- 
ing diamonds, pearls, and precious stones, the preliminary 
resolution was most important and was as follows: 


PRECIOUS STONES 


One common word or one common denomination shall not designate 
two gems of different mineralogical species. 

The denomination given to a gem should not classify it, or should 
fot allow of classifying it, in a mineralogical species not its own. 


Proposed definitions or standards to cover the terms 
“Perfect,” “Blue White” and other attributes of dia- 
monds, in the way defined by the trade practice rules 
adopted in the United States were rejected by the Con- 
gress, but other important resolutions in connection with 
diamonds were as follows: 


The only measure of weight employed for the diamond should be 
the metric carat of 200 mm. and its fractions in 100th parts. 

In the jewelry trade the term “diamond” should only be applied to 
the natural crystallized carbon. All imitation diamonds should be 
offered and invoiced as such. 

The word “imitation” should be written in the same characters as 
the word “diamond.” It should be placed in such a fashion that with- 
out ambiguity it qualifies the word “diamond” on all labels, window 
tickets, advertisements, invoices and every time that the product is 
presented in no matter what form. 


The resolutions on reconstructed, synthetic and imi- 
tation stones were: 


Synthetic or imitation stones should be offered, sold and invoiced 
as such. 

The description “reconstructed” should be suppressed as not corre- 
sponding to the reality. : 

The description “scientific” should be rejected equally as to general 
and allowing erroneous or false verbal explanations. 

The only terms to be retained are “synthetic” and “imitation”; 
“synthetic” for the products of synthesis; “imitation” for all products 
having only an aspect corresponding to the product of which they 
borrow the name. 

The words “synthetic” and “imitation” should be written in the 
same characters as the name of the stone and they should be placed 
in such a fashion that, without ambiguity, they qualify the stone on 
all labels, window tickets, advertisements, invoices and every time that 
the product is offered under any form whatsoever. 

In any case synthetic stones and imitations should not figure on 
the same tray, nor on the same shelf, as genuine stones. 

Moreover, if on a piece of jewelry synthetic or imitation stones 
have been mounted with genunie stones these pieces of jewelry should 
not, in any case, be presented alongside those composed solely of 
genuine stones, and very legible window tickets should advise possible 
purchasers of the mixtures made on this jewelry. 

All the regulations of offering for sale and invoicing adopted for 
— which are not genuine stones are equally applicable to cultured 
pearls. 


NOMENCLATURE OF PRECIOUS STONES 


The resolutions on nomenclature of stones included 
the following: 


The Congress adopts the nomenclature proposed by Germany, after 
having modified it according to the observations presented by Great 
Britain and France and decides as follows: 

1. In conformity with the Preliminary Resolution, Quartz sold under 
the name of Topaz cannot henceforth be sold under this description. 
Nevertheless, in order not to upset old established customs too sud- 
denly, such Quartz can be traditionally sold under the name of Topaz- 


Important Jewelry Standards 
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The fourth International Jewelry Congress which 
was held at Rome, May 5, 6 and 7 was in truth a 
world convention of jewelers except those of the 
United States. The result of its deliberations and 
resolutions will be far-reaching in its effect upon 
the jewelry industry of all civilized countries and 
will probably even have a marked effect upon 
future standards and practices in the United States, 
Lack of space has prevented a report of the various 
proceedings, but the essential resolutions affecting 
the gold, silver, platinum, precious stone and horo- 
logical industries are published herewith and should 
be read carefully by our manufacturers and distrib- 
utors. 

While the next International Congress will not be 
held until 1935, in Berlin, an international confer- 
ence of the expert delegates will be held at The 
Hague in May 1934 which will decide on the agenda 
of the next world conference. 
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Safranite during a period of three years. Commencing on Jan. I, 
1937, such Quartz should only be offered as “Safranite.” 

2. Of the two varieties of Peridot: Olivine and Chrysolite (Olivine 
being found very little commercially), the Congress decides that 
Peridot shall henceforward be presented only under the name of its 
species, Peridot, or under that of its variety, Chrysolite; the description 
Olivine being henceforth reserved solely for the variety of olive-green 
garned named Ouwarovite. 

3. The description “Hyacinth” is reserved solely for the variety of 
garnet of “Hyacinth” color. 

4. All stones whose color has been intensified or modified by 
chemical action must be offered and sold as “colored stones,” but 
without conveying the impression they are synthetic or imitations. 

On the other hand, stones whose color has been obtained by dipping 
in an aniline dye or other substance must be declared “stones artifi- 
cially tinted” and be classified and offered with imitation stones. 

5. The commercial denominations adopted by the Congress must 
be employed in the offering of gems and their invoicing. On the 
invoice of a jewel all the stones without exception mounted on this 
jewel must be mentioned and solely under the denominations adopted 
by the Congress. 


PRECIOUS METALS 


The second committee’s report on the question of 
precious metals was as follows: 


a. PLATINUM 


Resolution No. 11, of London, on the standard for Platinum has 
been confirmed as follows: 

The Congress adopts the International Standard of 950/000 for 
the raw material of Platinum goods. Iridium only is admissible as 2 
substitute for Platinum. 

The Congress recommends that in all countries where a control of 
Platinum is not obligatory, manufacturers affix a trade stamp PT; 
the trade stamp not to be applied on any object which does not 
conform with the above standard. 


b. GOLD 
Resolution No. 12, of London, on the standards for Gold is modified 


as follows: 
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The Congress adopts the International Standards of 750/000 and 
585/000 for the raw material of Gold articles. 

The Congress expresses the wish that Sweden and Portugal would 
be willing to reduce their legal standard to 750/000; and that Bulgaria, 
France, Jugo-Slavia, Holland, Rumania, Russia and Tunisia 
increase their legal standard to 585/000. 
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Adopted at International Congress 





Courtesy of N.A.G. Journal 


Jewelers from many countries formulating their decisions at the final session of the Congress. 


It is desirable that an agreement should be made on the inferior 
standard of 8 or 9 carat. 


c. SILVER 


With regard to the standards for Silver, the Committee proposes the 
following resolution: 

The Congress recommends as International Standards for Silver 
925/000 and 835/000, it being understeod that the countries that 
are able to employ a legal standard superior to those indicated will 
have the power to use it. 

Countries which have custom and legislation in favor of the standard 
of 800/000 can continue this manufacture, but the Congress expresses 
the wish that these countries will eventually change to the standard 
of 835/000. 


TOLERANCES 


The Congress decides— 


In order that alloys of precious metals necessary to the industry 
Id only be made in the few recognized standards, by which there 

would be produced a rationalization in the manufacture of metals for 
working as well as a diminution of stock, and im order that there 
might be considered a lowering of the average standard by the applica- 
tion of solder, tolerances are recognized for the finished goods. 

The tolerances must be understoed in such manner that the raw 
material without solder must possess the full standard indicated. 

The International Tolerances are: 


For finished goods in Platinum................. 10/000 
For finished goods in Gold..................... 3/000 
For finished goods in Silver.................... 5/000 


For hollow-ware articles in gold and silver the tolerance is the 
Same and no special tolerances are admitted. 
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For works in the Etruscan style, filigree and the like the tolerance 
could, as an exception, reach a maximum of 20/000 at melting. 

Note: In England tolerances for articles in Gold and Silver are 
forbidden by the existing legislation, which it is not desired to alter. 

Czechoslovakia is opposed to any tolerance for articles in Platinum, 
Gold or Silver. 


On the question of gold covered articles, the resolu- 
tions were as follows: 


Definitions and Standards of Gold Covered and 
Gilt Articles 


1. DEFINITIONS 


a. The terms “Doublé,” “Plaque,” “Lamine,” “Gold Filled,” “Rolled 
Gold” shall be applied only to articles consisting of base metal covered 
with a gold plate or plates mechanically applied by means of pressing 
and rolling processes. 

b. The term “Galvanique,” “Dore,” “Vergoldet,” “Gilt,” “Gold 
Cased,” “Gold Shell,” “Fire Gilt,” “Mercurial Gilt” shall be applied 
to article made of a base metal and covered with a deposit of fine 
gold or alloyed gold by an electrolytical or chemical precess. 


2. STAMPS FOR GOLD FILLED ARTICLES 


a. That all articles manufactured in conformity with resolution 
A of the agreed definition sheuld bear a square stamp. 

b. That all articles manufactured in conformity with resolution B 
of the agreed definition should bear a round stamp. 

c. That all Gold Covered Articles, manufactured by any process 
whatsoever, should also be stamped with a Manufacturer's Stamp 
in order that the manufacturers of such articles may be identified, 
and that the use cf such stamps should be made compulsory. 

(Turn to page 34) 
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International Standards 


T IS unfortunate that owing to the 
lack of space we were unable to 
present either in the last. or the cur- 
rent issue of THE JEWELERS’ CiRCU- 
LAR, a full report of the fourth In- 
ternational Jewelry Congress held at 
Rome, Italy, May 5, 6 and 7 and 
must content ourselves with a brief 
mention of some of the resolutions 
which appears on pages 18 and 19. 
For this International Congress 
was not only as successful or more 
successful than the three that have 
preceded it, but its work was particu- 
larly important in settling some of 
the complex trade questions that 
have bothered our industry inter- 
nationally for a number of years. As 
an English contemporary well ex- 
pressed it, ‘““The earnest deliberation 
given to the trade matters submitted 
to them has resulted in a clear indi- 
cation for the trade’s future and it 
| has been effectively proved that the 
interest of the jewelry and allied 
trades in one country are identical 
with those in the other countries.” 
The hundred or more official dele- 
gates who attended, represented the 
leading countries of Europe, particu- 
larly Great Britain, Italy, France, 
Germany, Austria, Czechoslovakia, 
Greece, Switzerland, Spain, Nether- 
lands and Belgium and, in addition to 
these were many members of the 
jewelry trade associations of these 
countries, in all about 300 being pres- 
ent at the opening of the Congress. 
It should be a matter of deep re- 
gret that none of the American as- 
sociations were represented in any 
way, neither the manufacturers, im- 
porters nor retailers ; but it is sincerely 
to be hoped that when the next 
Congress meets in Berlin, 1935, or 
even when the next conference of 
delegates to prepare the agenda for 
this Congress meets in The Hague, 
next year, our industry will not only 
have adequate representation but 
will be able to throw its force in sup- 
port of the program for honest mark- 
ing, standards and nomenclature that 








the present Congress has so well 
started on its way. 
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What is “Gold Filled ?”’ 


HE meeting at New York, June 
‘’ 16, under the auspices of the 
Bureau of Standards, at which repre- 
sentatives of the vatious elements of 
the jewelry trade passed tentatively 
on a draft to cover gold covered 
articles, is believed to mark a strong 
step forward in the work of the 
jewelry trade to get a proper defini- 
tion for such articles, on which the 
trade can generally agree; also it may 
establish marks that will indicate the 
quality of “gold filled” and “rolled 
gold plate” without opening the door 
to fraud upon the trade and public. 
On the question of marking such 
articles, the different divisions of the 
jewelry industry have differed so 
radically, that they have been unable 
to agree on laws, state or national, 
that would properly. cover the mark- 
ing of gold plated ware, except in a 
most general way. It is believed 
that the establishment of a standard 
may form the basis for future legis- 
lation on which such marks can be 
properly covered, and it was no doubt 
for this reason that the proposition 
for such a standard was first made 
to the Bureau of Standards by the 
New England Manufacturing Jewel- 
ers’ and Silversmiths’ Agsociation and 
the Rolled Gold Platers Association, 
which proposed the first draft. - 
The tentative standard that re- 
sulted from the meeting at New York 
last week is distinctly a compromise 
and is wholly satisfactory neither to 
the original proposers nor to those 
who opposed it. Neither can it be 
taken as the final expression of the 
jewelry trade, as it will be the subject 
of further conferences at which not 
only manufacturers but the distrib- 
utors and even the public will have 
a chance to express an opinion. 
However, to those in the trade 
who have been working on the 
subject for over a quarter of a 
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century, the result of the meeting js 
looked upon as a real step in getting 
the trade together on a matter jn 
which views in the past have been 
practically irreconcilable. Whatever 
be the outcome, it is our hope that it 
will result in standards and of 
definitions that will not only help 
to eliminate the unfair competitions 
from which the industry has suffered 
so long, but also be fair to the manv- 
facturer of goods of all qualities, to 
the distributor and to the eventual 
consumer of the merchandise. 
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We Start to Organize 


| banger! the jewelry trade is prepared 
to take advantage of the National 
Industrial Recovery Act passed by 
Congress and signed by the Presi- 
dent, June 16, was evidenced even 
before the Act became a law by the 
activities of the manufacturing jewel- 
ers of New England and New York 
and by the work of the Jewelers’ 
Vigilance Committee in preparing 
for a meeting that will lay the 
foundation for a body that would 
represent the jewelry industry as a 
whole. 

Interest in this work has been man- 
ifest in all parts of the country 
among retailers, wholesalers and other 
elements as well as the manufacturers 
who are most vitally affected. While 
the manufacturers’ interests may 
dominate in the opportunity to 
stabilize wages and fair competition, 
the distributing elements of the in- 
dustry are interested in the final 
preparation of any code of fair com- 
petition which may be submitted to 
the National Recovery Administra- 
tion on behalf of the industry; for 
such a code may involve not only 
working conditions but matters af- 
fecting distribution, prices, terms, etc. 
and may even touch on ethics that 
affect practices involved in the sell- 
ing of the merchandise. 

As yet there is still some duplica- 
tion of effort within the industry and 
the form that will finally be taken 
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by the body to represent the jewelry 
trade is not yet apparent, whether it 
will be committee, council or general 
or inclusive organization. However, 
the activity already apparent indi- 
cates that the jewelry trade will be 
organized in some way and that we 
will be able to reap at least some 
advantages from the new legislation. 


ae ee 
Jewelry Credit Reform 


ITH the revival of business and 
general acceptance of the idea of 
a “new deal” in business methods and 
practices, many suggestions have come 
to THE JEWELERS’ CIRCULAR urging 
a reform in jewelry credits that will 
tend to change the demoralizing con- 
ditions that have confronted manu- 
facturers and wholesalers for many 
years. In this connection, we quote 
from the letter of a progressive manu- 
facturer who asks us to put his 
proposition before the trade. He says: 
“In full cooperation with THE 
JEwELERS’ CIRCULAR (which, in my 
opinion, has been and still is the me- 
dium of dignified information for the 
manufacturers, wholesalers, and _ re- 
tailers in our craft), I offer the fol- 
lowing suggestion regarding cooper- 
ative terms to be applied in the 
jewelry business. These terms I be- 
lieve liberal and fair for seller and 
buyer and may, through publicity by 
you, become the standard and general 
terms of selling. 


errors 10 days 
eee i 

Me knuwewaaey 60 “ 

et Kcsteauians 90 “ 
ee 4 months 


“Trade acceptance or promissory 
note, for a period of four months, 
with interest at six per cent per an- 
num, to be accepted when dated and 
received by vendor at first or second 
discount period. 

“If you can visualize the possibili- 
ties of these terms as sane, use in any 
Way you see fit as propaganda to fur- 
ther the principles your paper has ad- 
vanced for honesty and decency.” 
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Why Not an S. P. C. P.” 


F anyone is caught mistreating or abusing a child he is subject to criminal 
prosecution. A powerful organization, the Society for the Prevention of 
Cruelty to Children, is always on the job to protect young America. An 

agent of the Society handles the prosecution of all cases brought before 
the court. 


If anyone mistreats an animal, the Society for the Prevention of Cruelty 
to Animals is Johnny-on-the-spot to prosecute the offender. 


If it were not for Profits we couldn’t afford much in the way of Children 
or Animals; but who has undertaken to protect profits during the past 
few hectic years? 


Profit has been stepped on, slapped, slugged, slaughtered and slit wide 
apart, but no one has come forth as champion for that comparatively small 
segment of a normally active dollar. 


So-o, we respectfully suggest that another protective association be formed 
to be known as the Society for the Prevention of Cruelty to Profits. 


Profits are essential to children, life, property, Airdales and general well- 
being. Profits are a natural concomitant to economic safety. 


Our active and “aggressive Administration is taking a constructive view 
of profits—or rather the serious lack of profits. 


No doubt Washington will, through the recently enacted National Industrial 
Recovery Act, do a real job in helping Profits back to a place under the sun. 


But we nevertheless place before our readers the suggestion for forming a 
Society for the Prevention of Cruelty to Profits, with the jewelry 
division forming its most active branch. Membership should include all manu- 
facturers, importers, wholesalers, brokers, agents, retailers and what have you. 


A Profit should never be without honor—and protection—in a civilized 
economic state. 





* Society for the Prevention of Cruelty to Profits. 
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SEE HOW TO 











More than 5,000 people 


recently visited the Syman Bros. Jewelry Co., Denver, 
Colo., in a few days as a result of a novel window dis- 
play in which information was offered on how to make 
“depression plants.” The “stunt” was responsible for a 
great deal of repair business and also resulted in a good 
number of sales. ‘The “depression plants’ are chemical 
formations having the appearance of flowering plants. 
Placed in decorative dishes they make attractive table cen- 
terpieces. In the center of the window was placed one 
of the “plants,” and beside it was a sign inviting observers 
to come in and learn how to make one. The sign head- 
line, “Diamonds in the Raw,” which was drawn from 
the fact that coal is one ingredient, tied up the idea direct- 
ly with the jewelry business. 

The “plants” are made by placing a piece of coal or a 
clinker in a dish and adding three teaspoons of salt, three 
teaspoons of bluing and an equal amount of water. A 
more attractive color combination can be made by adding 
a couple of drops of mercurochrome. Within a few hours 
chemical action begins and flakes of blue, white and pink 
begin to form over the coal. In a short time the coal is” 
completely covered by a vari-colored flower-like growth. 

“The scheme created a great deal of interest because 
many people had seen the ‘plants’ and had not been able 
to learn the exact recipe for them,” manager Capt. Ted 
Syman said. “We have on many occasions brought hun- 
dreds of people into the store by taking advantage of in- 
terest in ‘fads’ of this kind.” 


I stomata s, a leading 


Boulder, Colo., jewelry store, has found that the way to 
many a woman’s pocketbook is through her church. For 
a limited period (a little over a month) church stipend 
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These are practical days. Ideas that will 

move goods for somebody else may move 

goods for you. Try some of these—the 

best of the month selected by our field 

editor following his recent trip into every 
State in the Union. 


coupons, good for approximately five per cent of the value 
of the purchase, were given to every cash purchaser of 
jewelry amounting to $1 or more. These coupons, redeem. 








able on or before a set date, would only be honored when 
presented by the duly authorized official of any one of 
Boulder’s eighteen churches. 

Various church organizations, eager in these times to 
earn money for their church or charitable work, jumped 
at the chance to secure funds with no expense to them- 
selves. Thus, buying of many members was concentrated 
on the store participating in the plan, and many friends 
were induced to make their jewelry purchases at Crowd- 
er’s in order that they might secure coupons to turn over 
to their organization. Coupons were only given on’ specific 
request, thus only a part of the store’s sales carried a dis- 
count for cash. Because of the fact that coupons were 
only given on cash purchases amounting to $1 or more, 
unit sales were noticeably increased. 


Pesuing the “trade-in” 
value of the old fountain pen, a large number of western 
jewelers and gift retailers have moved quantities of new 
pens of national-make by means of “‘cash” for the useless 
or obsolete pen on the purchase of a new. Coast jewelers 
are regularly staging such “trade-in” sales at intervals, 
and new fountain pens are being merchandised in this 
manner where sales would be sluggish and often not pos- 
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MAKERS 


By 
Harry R. Terhune, 
Field Editor 


That Get the Money 


sible unless a “cash” price were placed upon the discarded 
or broken pen hanging around the house, or on the person 
of the purchaser. 

Amount of the “cash” or trade-in value of the old pen 
varies in most of the sales, or in accordance with the pen 
offered, its price, or circumstances. But in all cases, the 
basic, underlying principle which makes the sales “click”’ 





[TURN IN 


is the fundamental psychology that permits the acquisi- 
tion of the new without suffering much loss on the old. 

Where the jeweler or gift shop customer might not 
otherwise be in the market, he or she will buy a new pen, 
fashionable in style, size or coloring, supported by a stren- 
uous advertising campaign, when it is fully realized that 
the pen invested in sometime ago will not become a total 
loss, and so far as trade is concerned, a drug on the 
market. 


Even though it is well known that the pen taken in for 


the “cash discount,” large or small as the case may be, 
has no intrinsic value, if it is left outside and not taken 
up it will form a sales resistant toward the purchase of 
a second pen, with one still around the house. Thus where 
the “cash” discount has been well publicized as a matter 
of applied psychology in selling, jewelry stores have found 
appreciable response which resulted in increased sales vol- 
ume for the pen counter. 


A, good bit of 


newspaper publicity has been obtained by the Kay Jewelry 
Co. through its tie-up with a newspaper contest conduc ed 
by Boston’s only tab, The Daily Record. The contest was 
to decide by the newspaper-clip-vote method ‘““Who Rules 
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The Airways.” There was a National favorite, a New 
England favorite and a favorite announced. A prize was 
offered in each division ; a two-foot high silver trophy for 
the New England favorite, while watches were awarded 
the winners in the other two classes. All prizes were 
furnished by Kay’s. The reward of the company was in 
having the store’s name mentioned as donor in every edi- 
tion of the paper, and over various radio announcements, 
especially over the station controlled by the Hearst papers. 
Almost any hour of the day saw an interested group 
around the window where the trophy was being displayed. 


Washing for dei 


June graduation business, this is how the Hoffman 
Jewelry Co., Marshalltown, lowa, went after this trade 
in surrounding smaller towns. Every year, several weeks 
before it is time for high school youngsters to don caps and 
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gowns, this company writes to twenty superintendents of 
schools in nearby vicinities. Each one is asked to send 
the store a list of its graduates and the names of their 
parents. In return for their trouble Hoffman’s sends 
them a nice gift. 

“When we get these names,” explains Mrs. Lily Hoff- 
man, ‘we write letters to the parents of all graduates, 
suggesting merchandise which we carry for gifts and in- 
viting them to the store. The response we get to this is 
really surprising. It is one of the best promotions which 
we have throughout the entire year. There is always a 
large percentage from every town who come to see us and 
to buy.” ‘ 
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Standards for Gold Covered. Articles 


Preliminary Conference Held in New York to Settle on Definitions and 


Quality Marks for “Gold Filled and Rolled Gold Plate” 


One of the first practical steps 
to establish standards for gold covered articles in the 
manufacturing jewelry trade was taken at a meeting held 
Friday, June 16, at the Waldorf-Astoria Hotel, New 
York, under the auspices of the United States Bureau of 
Standards. The meeting which was called to act upon 
a draft prepared by the New England Manufacturing 
Jewelers’ *& Silversmiths’ Association and the Rolled 
Gold Platers Association, to cover the proposed com- 
mercial standards for marking rolled gold and gold filled 


articles, was attended not only by the New England’ 


manufacturing jewelers and platers but by representatives 
of the Newark and New York manufacturers of jewelry, 
refiners, metallurgists, the Better Vision Institute of the 
optical trade, the Jewelers Vigilance Committee, the 
watch case and watch refining industries as well as trade 
consulting experts and representatives of the Bureau of 
Standards. About 35 in all attended the morning’s 
session. 

The preliminary draft suggested by the Bureau of 
Standards at the request of the New England people 
was gone over in detail, and after a general discussion of 
the subject from its legal, ethical and practical stand- 
points, the paragraphs of the draft were taken up 
seriatim. 

Many of the features of the original draft were objected 
to strenuously by a majority of those who attended, 
particularly that part which permitted the karat stamp 
to be applied to gold filled or rolled plate articles with 
the initials “G.F.” and “R.G.P.” instead of “gold filled” 
or “rolled gold plate,” as are provided at the present time. 
Also, objection was raised to the fact that the term might 
be applied to any thickness of gold, whether it be 1/10 
or 1/500, provided it was indicated by a fraction showing 
the true content. 

As a result of the discussion which lasted all morning 
and all afternoon, the proposed standard was modified in 
accordance with the opinions expressed and tentatively 
accepted as a basis for further discussions at future meet- 
ings to be held in New York and Providence at which 
the manufacturing jewelry trade generally will have an 
opportunity of expressing their opinion. It reads as 
follows: 


Proposed Commercial Standards for Marking 
Gold Covered Articles 


TENTATIVE DRAFT PREPARED AT THE CONFERENCE IN NEW YORK, 
JUNE 16, SuBJECT To REVISION 


. SCOPE 


1. This standard covers the marking of Gold Covered 
Articles, offered for sale in the United States of America. 


NOMENCLATURE AND DEFINITIONS 
2. “Article” 


t means any article of merchandise including 
any portion of such article whether a distinct part thereof or 
not except as hereinafter specifically exempted. “Gold 


Covered Article” means any article wholly or partly or purport- 
ing to be wholly or partly covered with gold. 


THE JEWELERS’ CIRCULAR 
for July, 1933 


25 


3. “Apply” or “Applied” includes any method or means of 
application or attachment to, or of use on, or in conjunction 
with, or in relation to, an article whether such application, 
attachment or use is to, on, by, in or with 


(1) the article itself 
(2) anything attached to the article, or 
(3) anything to which the article is attached, or 


(4) 
(5) 


anything in or on which the article is, or 

any bill, invoice, order, statement, letter, advertise- 
ment, or other writing so used or placed as to lend 
to a reasonable belief that the mark on said writing or 
writings is meant to be taken as a mark on the article 
itself. 


4. “Gold” includes any alloy of the element gold of not 
less than 10 Karat fineness. 

5. “Mark” means any letter, figure, numeral, symbol, sign, 
or device or any combinations thereof. 

6. “Quality Mark” means any mark as herein defined indicat- 
ing or purporting to indicate that any article contains gold, or 
the quality, fineness, quantity, weight, thickness, proportion or 
kind of gold in an article. 

7. “Karat” means 1/24th part of weight of unalloyed gold. 


QUALITY MARKS 


8. The Quality mark “Gold Filled” and/or “Rolled Gold 
Plate,’ shall refer to articles made of base metal upon one 
or more sides or surfaces of which base metal there is affixed 
by soldering, brazing, welding, or other mechanical means, a 
sheet or sheets or shell of karat gold, produced by alloying 
fine gold with other metals, said sheet or sheets or shell of 
gold being rolled or drawn to the marked weight ratio before 
uniting with the base metal. 

(Definition of “Rolled Plate,’ “Gold Clad,” or other pro-~ 
visions may be inserted later.) 

QUALITY MARKS FOR GOLD FILLED ARTICLES 


9. “Qualities” for “Gold Filled” and/or “Rolled Gold Plate” 
articles shall be designated by and have applied thereto marks, 
which state in terms of fractions and Karats the correct pro- 
portion of the weight of the gold to the weight of the entire 
metal in such articles and the Karat fineness of the gold, thus, 
“1/10 12K Gold Filled” or “1/20 10K Rolled Gold Plate,” as 
the case may be. 

GENERAL REQUIREMENTS 


10. Tolerances. The difference between the actual gold 
content of an article and the gold content indicated by the 
quality marks shall not be greater than 10 per cent. 

11. Exemptions. Exemptions recognized in the jewelry trade. 
and not to be considered in any assay for quality include joints, 
pins, catches and springs. 

Exemptions recognized in the optical trade and not to be 
considered in any assay for quality shall include—(to be secured 
from Better Vision Institute). 

Exemptions recognized in the watch case trade and not to be. 
considered in any assay for quality shall include—(to be 
secured from the National Association of Watch Case Manu- 
facturers). 

12. Trade Mark. Any gold covered article having applied 
thereto a quality mark, shall also have applied thereto and 
immediately adjacent to such quality mark, and equally visible, 
legible, clear and distinct therewith the name or trade mark 
duly applied for or registered under the laws of the United 
States of the Manufacturer or seller of such article. 

13. Class, Pattern, Type, or Style Mark. If a gold covered 
article has applied to it the name or trade mark duly applied 
for or registered under the laws of the United States of the 
manufacturer or seller of such article and a quality mark 

(Turn to page 64) 







































REPRODUCTION 
INSPIRED BY 
AMERICAN TRADITION 


This actual replica of Mt. Vernon created in 
Mikimoto Genuine Pearls cultivated is exhibited 
at The Century of Progress in Chicago. 
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This replica of the home of George Washington was built especially for the Chicago World’s 
Fair by Mr. K. Mikimoto as a symbol and expression of Friendship and Goodwill existing 
between the United States and Japan. 


There are 5,184 Pearls and 12,000 pieces of Mother of Pearl in the Home—185 Pearls in 
the Flag—and 16,250 Pearls in the lawn, a total of 21,619 Pearls in the exhibit. 


In Japanese waters, Mikimoto has built up a pearl colony of 41,000 sea acres. Here the 
finest, most sought after, genuine pearls are cultivated. They are sold for prices that make 
these prized, flawless genuine pearls cultivated available to all jewelry loving Americans, 
and profitable to all American jewelers. 


See our beautiful exhibit in the Japanese Pavilion at the Fair in Chicago. 


Visit either our New York or Los Angeles office, but if you cannot personally 
call, we invite your inquiry by mail. 


e e By Warrant of Appointment 
to Their Majesties 
IKIMOtO... -  “e 
eee « : Re 


New York Office: 

Los Angeles Office: 

Chicago Office: 
HEAD OFFICE: GINZA, TOKYO. 


551 Fifth Avenue 
649 South Olive St. 
Japanese Pavilion Century of Progress 


BRANCHES: KOBE, LONDON, PARIS, BOMBAY 
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Price on Which Federal Tax Paid by Producer 
Must Be Based 


WasuHIncTON, D. C., June 15—There has been con- 
siderable confusion in the trade since the Revenue Law 
went into effect as to the base of taxation on certain ar- 
ticles made by the manufacturer or producer who sells 
directly to the consumer, owing to inability to determine 
what is a fair market price at wholesale. Some of the 
rulings that have been handed down on specific cases seem 
to be conflicting. 

However, the matter seems now to be finally settled, 
because, on May 6, the ruling on class pins, rings, etc., 
was changed and the new taxable basis was put at 67 
per cent of the retail price, while on June 3 the ruling 
which refers to jewelry made by a manufacturer and sold 
to a consumer was changed to put the taxable basis at 60 
per cent of the retail price. 

According to Acting Commissioner P. N. Baldridge, 
the change as to class pins, rings, etc., went into effect 
on May 6 instead of the date on which it was finally 
adopted. 

As to the ruling of 60 per cent on jewelry, the Com- 
missioner states: 


“The above ruling is to be applied only in cases (1) where 
the manufacturer, producer, or importer of the jewelry sells 
exclusively at retail and the same or similar jewelry is not 
sold by other manufacturers, producers, or importers at whole- 
sale (or through jobbers or retail jewelers); and (2) where, 
under (1) above, the total of materials and supplies, direct 
labor, overhead, and such portions of the selling and adminis- 
trative expenses as are ordinarily applicable to sales at whole- 


sale, plus a reasonable profit thereon, amounts to less than 60 
per cent of the retail sales price. 

“In cases where a manufacturer, producer, or importer has 
no sales at wholesale and similar ‘articles are not sold at 
wholesale by other manufacturers, producers, or importers 
thereof, and the total of material and supplies, direct labor, 
overhead, and such portions of the selling and administrative 
expenses as are applicable to sales at wholesale, plus a reason- 
able profit thereon, exceeds 60 per cent of the retail sales 
price, then such manufacturer, producer, or importer must com- 
pute the tax on the total of such items and not on the basis of 
60 per cent of the retail sales price. 

“Where the manufacturer’s fair market price as determined 
above is less than $3.00 no tax will attach under section 605 
of the Act.” 


A bulletin sent out today by the Special Committee on 
Taxation of the Jewelry Industry reads: 


The 60 per cent basis for jewelry established by the Ruling 
of June 3 includes articles on hand which had been manufac- 
tured and on which the depreciation had reduced the price 
so that they are now being sold in many instances for less 
than cost. 


Or, to put it more plainly— 


Question: ‘At what price do I pay tax for goods on hand 
which have been reduced due to present conditions ?” 


Answer: ‘If you cannot find the present manufacturer’s price 
the Commissioner’s ruling of 60 per cent of the retail selling 
price as a taxable basis will be regarded as a fair manu- 
facturer’s price.’ 


“Note: Care must be used in reporting for tax purposes on 
the 60 per cent basis on regular new goods. The Commissioner 
will not accept actual cost of a manufacturer as a taxable 
basis. He will not accept the 60 per cent ruling if the total 
cost of the material, supplies, direct labor, overhead and a 
reasonable selling and administrative expense shows a net 
cost of more than 60 per cent of the selling price.” 
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STAR SAPPHIRE—a gem of 
rare beauty and increasing 
popularity. 


A choice selec- 
tion of the finest 
—set in rings for 
men and women; 
also in cuff links 
—priced in keep- 
ing with the 
times. 

















Let us submit them for your approval 


JEROME RICHHEIMER 


. GEMS OF 
608 Fifth Ave. 9 ISEl 
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With a large stock of Pre- 
cious Stones always on hand 
we are prepared at any 
time to cooperate with you 
on whatever calls you may 
have. 


Emerald Cut 
and Marquise 
Diamonds 
Emeralds 
Sapphires 
Rubles 
Cat's-Eyes 
Pearls 


New York 
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=" sterling for the fulure 




















HAVE you a definite policy in selling 
sterling? Or are you just drifting—letting the winds of expediency 
blow you this way and that — templing you with quick sales 
through depressed nrices, discontinued pattern offerings and other 


temporary measures that dont gel you far ? 


Build with Gorham, and you build for the future. 


More people buy Gorham Sterling than any other sterling in the 
| world. It is backed by Gorham’s 102 years prestige. lt gives your cus- 
| tomers the lasting satisfaction of true art, authentic patterns, the widest 


range of patterns, and service unequalled in the history of sterling. 


We are telling them continuously of Gorham’'s 
advantages, through compelling messages in leading magazines, 


breaking down sales resistance, and making contact easier for you. 


Look to the future | Push Gorham Sterling | 


Lhe GORHAM Company STERLING 


Qovidenee, Khude Lsland-- since 1831 


AMERICA’S LEADING SILVERSMITHS. MAKERS OF EVERYTHING IN 
STERLING SILVER, BRONZE & GOLD. SPECIAL COMMISSIONS SOLICITED. 


6 West 48th S1., New York City 10 South Wabash Ave., Chicago 140 Geary $1., San Francse 
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Modern Methods Sell More Silver 


>. of the nation’s 


outstanding jewelry stores, doing a real merchandising job 
in its silverware department, is Shreve, Crump & Low 
Co., Boston, Mass. 

Wm. A. Lee, manager, of the silverware department, 
is responsible for the efficient and effective plans. His ex- 
perience has been broad, and his enthusiasm for his work 
and his appreciation for fine silverware are so intense that 
spending an hour with him, gives you a respect and rever- 
ence for a piece of silverware that is positively amazing. 
But with all of his enthusiasm, he tempers his judgment 
with excellent merchandising practices. He realizes that 
store traffic is an important essential in building good will, 
prestige and patronage, regardless of how exclusive the 
store may attempt to keep its policy. 

“We have developed our silverware business upon a 
quality basis and we have adhered to that policy through 
the many discouraging business months, that have now 
been placed behind us,” said Mr. Lee. 

“Understand me when I say quality, I am not refer- 
ring to merchandise that is consistently high priced. We 
have a table that features sterling silverware items, from 
$1 up to $5, but in this group you'll find nothing but 
pieces that are good weight and can be recommended for 
wearing durability. This is arranged for people who 
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An attractive and convincing advertisement 
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desire to purchase a gift or prizes for bridge parties. This 
arrangement makes selection easy. 

“At the jewelry repair counter and the watch repair 
counter we feature several sterling silverware items. 
While people are waiting to be served or have their 
watches adjusted, we give them an opportunity to observe 
some of our silverware, and thus we register an impression 
that merchandise in our store is not exorbitant in price. 
Throughout the store in spots where store traffic is heavy, 
we have several pieces of silverware displayed so that no 
one entering can leave without having a very definite im- 
pression about our silverware department. 

“We recently reproduced a bowl. The original was 
made by Thomas Bolton, in 1696. We sent out direct mail 
pieces to our customer list and used newspaper display 
space to feature it. The bowl was of good weight and 
it was priced very reasonably. We displayed the bowls 
in our window and had them distributed throughout the 
store. The emphasis which we placed upon this single 
item created an interesting amount of business. The 
quality was such that the minute a person lifted it, he 
knew it had value and was not just a piece of silver 
especially made for cheap promotional purposes. 

“There is always an advantage in silver that has good 
weight. It is appreciated by the recipient and he or she 
in turn can direct much prestige and good will towards 
the store. When you show a piece of silver handle it with 
great care. Carefully lift it and try and reflect some of 
the tradition and artistry which the silversmith himself 
put into his work when he designed and made the piece. 
You would be surprised at the value of an impression 
made upon the customer when you regard your mer- 
chandise with out-of-the-ordinary care. 

“At our stationery counter where hundreds of wedding 
invitations are arranged for, we feature silverware. Is 
there a more opportune place for sales suggestions than 
here? Also, at the counter where we sell engagement and 
wedding rings, we follow the same plan. We believe these 
are sales opportunities of which a jeweler should take 
advantage. 


Another idea 
which we think adds interest to the store, is that we try 
to show the use of the goods. We keep fresh flowers in 
some of the flower bowls, candles in the candle sticks, 
and artificial fruit in fruit bowls.. The customer visual- 
izes the piece in actual use and associates it with home sur- 
roundings more readily then if left to her own imagina- 
tion. It adds color to the decorations and display and 
gives distinction and individuality to the department. Fre- 
quently it relieves the monotony and sameness of the dis- 
play arrangement. 

“In making our display both in the cases and in the 
windows, we always set each piece apart, where it can be 
studied and have an opportunity to really show its beauty 
and worth. Crowding of merchandise builds a resistance, 
as no one piece has an opportunity to assert itself.” 
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When you present a Wallace Trophy to your 
customer, you furnish one of distinction, an 
original idea, well made, from TROPHY HEAD- 
QUARTERS. Wallace is doing more than just 
manufacturing trophies—it is fighting for your 
interests by directing trophy business to your 
establishment—definitely to you and your cash 
register. Wallace has recently distributed more 
than 25,000 of their sales producing Chart of 
Trophy Recommendations. There is no other 
piece of trophy business getting literature like 
it, offered in this country today. Think of it— 
these were furnished for the walls of locker 
rooms of clubs whose buyers represent the 
purchase of numerous trophies. 


D rophy 
, HEADQUARTERS 








In line with their policy to constantly stimulate 
trophy business for you, Wallace is now following 
up this mailing with another one, to 14,642 
additional trophy chairmen of such clubs as 
yachting, boating, baseball, garden, polo, hunt, 
aviation, canoe, horse shows, golf, athletic meets 
and boys and girls camp organizations. This 
Chart of Trophy Recommendations illustrates 
only a few of the hundreds of trophy suggestions 
contained in the most complete line in America. 
The Wallace trophy line is illustrated in a mag- 
nificent, valuable catalog, which has been made 
available for you so that you might place before 
your trophy customers the wide selection obtain- 


able only at TROPHY HEADQUARTERS. 


If you have a list of trophy prospects yeu desire to receive Trophy 
Chart Recommendations send it to TROPHY HEADQUARTERS 
and we will cooperate with you in obtaining this plus profit business. 


R. WALLACE & SONS MFG. CO. 
Silversmiths—Wallingford, Conn. 
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A most significant 
development in metalcraft became manifest on June 19, 
when there were exhibited in New York for the art 
critics and art editors of the country, at the Ferargil 
Galleries, two notable works in platinum, preliminary to 
their showing at the Century of Progress, Chicago in the 
exhibit of Baker & Co. They consisted of an after-dinner 
coffee service, and a moderne trophy, both shown herewith. 

New concepts of platinum and the possible influence of 
the metal upon future design and craftsmanship were 
the dominant notes of the exhibition. Conceived at a 
time when the jewelry trade imagined an overpowering 
pressure to produce and sell merchandise unworthy of 
its traditions, the creation of these two pieces indicates 
a quality of imagination and leadership that should 
awaken our trade to an appreciation of better materials 
and finer design. 

The after-dinner coffee service, designed and created 
by Tiffany & Co., consist of coffee pot, sugar, creamer, 
tongs and server, it is made of five per cent iridium- 
platinum, of a gauge varying from 36/1000ths to 
45/1000ths of an inch. The total weight is approxi- 
mately 112 ounces (troy) and the weights of the coffee 
pot and tray are approximately 40 ounces. 

In the design and construction of the service, a knowl- 
edge of the characteristics of platinum permitted the de- 
signers to most effectively take advantage of its non- 
tarnishing properties to bright-cut a border design simulat- 
ing a setting of baguette diamonds. 

The moderne trophy, designed and created by Cartier, 
Inc., is also of five per cent iridium platinum with crystal 
base. It weighs somewhat more than 150 ounces and is 18.5 


Above — Platinum trophy 
~ with crystal base by Car- 
tier, Inc. 


Right — After-dinner coffee 
service designed and exe- 
cuted by Tiffany & Co. 
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ART IN PLATINUM HOLLOWWARE 


inches in height. Here again, the knowledge of the re- 
sistance of platinum to tarnish was utilized. 

Cartier has also designed and is now constructing a 
dresser set of iridium platinum. 

The two exhibits which were especially destined for 
the Century of Progress Exposition have a double signif- 
icance. The products of two of the master jewelers of 
today, they are a definite demonstration that platinum 
is more easily workable than gold, thus dispelling the im- 
pression—general in the jewelry industry—that this 
metal is difficult and therefore expensive to fabricate. 


















































* PURE SILVER 
= STERLING SILVER 
aSILVER SOLDER 











A. P. W. 











Based on pure electrolytic silver 
combined with metallurgical science, 
skilled mechanical treatment and mod- 
ern machinery. 





© PURE SILVER 


Anodes in all sizes. 


Plate, Sheet, Wire. 


@ STERLING SILVER 


Plate, Sheet, Wire, Strips, Circles, 
Squares, Rectangles, Ovals. 

Annealed in the latest types of 
furnaces to produce a uniform 
temper without fire. Dead soft or 
in different grades of hardness to 
suit your production needs. 


A SILVER SOLDER 


In Sheets, Strips, Wire, Filings. 
Our own grades in variety—or we 
can duplicate or improve on those 
you now use. 


24 hour service to most points 
within a radius of 300 miles 


TEST OUR PRODUCTS WITH A TRIAL 
ORDER. WE INVITE YOURS 





THE AMERICAN PLATINUM WORKS 
N. J. R. R. Avenue at Oliver Street 


gga: NEWARK, N. J. 




















SELL MORE 


Get your share of extra sales with this new 
attractive display. Sells the items displayed 


in them for you. 


Note how this case displays the rings on a 
proper angle without taking from or adding 


to the case. 


A case every Jeweler should have, whether 
Wholesale or Retail. 





Estimates cheerfully given for new showcase 
trays; also for relining your old ones. 


WESTERN TRAY & CASE CO. 


423-29 Plum St. 
Est. 1864 





| Trophies and Prizes 








Including 


14 MAIDEN 
LANE 





100 styles in stock— 


For immediate delivery! 


WALLACE, INTERNATIONAL, 
POOLE and MIDDLETOWN 


J. W. JOHNSON 


NEW YORK CITY 









RINGS 
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Cincinnati, O. 















































1 W. 47th 
STREET 
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Trophy Promotion Plans 
(From page 17) 


Oct. 2i—Monmouth County Racing Association, Red Bank, 
New Jersey. 

Oct. 21i—West Hills Racing Association, West Hills, Hunt- 
ington, Long Island. 

Oct. 25-28—Essex Fox Hounds, Far Hills, New Jersey. 

Oct. 28—Montpelier Hunt and Foxcatcher Hounds, Joint Meet- 
ing, Montpelier Station, Virginia. 

Nov. 4—Pickering Hunt, Phoenixville, Penn. 


Tennis 


July 2-4—Independence Day Tournament, The Homestead, Vir- 
ginia Hot Springs. 

July 3—Rhode Island State Championship Singles, at the 
Agawam Hunt Club, Providence, Rhode Island. 

July 3—Hudson River Championship, Sleepy Hollow Manor 
Club, North Tarrytown, New York. 

July 10—The Longwood Bowl Classic, at the Longwood Cricket 
Club, Brookline, Massachusetts. 

July 17—Invitation Tournament, at the Essex County Club of 
Manchester, Massachusetts. 

July 17—West Virginia State Open Tournament, Greenbrier 
Golf and Tennis Club, White Sulphur Springs. 

July 17—Eastern Championship, West Side Tennis Club, Forest 
Hills, New York. 

July 17-22—State and White Mountains Championship, Craw- 
ford Notch, New Hampshire. 

July 24—Virginia State Championship, The Homestead, Vir- 
ginia Hot Springs. 

July 30-31—Women’s Invitation Tournament, Maidstone Club, 
East Hampton, Long Island. 

July 31-Aug. 5—Men’s Invitation Tournament, Meadow Club, 
Southampton, Long Island. 





Aug. 4-5—Wightman Cup Matches, West Side Tennis Club, 


Forest Hills, New York. 

Aug. 14—Women’s National Championship, West Side Tennis 
Club, Forest Hills, New York. 

Aug. 14—White Sulphur Springs Junior Tournament, Green- 
brier Golf and Tennis Club, White Sulphur Springs, West 
Virginia. 

Aug. 14-19—Men’s and Women’s Tournament, Lake Placid 
Club, New York. 

Aug. 21—National Men’s, Veterans’, Father-and-Son and Mixed 
Doubles Championships, Longwood Cricket Club, Chest- 
nut Hill, Massachusetts. 

Sept. 2—Men’s and Veterans’ National Singles Championship, 
West Side Tennis Club, Forest Hills, New York. 

Sept. 4—Girls’ National Grass Court Championship, Philadel- 
phia Cricket Club. 


Yachting 


July 15-22—Larchmont Race Week. 

July 19—Junior Regatta, Larchmont. 

Aug. 1-5-—Commodore Corry Cup, Great South Bay. 

Aug. 5-12—Marblehead Race Week. 

Aug. 9—New York Yacht Club Regatta, at New London. 

Aug. 12—Waukegan Race, sponsored by the Columbia Yacht 
Club of Chicago, on Lake Michigan. 

Aug. 24-31—International Championship, Long Beach, Cali- 
fornia. 

Sept. 1—Stamford-Vineyard Race. 

Sept. 2—Huntington-Cornfield Auxiliary Race. 

Oct. 4-5—Danbury Agricultural Society, Danbury, Conn. 

Oct. 13-15—Texas Kennel Club, Dallas, Tex. 

Oct. 15—Bronx County Kennel Club, New York City. 

Oct. 17-18—Fort Worth Kennel Club, Fort Worth, Texas. 

Oct. 21-22—San Antonio Kennel Club, San Antonio, Texas. 


Golf 


July 3—West Virginia State Championship (for Men and 
Women), Greenbrier Golf and Tennis Club, White Sulphur 
Springs, West Virginia. 

July 5—Westchester Father and Son Championship, Sleepy 
Hollow Country Club. 

(Turn to page 55) 
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“BLUE RIBBON" TROPHIES ~ 





by Weidlich 









GROUP VIEWS 
COVERING ALL THE 
MAJOR SPORTS 
THE 
PANORAMA 
GROUP VIEW 
TROPHY 
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No. 4268—i2 IN. HIGH 


21 TRUE TO LIFE SPORT FIGURES 
— ALL INTERCHANGEABLE — 


LOVING CUPS 
SPORT PEDESTALS 
SPORT PLAQUES 


A WIDE RANGE TO 
CHOOSE FROM AND 
AT POPULAR PRICES 













ALSO A BEAUTIFUL 
NEW LINE OF EARLY 
ENGLISH REPRODUC.- 

TIONS IN SILVER 

PLATED HOLLOW- 

WARE AND NOVELTIES 


LEADERS FOR 
OVER 30 YEARS 


« WRITE FOR OUR COMPLETE 
CATALOG 


No. 4100 SERIES 
7% IN. HIGH 


Ne. 4178 
24 IN. HIGH 


he WEIDLICH BROS. MFG.CO 


NEW YORA SALI 

















CHASE 


Chase Chromium 


BEER MUGS and TRAY 


$300 per set retail 


Here is an inexpensive set of 4 chromium beer mugs, 
with white metal lining, 31/.” high with a capacity of 18 
ounces, and a chromium tray 83/4,” in diameter. 

No. 90039 beer mugs and No. 09011 tray are packed in 
individual boxes and sold to the trade in dozen lots. The 
suggested retail price is only 60 cents each. But we 
recommend displaying sets, as illustrated, in preference 
to individual pieces because there is a large demand for 
a beer set that retails around $3.00. 


SWIZZLERS 


for mixing drinks 


Chase chromium plated Niblick Swizzlers have the popu- 
lar appeal of novelty refreshment accessories, yet they are 
handier than spoons for mixing iced drinks. The niblick 
blade and round slender 71/.” handle slides down through 
the ice to the bottom of the glass without swelling the 
liquid over the glass edge. Packed 4 to a box. Sold to 
the trade in quantities of one dozen boxes. No. 90037, 
price 50 cents per box, retail. 


Chase Giftwares will be displayed at the Gift Show 
opening at the Palmer House, Chicago, July 31. 


Chase Brass & Copper Co. 


— Incorporated — 


Specialty Sales Dept. 200 Fifth Ave., New York, N. Y. 








Congress Rejects Amendment to Tax Law That Would 
Exempt ‘‘Assemblers” 


Wasuincron, D. C., June 12—While the industri 
control bill was pending before the Senate, Senator Clark 
of Missouri introduced an amendment which would haye 
released jewelry ‘‘assemblers” from paying a tax as many. 
facturers. There was no discussion of the amendment 
and the senate adopted it, but when the bill went to cop. 
ference between the two Houses, it was stricken from the 
bill. It is mot in the bill as it became law. 

President Baumrucker and Secretary Newman of the 
National Association of Credit Jewelers, who were in 
Washington, are reported to be responsible for the at. 
tempt to amend the law. 

Senator Clark proposed to amend Section 605 of the 
Revenue Act of 1932 by adding at the end the following: 
; “For the purposes of this section an assembler of completely 
finished component parts of jewelry is not deemed a manufac. 
turer or producer: Provided, however, That completely finished 
component parts of jewelry purchased by an assembler tax free 
subsequent to June 21, 1932, and prior to the effective date of 


this amendment shall be subject to the tax under this section 
upon sale thereof by the assembler.” 


International Jewelers’ Congress 
(From page 19) 


3. DIFFERENCE BETWEEN “GOLD COVERED” AND “GOLD” 
ARTICLES 


In order to prevent confusion by the public between articles made 
of base metal covered with gold and articles made of gold: 

a. That articles made of a base metal covered with gold shall not 
bear any stamp indicating the standard of the gold employed. 

b. That the word “Gold,” when included in the stamp with which 
the articles made of a common metal covered with gold are marked 
should never be separated from the word “filled,” or “rolled,” or any 
similar term, and should never be stamped in letters of a larger size 
than the said words “filled,” “rolled,” or the like. 

c. That subject to the reservations set forth in resolution 3b it is 
permissible to use the word “gold” in conjunction with the word 
“filled,” “rolled,” or any agreed term. 


4. MINIMUM STANDARD 
That the minimum quality for gold employed in covering the base 
metal should be 9 ct. 


5. GUARANTEE 


That our Associations prohibit any continuance of guarantee of 
durability on gold covered articles after the Ist of January, 1935, and 
the addition of the indication of the thickness of the layer of gold 
for the articles in question is henceforward recommended. 


6. LEGISLATION 


That legislation should be attempted only as to the definition of 
articles covered with gold and as to the prohibition of sale of goods 
which do not comply therewith. 

All further regulations should be agreed by decisions of our Asso- 
ciations, who must use their best endeavors to put them into effect. 


7. APPLICATION OF THE RESOLUTIONS PASSED 


The Congress relieves the Commission appointed at London of its 
accomplished task, and charges its Bureau to pursue directly or by 
intermediary of the local Associations, the application of the resolutions 
passed. 





Detachable Jeweled Finger Nails 


Lonpon, June 14.—Improving business is responsible 
for the appearance of a number of innovations in jewelry 
lines. 

A Bond St. jewelry firm has acquired the world rights 
of the new detachable made-to-measure jeweled finger 
nails which are supplied in every variety of color to match 
dresses and jewelry. The immaculate little lacquered 
sheaths are slipped on to the finger tips in a few seconds 
and removed even more quickly. 
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George Thorpe 


“The public has 
learned the dif- 


ference between 


TELECHRON 


and cheaper, low- 


quality clocks” 


“I’ve handled Telechron Clocks for 
five years,” says Mr. George Thorpe 
of Thorpe & Company, Jewelers, 
Sioux City, Iowa, “because I have 
always felt that the public realized 
their superior quality and work- 
manship. 

“When our local power company 
purchased a Telechron Master 
Clock five years ago, we imme- 
diately put in a stock of Telechron 
Clocks. We have been a steady cus- 
tomer ever since and will probably 
continue to be a steady customer of 
Telechron for years to come. 

“We feel that it behooves all high- 
class retail outlets to display and 
recommend quality merchandise. It 
is our opinion that the public has 
learned of the vast difference be- 
tween Telechron and cheaper, low- 
quality clocks.” 











Price hysteria passing — 
Strong swing back to 


VALUE 


Tue big price-jag is almost over. In 
the middle of the morning-after, peo- 
ple are realizing that they got just 
what they paid for. Shirts that 
shrank. Shoes that cracked. Clocks 
that stopped. 

Dealers are discovering that the 
shoddy stuff they sold reflects on 
ine” — Arresting modern de- them as much as the manufacturer. 
Tun ak aoa eee $3.9 “One Chicago store, which unloaded 

: -oo=reemgg 5000 cheap electric clocks, had 3000 
ete sl returned within two weeks, because 
they wouldn’t work.”* How much 








No. 3F53 — “Darn 






profit, how many friends were made 
on that deal? 

But merchants who met cut-price 
competition with well-made well- 
known Telechron Clocks, kept their 
customers and made really profitable 





profits. Now, with rising prices and 
Sa trang om oo tn the general promo for quality, their 
and frame finished in chrome or a 9 5 position is still stronger. 
6 ee $ eg Why not join them? Stock Tele- 
chron’s wide range of moderate- 
priced models. Sell with pride and 
confidence. Put your clock depart- 
ment on a full-time, full-profit basis 
again. All it takes is your auto- 





graph on the convenient coupon due 
south of here. Warren Telechron 
Company, Ashland, Massachusetts. 


* Quoted from Radio & Electric Appliance Journal 





elecPrrote 


(Reg. U. S. Pat. Off. by Warren Telechron Co.) 


No. 2F01 —“‘Consort’’—Wall model for kitchen 
or bath. Chrome-finished case with $4 7 5 
moulded bezel in colors. Retail. . ° 








Warren TeLecHRON Company, 37 Main Street, Ashland, Mass. 


(i Tell me what Telechron can do for me. 
(] Send me the Telechronicle, which gives helpful hints about selling Telechron Clocks. 


Name 


Address 
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For the summer dining table Pavelco offers these 
cool looking hobnail salt and pepper shakers, open 
salts and shell shaped nut dishes or individual ash- 


trays. The latter come in clear crystal, frosted crys- 
tal, opal and silvered glass. Send for the latest 
leaflet. 


F. PAVEL & CQ. 
15 West 37th Street 
New York, N. Y. 


Representatives 


J. W. Bakster, Inc., 1511 Merchandise Mart, Chicago, III. 
Turner Artwares, 437 So. Kenmore Ave., Los Angeles, Cal. 
E. Wanda Baker, 225 Fifth Ave., New York City 




















KENT 


AUTOMATIC 
GARAGE 


NEW 
YORK 


The last word in comvenionte 
and safety for your car: 
occupies its own perticulor 
compartment: - - + ° 
offers every opportunity - 
for storage ~by the hour, 
the day, the month; ° 
with or without service .- 
Rates 1522 } monthly and. 
upwards. + - 


Expert repairs on all mans @ 
of cars.e % +e ee we 


Py 





KENT 

GRAND CENTRAL 

44 ST near THIRD AVE. 
Tel. MUrray Hill 2-0460 


















YOUR - CAR. NEVER.- TOUCHED -BY: HUMAN - HANDS 
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IN THE HEART OF NEW YORK 








TO STAY AT THE LINCOLN 
. 1S A HAPPY REMEMBRANCE 


=sxeer An interesting cosmopolitan atmos- 
; . Cheerful Rooms . . Pleasant 
Service . . Fine Restaurants . Moder- 
ately Priced . . Around the corner 
are theatres, clubs and glamorous 
Times Square . . 


phere y 


q 








TT , Conveniently accessible to railroad 
terminals, steamship piers, the busi- 
ness and shopping centers . . 

"A Perfect Hotel for The Visitor” 
ROOM with PRIVATE BATH, 
RADIO and SERVIDOR 


$ Sa single $750 double 
per day 


per day 
Special weekly and monthly rates. 


























Special suites send somnhe 
rooms for visiting sales 
representatives. 


HOTEL LINCOLN 


JOHN T. WEST, 


44th to 45th Sts.— 8th Ave.— New York 


"A RELIANCE HOTEL" 


Manager 


UNDER NEW MANAGEMENT 
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Watchmakers, 


ATTENTION | 


Would you like to have a complete course in 
ADJUSTING by an authority in this inter- 
esting subject? Theo. Gribi gives an ex- 
haustive treatment of the governing laws and 
the most practical methods in his book, 
“PRACTICAL COURSE IN ADJUST: 
ING.” Over 200 pages including many plates, 
tables, and charts. Invaluable information. A 
complete coverage of the subject by a master 
workman—practical rather than purely tech- 
nical. 


Convenient size, nicely bound. Price $1.50. 
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National Industrial Recovery Act 


New Legislation Now in Effect and National Machinery Setup—Jewelry 
Trade Organizes in Many Branches—Trade Meeting July 12 


Wasuincton, D. C., June 22.—The National In- 
dustrial Recovery Act, as finally amended by the House 
and Senate, was approved by the President, June 16, and 
went into effect at 10.55 a.m. on that day. Immediately 
thereafter the President appointed Brig. Gen. Hugh S. 
Johnson as administrator under the Act, and also ap- 
pointed for the National Industrial Recovery Board, 
Secretary of Commerce Roper. Attorney General Cum- 
mings, Secretary of the Interior Ickes, Gen. Chas. H. 
March of the Federal Trade Commission, Secretary of 
Labor Perkins, Director of the Budget Douglas, Secre- 
tary of Agriculture Wallace, and John Dickinson, as 
executive secretary. Later nationally known economists 
and outstanding business and labor leaders were named, 
June 20, by General Johnson to occupy key positions in 
the National Recovery administration, while Secretary 
Perkins named the Labor Advisory Board and Secretary 
of Commerce Roper appointed members of the Industrial 
Advisory Board. 

Hearings and investigations in connection with applica- 
tions for approval of “codes of fair competition” will be 
conducted by Deputy Administrators, six of whom have 
been chosen from among the group who have been as- 
sertive in preliminary preparations. 

The function of the Deputy Administrators, it was 
explained by General Johnson, will be to assist him in 
the conduct of the hearings in which all of the units in 
an industry—employers and workers, both organized and 
unorganized—will be heard on any proposed “code of 
fair competition” to govern the industry. The code will 
fix minimum wages, maximum hours of work and pre- 
scribe regulations designed to eliminate unfair practices 
of every kind. 

No deputy administrator will be assigned to preside 
over a particular industry and none will participate in 
the hearing on the code of any industry in which he has 
any interest. 

A code having been agreed upon, it will be submitted 
by the Administrator to the President for approval. When 
finally approved by the President, the code will be in the 
nature of the “law merchant” for the industry. 

Among the bulletins which the National Recovery 
‘Administration has already issued is “No. 2,” covering 
Basic Codes of Fair Competition and giving the essential 
points that will be required in such codes by the Na- 
tional Industrial Recovery Board. 


Jewelry Trade Organizes 


General Johnson has pointed out that even before the 
bill was passed by Congress, more than 400 of the 
country’s leading industrial trade and labor organizations 
had given assurances that they were making definite plans 
to take advantage of the opportunities which this new 
Industrial Act afforded and officially signified their in- 
tention to cooperation in its administration. 
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The jewelry trade was among the many industries in 
which preliminary steps at organization were started. As 
told in the last issue, action was taken immediately by the 
New England Manufacturing Jewelers’ & Silversmiths’ 
Association to get cooperation among the manufacturers, 
while a committee of manufacturing jewelers was formed 
in New York to organize the manufacturers in the metro- 
politan section. At the request of a number of leaders 
in the jewelry trade, the Jewelers’ Vigilance Committee 
had its legislative committee prepare a digest of the Na- 
tional Industrial Recovery Bill, which was sent to all 
organizations, national, state and local, within the in- 
dustry, for the purpose of informing the trade what could 
and should be done under the Act. 

The Jewelers’ Vigilance Committee is now acting as a 
coordinating committee to help the various branches and 
divisions of the industry to organize representative bodies 
and to organize especially a general trade body or com- 
mittee to speak for the industry. In response to the let- 
ters from national organizations and groups of the various 
divisions of the jewelry trade, Jewelers’ Vigilance Com- 
mittee has sent out a call for a meeting in New York on 
July 12 of representatives of the various groups that have 
organized to form a tentative body that will be able to 
talk with the departments of the government on behalf of 
the jewelry trade as an industry. After this meeting is 
called, the Vigilance Committee will step out of the 
picture except to hold itself in readiness to render any 
assistance or cooperation necessary to those who will be 
appointed to speak for the trade at large. 

Organizations and groups that have already signified 
their willingness to send representatives to such meetings 
include retailers, wholesalers, credit jewelers, importers 
and manufacturers of silver plated hollowware, platinum 
and gold jewelry, and diamond cutters, as well as repre- 
sentatives of the labor organizations in these industries. 

In the meantime, the New England Manufacturing 
Jewelers’ & Silversmiths’ Association appointed a special 
committee to be known as the National Industrial Re- 
covery Committee to organize the manufacturing trade 
of the industry generally and to contact the departments 
at Washington as to what should be done under the Act. 
This committee consists of S. H. Garner, chairman, 
Lawrence E. Baer, F. A. Ballou, Jr., E. M. Docherty, 
Wallace D. Kenyon, Archibald Silverman, Harold E. 
Sweet, James V. Toner, president of the association, and 
E. O. Otis, Jr., its secretary. 

This committee proposed a plan for a Council of 
Manufacturers of Jewelry and Allied Products which 
will be composed of group chairmen of various divisions 
of the manufacturing industry to be presided over by a 
general chairman to be elected by this group. 

In a letter to manufacturers of jewelry generally sent 
out, the National Industrial Recovery Committee of the 
Association under date of June 21, the committee said: 


It is essential that the jewelry and allied industries of this country be 








organized and coordinated NOW to act under the National Industrial 
Recovery Act. The Administrator of this Act has requested that the 
smallest possible group speak for the largest possible segment of each 
industry and its closely allied groups. 


This association, representing a territory in which is located 60% of 
the wage earners in the jewelry industry, has appointed an Industrial 
Recovery Committee which has met in many executive sessions, con- 
ferred with administration officials in Washington and has recommended 
to the Board of Directors of this Association the formation of an _unin- 
corporated national COUNCIL OF JEWELRY & ALLIED MANUFAC- 
TURERS as shown by the enclosed organization chart. The Board has 
approved this plan and has appropriated sufficient funds to carry the 
organization to completion. Several industry divisions have already begun 
to organize within the Council. Others are suggested on the enclosed 
chart. Manufacturers with common products, outlets or problems 
may be grouped. 


Each_industry division will be autonomous unto itself so far as its 
peculiar problems are concerned. The Council, composed of representa- 
tives of each industry division, will formulate the general code of the in- 
dustry covering the common practices of all industry divisions. As each 
industry division is organized, they will be supplied with a general, 
tentative code of common practices (in form acceptable to the Adminis- 
trator at Washington) as a basis for discussion in order that opinions 
may become crystallized and progress made at the first meeting of the 
Council which we hope to be able to call by mid July, at which time 
a general code of common practices for the entire industry, covering 
particularly hours of labor and minimum wages, will be formulated 
for immediate presentation to the President. Industry divisions may 
proceed on their special codes at will. 


We would welcome into this Council any logical groups in this industry 
and one of us would be happy to explain the details of this plan to 
any such group. We would likewise be glad to hear from you individually. 


As Tue JEwe ers’ CircuLar goes to press, the gold 
manufacturers of New York and Newark were con- 
tinuing to perfect their organization, and efforts were 
being made to form an organization among the platinum 
manufacturers not only of the metropolitan district but 
of other centers. The various national organizations 
within the industry already formed are arranging to 
operate under the Act and present their views as to what 
should be incorporated in the code of fair competition 
which will be eventually submitted to the National Re- 
covery Administration on behalf of the jewelry trade. 


Platinum Manufacturers Organize and Suggest 
Working Hours and Wages 


The manufacturers of fine platinum jewelry in the 
vicinity of New York formerly organized at the meeting 
held Monday, June 26, in the Jewelers 24 Karat Club 
rooms in the Goelet Bldg., 49th St. and Fifth Ave. 

Jacob Mehrlust, who had called the meeting, presided, 
and a committee, consisting of the chairman and two 
others, with two alternates, was appointed to present the 
interest of the platinumsmiths at the various trade meet- 
ings that may be called to discuss organization under the 
National Industrial Recovery Bill. 

Mr. Mehrlust briefly sketched the purpose of the meet- 
ing and the purpose of the Industrial Bill and the neces- 
sity of the platinumsmiths expressing their views in any 
code which was to be adopted by the trade at large. He 
stresses the fact that all manufacturers of platinum were 
invited to join this movement. 

It was the opinion of those present that as far as their 
industry is concerned the code should provide for a mini- 
mum wage of $1 an hour, and a maximum week of 35 
hours, consisting of a five-day week of seven hours each 
for skilled workers. 

Much time was taken up in the consideration of a 
question of trade abuses that should be eliminated, among 
the first discussed being the question of the right of man- 
ufacturer to protect his designs submitted to customers 
and the limitation of the memorandum in the jewelry 
trade. The committee will also have power to suggest 
the elimination of these abuses in any meeting to decide 
upon an industrial code for the trade. 
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A general trade meeting to appoint a contact 
committee to represent the jewelry industry as a 
whole in negotiations for organization under the 
National Industrial Recovery act has been called for 
Wednesday, July 12, at 10 A.M., at the Hotel 
Waldorf-Astoria in New York. 

The meeting which is under the auspices of 
the Jewelers Vigilance Committee will be held in 
the Jensen Suite of the hotel and will include rep- 
resentatives of all branches of the industry as well 
as the workmen therein. 

About 30 organizations and groups representing 
different divisions of the manufacturing, wholesale 
and retail jewelry trade, as well as of the watch, 
watchcase, clock, silver, silverplate industries, and 
the diamond, precious stones and other divi- 
sions of the trade, have signified their intention to 
be present. 


A REET EE I ERNEST CNET TRNERTREETES HS NERS a NRT 


Manufacturers Hold Joint Meeting 


As THE JEWELERS’ CIRCULAR goes to press repre- 
sentatives of the jewelry manufacturers of New England 
and the New York district are holding a meeting in New 
York, the purpose of which was outlined in a statement 
made before the meeting by Joseph Herzog, chairman of 
the New York group, as follows: 

“On June 27 there will be held a joint meeting of 
special committees of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association and the Jewelry 
Manufacturers Committee of the Metropolitan district. 
This latter committee comprises firms in New York, 
Newark and surrounding territory and is composed of 
representative manufacturers of gold and of platinum 
jewelry. 

“The meeting will be held at the Hotel Astor and will 
be comprehensive in that it will bring together in one 
conference, not only representatives of the constituent 
branches of jewelry production, but representatives of the 
three important jewelry manufacturing centers. 

“The purpose of this gathering is to strongly organize 
the manufacturing jewelry industry, enabling it to co- 
operate with the government in applying the principles 
of the National Industrial Recovery Act so that the 
jewelry industry, as a whole, may fully capitalize the 
opportunities of the Act and also make its contribution to 
general business recovery. 

“In accordance with the plan of the government, prec- 
edence will be given to consideration of maximum hours, 
minimum wage, disastrous competition and kindred sub- 
jects, in order to work out a code of fair competition in 
our industry and evolve adequate organization to put it’ 
into practice and to make it effective.” 





Retailers National Body Takes Action on Industrial 
Recovery Bill 


Mount Vernon, N. Y., June 22—A statement on the 
National Industrial Recovery Bill and the attitude of 
the American National Retail Jewelers Association issued 
today by Charles T. Evans, secretary, said in part: 

Throughout all the discussions incident to the introduction and 
passage of the Industrial Recovery Act, the ANRJA was in 
close touch with official Washington, and on May 22, placed its 

(Turn to page 53) 
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Jewelers Warned Against Spurious 


“White Gold” 


Non-Tarnishable Metal Offered to Retail Jewelers and Pawn- 
brokers May Be Detected By a Simple Test 


During the past month or two there 
has been considerable agitation in the 
jewelry trade owing to the fact that 
jewelers in many sections of the coun- 
try have been offered as white gold 
metal which would pass the ordinary 
stone test for 18 karat white gold but 
which, in fact, contains no gold whatso- 
ever in its composition. In addition, 
pawnbrokers in New York and other 
cities have reported that they were of- 
fered what was purported to be “white 
gold” jewelry, stamped “18K,” which 
had similar characteristics. 

The metal offered will not stand the 
fire test and according to an investiga- 
tion made in many lines, most of it at 
least seemed to be a composition of stain- 
less steel nichrome or a white metal 
coated with a tarnish resisting covering. 

Whether any retail jewelers have been 
swindled by jewelry made of such metal 
and stamped with the karat quality is 
not known or at least no evidence of the 
fact has come to THE JEWELERS’ CIRCULAR 
up to the time this issue went to press. 
However, a large number of retail 
jewelers have purchased as “gold” white 
metal scrap which would pass the simple 
stone test but would not pass a fire test. 
It is evident from the amount of these 
metals that have been sent to New York 
refiners that this swindling has been 
going on in many parts of the country 
and is not confined to any one place. 

In Bridgeport, Conn., during the early 
part of June, an attempt was made to 
swindle certain jewelers with what pur- 
ported to be clippings and scrap left 
over from the manufacture of white gold 
jewelry. This resulted in the arrest of 
two men in that city, one of whom was 
held for inquiry by the local police. 
This man after telling various stories, 
claimed that he had gotten the metal 
from a companion whom the police had 
released, and that he and his associate, 
in turn, had obtained it frofm a Brooklyn 
jeweler to sell to the jewelry stores in 
the Connecticut District. 

The spuriousness of the metal offered 
in Connecticut was determined at the 
refining plant of Handy & Harman, where 
it was declared to be a variety of stain- 
less steel. 
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Pawnbrokers and jewelers, it is an- 
nounced, have been offered some outfits 
with acids to test the spurious metal that 
has been offered, but some of these have 
been found too expensive from the re- 
tail jeweler’s standpoint and others either 
hard to work or useless. According to 
a statement of the president of the 
Pawnbrokers Association in New York, 
the tests made with the acids of some of 
the testing outfits offered them were not 
conclusive and, therefore, did not do the 
work satisfactorily. 

Some of the so-called “gold” was sub- 
mitted to the Jewelers’ Vigilance Com- 
mittee for investigation with the idea 
that the committee obtain a simple test 
that would be inexpensive and that would 
be within the reach of all jewelers who 
might have need to apply it. Experi- 
ments with the material submitted showed 
that it would stand the nitric acid stone 
test for white gold but that it would not 
stand the fire test or some other acid 
tests that would not affect gold material. 


A SIMPLE TEST 


One simple test which a member of 
the committee finally worked out was 
the application of 50 per cent solution of 
sulphuric acid which it was found would 
quickly eat the metal from the stone on 
which it was applied. But a word of 
caution was given by this experimenter 
to jewelers who wish to use the test and 
who are not familiar with the handling 
of such acid. It is necessary, he ex- 
plained, that in diluting the acid to a 
50 per cent solution that the water should 
never be dropped into the acid but in- 
stead the acid should be dropped care- 
fully into the water, the mixture mean- 
while being slowly stirred or agitated. 
Another important point to make this 
test effective is that the stone on which 
this test is made should be heated. This 
50 per cent sulphuric acid solution, he 
said, while it will eat the white metal 
from the stone, will not affect white gold 
or platinum. 


BRITISH JEWELRY TRADES WARNED 


A similar condition to that which the 
American jewelers experienced has evi- 
dently been experienced by the jewelers 
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of England, who, according to the N.A.G. 
Journal for June, have been offered what 
appeared to be white gold jewelry and 
white gold for which the ordinary acid 
tests used for platinum and white gold 
are useless, and have no effect. Accord- 
ing to the Journal: 

“A certain test is to obtain a saturated 
solution of Ferric Chloride. When this 
is applied to stainless steel it attacks the 
metal immediately, leaving a gray stain, 
difficult to remove without repolishing. 
This solution has no effect on platinum 
and only a very slight effect on 18 karat 
white gold, which it stains a pale biscuit 
color. White gold of 14 karat and lower 
qualities it stains a deep brown.” 





N.A.C.J. Plans for Exhibit and 
Convention at Chicago 


Cuicaco, June 20.—The National As- 
sociation of Credit Jewelers report en- 
couraging progress in the perfection of 
plans for the exhibit and convention they 
will hold in Chicago, Monday to Friday, 
Sept. 11-16. Among the manufacturers 
who have already reserved space at the 
Century of Progress Jewelry Exhibition 
which will be held with the convention 
at the Hotel Sherman, are the Bulova 
Watch Co., International Silver Co., 
Elgin National Watch Co., Louis Stern, 
Inc., Swift & Anderson, Inc., B. & E. J. 
Gross, Inc., M. A. Reich and Warner 
Jewelry Case Co., who have already 
taken more than 25 per cent of the avail- 
able space. 

The Association calls attention to the 
low round-trip railroad rates to Chicago 
during this convention and also to spe- 
cial low rates offered by the Hotel Sher- 
man. 

The annual banquet of the Association 
has been announced for Sept. 13 instead 
of on the last night of the convention as 
in previous years. 





Georgia Retail Jewelers Hold 14th 
Convention 


Attanta, Ga., June 1—The fourteenth 
annual convention of the Georgia Retail 
Jewelers’ Association was held at the 
Ansley Hotel in this city on May 25th 
when the following officers were elected: 
Mrs. Margaret Sies, Rossville, president ; 
J. Tom Cook, Macon, first vice-president ; 
Henry Bookout, Atlanta, second vice- 
president; Frank Fair, Atlanta, secretary- 
treasurer. 








Elected Head of Credit Men 


Tacoma, WasH.— J. Sherrill Taylor, 
credit manager of the Friedman Jewelry 
Co., 27-year-old jewelry house at 942 
Pacific Ave., was elected president 
of the Northwest council for the states 
of Washington, Oregon, Montana and 
Idaho, at the recent annual election and 
convention of the Retail Credit Men’s As- 
sociation at Vancouver, B. C. 

in charge of credit of this pioneer jew- 
elry store in the Puget Sound region, Mr. 
Taylor has also been president of the 
Tacoma Association of Credit Men for 
the past three years. 

As the new president of the North- 
west council, Mr. Taylor will prepare 
for the entertainment of about 400 dele- 
gates from all over the Pacific North- 
west and British Columbia next year, 
inasmuch as Tacoma has just been select- 
ed as the convention city of 1934 for the 
Fourteenth Annual Northwest Conven- 
tion. 

About three hundred delegates par- 
ticipated in the big credit convention in 
the British Columbian metropolis, where 
they were welcomed by Mayor Louis D. 
Taylor. President Stuart S. Bliss of the 
Retail Credit Association, of Portland, 
Ore., responded to the gracious welcome 
of the Canadian, and the importance of 
cooperation of credit men on both sides 
of the imaginary line was stressed. 


Golden Roosters Enjoy 13th Annual 
Summer Outing 


CuicaGo.—Thursday, June 22, was a 
gala day for members of The Golden 
Roosters of Chicago when 112 out of 150 
resident and non-resident members gath- 
ered at the Vernon Country Club, 25 miles 
north of the city, for their 13th annual 
outdoor frolic. This was the largest at- 
tended and one of the most enjoyable 
frolics of this organization. 

Not a detail of arrangement was over- 
looked by Chanticleer Francis Healy and 
his assistants, Gus Weinfeld, commissary, 
the wrecking crew, games committees, 
etc., including the weather man. 

Golf was the main feature during the 
morning. After a buffet luncheon with 
all the trimmings the ceremony of raising 
the championship baseball pennant was 
performed with much gusto by _ the 
“Peddlers,” headed by Tom Noonan, with 
no thought of the defeat which was to 
follow later in the afternoon. The 
“Peddlers” put forth their very best 
efforts and led until the eighth inning 
when the “Buyers,” captained by Tom 
McMahon, tied the score of four and in 
the ninth brought in the winning run. 
The “Buyers” were heartened in the 
lucky seventh by Al Becken’s home run. 

During the afternoon many games of 
skill were carried out in_ contest- 
ing for the 57 prizes donated by members 
of the trade here. And during the entire 
day seven bedecked candidates served to 
earn their right to become full-fledged 
Roosters. 

At 7 o’clock dinner was announced and 
following this talks were made by the 
Chanticleer and others and the candidates 





were duly received into the organization. 
The fortunate ones were: Frank Brodsky, 
Elgin Watch Co.; James Flateau, R. 
Gsell Co.; Maurice A. Gold, Marathon 
Co.; Sidney Levinson, Heller-Delta Co.; 
Harry J. Mitchell, R. F. Simmons Co.; 
Arnold Price, The Ball Co.; A. H. 
Tranel, Dell W. Thomas, Inc. 

Announcement of prize winners was 
then made by Charles Brown and there 
were many surprises. Among the lead- 
ing winners in the golf game were, Leon- 
ard Goodman, Martin Lenz, George 
Cureton, Jack Friedland and Fred Kline. 
Fred Whitney and Wilder Harris were 
declared horseshoe pitchers and the pole 
vault jump was won by Mead Mont- 
gomery. 

Before adjournment a silent toast was 
given in memory of Charles Gustafson, 
one of the original members who passed 
away during the past year. 





Gold Scrap Dealer Found Dead 


ATTLEBORO, Mass., June 24.—'T'wo 
young men arrested, several under police 
surveillance and one suicide are the re- 
sults to date of an intensive investigation 
that has been under way for several 
weeks in the jewelry districts of the 
Attleboros and Providence. 

The suicide is Thomas J. Fisher, 26 
years old, of this city, who was engaged 
in the business of buying old jewelry and 
gold scraps and turning them over to 
Providence refiners. The two arrested 
are James Herkins, 28, an employee of 
the R. F. Simmons Co. for several years, 
and George A. Johnson, 24, an employee 
of the Reliable Electro- Plate Co. 

Herkins and Johnson were arrested on 
the strength of statements made by Fisher 
in his explanations to thé police of how 
he happened to sell $4,000 worth of scrap 
jewelry to Providence refiners during the 
past year. Each of the young men 
pleaded not guilty to the charge of 
larceny of more than $1,000 at the R. F. 
Simmons Co. and were held for trial in 
bonds of $3,000 each. 

The arrest of the men resulted from 
cooperation by James V. Toner, of this 
city, president of the New England Manu- 
facturing Jewelers’ and Silversmiths’ As- 
sociation, who obtained through the 
Providence police a list of refiners of that 
city showing the amount of money they 
had turned over to persons from the 
Attleboros during the past year, for old 
metal which had been refined. This ac- 
tion by President Toner came about 
when officials of the R. F. Simmons Co. 
reported to him that there was a con- 
siderable shortage in their stock and, 
while not reported to the local police, 
was placed in the hands of the Jewelers’ 
Protective Association for investigation. 
After the evidence in the case had been 
obtained by the detective agency, the ar- 
rests were made. 

After the arraignment of Herkins and 
Johnson the police continued their in- 
vestigations from information furnished 
by Fisher, whom they released pending 
further action. Fisher went directly home 
and got his automobile telling his wife he 
was going for a ride. A few hours later 
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he was found shot to death beneath his 
car on a road leading into Halifax, Mass 





Henry Dietrich 


CINCINNATI, OHIO, June 6—On the eve 
of the day he hoped to start on his return 
to his fatherland, Henry Dietrich, 75 
2528 Vine St., suffered a heart attack and 
died. This was disclosed Tuesday when 
his body was found by a neighbor, Mrs, 
Augusta Evers. 

Dietrich owned the building at 2528 
Vine St. and conducted in the ground 
floor a watch, clock and jewelry repair. 
ing shop. Years ago he was with the 
Oskamp Company, but has had his own 
shop for 20 years. He occupied the sec. 
ond-floor apartment and rented the third 
floor to Mrs. Evers. 

Saturday, Dietrich was in his shop as 
usual. Neighbors did not see him Sun- 
day. Monday his shop did not open as 
usual. Tuesday morning, Mrs. Evers, 
passing his flat on the second floor, noted 
the door was slightly open. She decided 
to investigate. She found him lying across 
the bed, dead. Coroner M. Scott Kearns 
stated he died of a heart attack and had 
been dead since Sunday. 


W. C. Callery 


HARTFORD, CONN., June 12—William C, 
Callery of 33 Stratford Road, West Hart- 
ford, who has been a jeweler in Hartford 
for nearly a half century, died Sunday 
morning, June 11, at St. Francis’s Hos- 
pital, following a short illness. 

Mr. Callery was not only widely known 
in the jewelry business, but he had many 
friends and acquaintances in fraternal 
circles. He pursued his trade as a manv- 
facturing jeweler for 45 years, and at 
the time of his death maintained a shop 
at 2 State St. under the name of W. C. 
Callery & Sons. 

He was a past officer in the Hartford 
Lodge, No. 19, B. P. O. Elks, and a mem- 
ber of the Hartford Council, No. 11, K. 
of C. Mr. Callery was born in Burnside, 
a son of the late William and Elizabeth 
(Kane) Callery. 

He leaves his widow, Mrs. Margaret 
(Mannix) Callery; two sons, William J. 
and Edward J. Callery; two grandchil- 
dren, Jane Elizabeth and Edward John 
Callery; one brother, James J. Callery; 
and several nieces and nephews of Hart- 
ford. The funeral will be held Tuesday 
morning at 9 a. m. at his home, with 
solemn requiem mass at 9:45 o'clock at 
St. Joseph’s Cathedral. Burial will be in 
Mt. St. Benedict Cemetery. 








A Correction 
In publishing a news note in the June 
issue of THE JEWELERS’ CIRCULAR regard- 
ing the incorporation of the concern of 
Thomas S. Poole, Inc., Providence, R. I, 
it should have been stated that Mr. Poole 
is a ring manuéacturer. The usual phrase 
in the incorporation papers permitting 
him to deal in precious stones and metals 
was included in the note but he is in the 
ring business as formerly. The factory 
has been moved from 116 Chestnut St., to 
Manucentre where he has a modern 

plant, completely equipped. 
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Florida Retail Jewelers Convene 
June 8 and 9 at Avon Park 


Avon Park, Fta.—The annual conven- 
tion of the Florida Retail Jewelers’ As- 
sociation was held here, June 8 and 9. 
The attendance was larger than last 
year. G. W. Lawton, Orlando, was re- 
elected president and Sterling Smith, 
Jacksonville, first vice-president. Bruce 
Watters, St. Petersburg, was reelected 
second vice-president. Alvin Magnon, 
Tampa, was reelected secretary and 
Reade Tilley was reelected treasurer. 

Addresses were made by Hon. M. F. 
Covington, mayor of Avon Park; Dr. 
W. A. Davison, Hon. S. W. Parker, Hon. 
T. A. MeNicholas, W. T. Coats, Capt. 
M. F. Tobias, Miami, and G. W. Lawton, 
Orlando. 

Resolutions were passed regretting the 
absence of Secretary Magnon owing to 
illness in his family, thanking the speak- 
ers and Mr. Brown, Elgin National 
Watch Co., for their help. 

A box supper was served at Pine 
Crest Lakes and dancing followed in the 
hotel ball room. 





New Jersey Retail Jewelers Elect New 
Officers at Annual Convention 


Aspury Park, N. J—The annual con- 
vention of the New Jersey Retail Jewel- 
ers’ Association was held June 4 and 5, 
at the Hotel Monterey. Officers were 
elected as follows: H. Victor Paul, man- 
ager of Wiss Sons, Inc., Newark, presi- 
dent; Emil Brunner, Westfield, first vice- 
president; George Fort, Trenton, second 
vice-president; L. J. Radd, West New 
York, third vice-president; Francis Wal- 
len, Camden, fourth vice-president; Paul 
de la Reussille, Red Bank, treasurer. The 
office of secretary was held open until 
the next monthly meeting and the presi- 
dent was empowered to make an appoint- 
ment. 

Sunday, June 4, was given over to 
registration and a shore dinner and the 
convention sessions began on Monday 
morning. President Walsh opened the 
convention with a short address and in- 
troduced Charles T. Evans, secretary of 
the A.N.R.J.A., who talked on the work 
of that organization. The next speaker 
was Wm. Wagner, who discussed the buy- 
ing and selling of old gold and answered 
a number of questions on this subject. 
Sydney J. Cusack, secretary of the state 
association, urged the jewelers to take 
definite action on trade matters and the 
morning session was then adjourned. 

On Monday afternoon the first speaker 
was Bartley J. Doyle, who chose as the 
title of his address “Looking Forward by 
Looking Backward.” He called attention 
to conditions in the jewelry trade during 
other periods of depression, pointing out 
that there had always been a demand 
for jewelry following past times of poor 
business and predicted a revival in the 
jewelry trade. Phineas Peters, chairman 
of the New York City and National Com- 
mittee on retailing-wholesalers, covered 
this subject at length. 

The remainder of the session was de- 
voted to adoption of resolutions, election 
of officers and other business. 
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A banquet in the evening was ad- 
dressed by Harold C. Buckeley, secre- 
tary of the New Jersey Laundry Owners 
Association. Dancing followed. About 
40 members and guests were present. 





New Hampshire Retail Jewelers 
Meet at Manchester 


Mancuester, N. H.— The eighteenth 
annual convention of the New Hamp- 
shire Retail Jewelers’ Association, was 
held at the Rice-Varick, here, and the 
Manchester Country Club Wednesday, 
June 7, with an attendance of 101. 

Paul W. Monohon was the speaker of 
the morning and had for his subject “Is 
Your Business For Sale.” Mr. Monohon 
stressed the importance of courtesy and 
helpfulness to the customer. 

Henry Arnold spoke of the importance 
of the Industrial Control Bill and of the 
necessity of belonging to your trade asso- 
ciation as the most effective way to act 
on that. 

John W. Pearson, director of the New 
Hampshire Foundation, gave the lunch- 
eon address, “Value Of Vacation Busi- 
ness To New Hampshire.” He told how 
the jeweler by persistent and intensive 
solicitation of the business of the increas- 
ing thousands who came each year to 
New Hampshire should reap favorable 
results. 

At the business meeting the following 
officers were elected: President, Weston 
L. Fickett, Concord; vice-president, Rem- 
eo A. Quimby, Claremont; secretary- 
treasurer, Addie Fisk Goodell, Epping. 

Executive committee: Geo. W. Stuart, 
Concord; Geo. H. Wood, Manchester; C. 
Tabor Gates, Littleton. 

Mrs. Addie Fisk Goodell was elected 
delegate to the national convention at 
Milwaukee in August. 

At the close of the business meeting the 
convention adjourned to the Manchester 
Country Club where sports, bridge and 
afternoon tea were enjoyed. 

The banquet at the Rice-Varick with 
distribution of prizes, and dancing 
brought the very successful convention to 
a close. 


Gerard Wayland-Smith 


Onewa, N. Y.—Gerard Wayland- 
Smith, 57, after a long illness, passed 
away at his home in Kenwood on the 
morning of June 14. 

He was born in Kenwood in 1875 and 
is survived by his widow, Eleanor Mac- 
Laughlin Wayland-Smith; two sons, 
Worden and Gerard; two daughters, 
Emily Herrick and Frances Cozart; three 


grandchildren, Paul Gerard and Craw-’ 


ford Herrick, Jr. and Jane Eleanor Co- 
zart; and two brothers, Richard, who is 
connected with the Carnegie Steel Co. in 
New York, and Louis, vice-president and 
treasurer of the Oneida Community, Ltd. 

His was an active and useful life. As 
a young man he held a responsible posi- 
tion in the sales organization at the 
Crucible Steel Co. of America. In 1907 
he returned to Kenwood and joined the 
sales staff of the Oneida Community, 
Ltd. He soon became a power in de- 
veloping markets in the Community’s 
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silverware and other products. In 1915 
he was elected a director and promoted 
to the position of sales manager of the 
company. Since that time his unfailing 
energy and enthusiasm had been most 
important factors in the success of the 
Oneida Community, Ltd. In 1924 he was 
made a vice-president of the company. 





Cincinnati Jewelers Enjoy Outing at 
Ryland Country Club 


CINCINNATI, June 10.—All of the 
jewelers of Greater Cincinnati, retailers, 
wholesalers and manufacturers, took in 
the annual outing held at the country 
club at Ryland, Tuesday. Even nature 
itself helped make the affair a success as 
the weather was just hot enough in the 
city to make it quite comfortable under 
the shade of trees in the country such as 
surrounds the outing grounds. 

The day started with a motorcade 
forming on Central Parkway and then 
driving over the hills in the Common- 
wealth of Kentucky. A _ special sports 
committee consisting of William Schwarz, 
George Klaeir, Edward Jacobs, Henry 
von Uruh, Harold Haerr and Jacob 
Litwin arranged for the events that were 
held during the day. 

The outing was staged through the 
efforts of that perennial picnic chairman 
Clarence Loeb and William W. Oskamp, 
Ben Goldstein, Jack Getzug, Clifford 
Simper and H. von Uruh. 


David Belais 


David Belais, for years prominent in 
the jewelry industry, died at his home, 
306 W. 94th St., on Monday evening, June 
5, after a long illness. He was 70 years 
old. 

Mr. Belais was born in New York and 
was graduated from City College. He 
was employed for 18 years until 1894 
and then became a partner of H. & E. O. 
Belais. He also engaged in the refining 
business in 1900 on his own account while 
still employed. In 1904 he went into 
partnership with Sig. Cohn as Belais & 
Cohn. In 1914 he engaged in the dia- 
mond business as David Belais & Co. 
He withdrew from H. & E. O. Belais in 
1917. Belais & Cohn liquidated in 1918 
and Mr. Belais continued in the refining 
business individually. 

He introduced white gold in the jewelry 
trade in this country and was a prominent 
manufacturer of that product and a 
leader in its adoption in the trade. He 
was a former president of the Manufac- 
turing Jewelers’ Association of New 
York, an untiring worker as chairman of 
the Good & Welfare Committee of the 
National Jewelers’ Board of Trade, a 
member of the Jewelers 24 Karat Club, 
and chairman of the Jewelry Trade Di- 
vision for the Salvation Army Appeal in 
1928. He was also the founder and presi- 
dent of the Humane Society of New York. 

Mr. Belais is survived by his widow, 
Mrs. Diana Belais, president of the 
New .York Anti-Vivisection Society; a 
sister, Mrs. Julia Ascher, and a brother, 
Henry Belais. 

The funeral was held at 11.30 a.m., 
June 7, at the Riverside Memorial 
Chapel, Amsterdam Ave. and 76th St. 
































































Window Smashers Rob Cincinnati 
Jeweler 


CINCINNATI, June 10.—The loot of 
three robbers who broke the show win- 
dow of the store of Louis Hummel, 435 
Walnut St., early Monday amounted to 
$2,000. It consisted of 15 diamond rings 
and several star sapphire rings, but in 
their hurry the thieves overlooked an 
additional $4,000 worth of jewelry that 
was in the window. 

The electrical protection system showed 
that the robbers broke the glass at 
exactly 3.59 a.m. They fled in an auto- 
mobile that was standing at the curb. 

Police reached the scene within two 
minutes after the glass was cracked but 
they were unable to pick up the trail. 
The store is in the Gibson Hotel and 
just south of Fountain Square. 





Jewelers Twenty-four Karat Club 
Outing at Echo Lake a Big Success 


The annual outing of the Jewelers 24 
Karat Club of New York was held June 
14, at the Echo Lake Country Club, 
Westfield-Cranford, N. J. and was at- 
tended by about 60 members. While not 
as well attended as some previous events 
it was in every other respect one of the 
best ever. 

A route map was sent out for the use 
of those who drove their own cars and 
a special bus was provided for a larger 
delegation. 

On arriving at the scene of the day’s 
outing a number of ingenious and _ in- 
teresting games, the product of Sig 
Cohn’s creative genius, attracted im- 
mediate attention. Big Bertha and the 
spinning disk provided a test for the 
marksmen. ‘This contest was won by 
Lee Reichman and carried with it the 
President’s Cup. Milton Rosenback 
proved to be the champion salesman in 
a game operated by storage batteries 
which released colored balls when but- 
tons were pressed. Sig Cohn was not 
only the inventor but also the scorekeeper 
in this event. The prize was a sterling 
silver flask. The third contest was as 
exciting as it was nerve racking. Num- 
bered cardboard cylinders with cor- 
responding numbers on a playing board 
tested the quick thinking and dexterity 
of the contestants. Working against a 
stop-watch and following the arrange- 
ment indicated on a placard the trick was 
to arrange the cylinders in their correct 
positions on the board. Howard Boynton 
won and received a fitted toilet case. 

After everyone had tried all the games 
the call for dinner was given. Clifford 
Lamont, chairman of the outing commit- 
tee, announced the “inflation bubble” 


contest and the dinner began. The 
“bubble” was a small rubber balloon 
attached to an oxygen tank. Guess 


nearest to how long it would take for the 
“bubble” to burst and you won. Hugo 
Lehrfeld carried away the prize, a fine 
traveling bag. His guess was one hour 
and five minutes. 

President Mehrlust awarded the prizes 
and thanked the members of the com- 
mittee in charge for their excellent work. 

In the afternoon the golf tournament 





was the big feature. F. H. Osterwald 
was low net and low gross. Walter 
Kohn was runner up. Both received 
traveling bags. Frank Milderberger won 
the “kickers” handicap. His award was 
a rainy day golf umbrella. 





Commencement at the Rhode Island 
School of Design 


ProvipencE, R. I., June 15.—The com- 
mencement exercises of the Rhode Is- 
land School of Design were attended by a 
number of manufacturing jewelers from 
this city and the Attleboros representing 
the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association, in- 
terested in the work that had been done 
during the school year in the jewelry 
and silversmithing department. 

The medals and scholarships offered 
by the New England Association were 
presented by James V. Toner of Attle- 
boro, president of the association, who 
spoke very complimentary of the excel- 
lence in design and finish of the work 
done by the students of the department. 
He then made the following presenta- 
tions: 

Scholarship—George F. Bulick. 

Medals were awarded to the follow- 
ing groups: 

Jewelery designing—Guido Verrecchi, 
with first mention to George F. Bulick. 

Silverware designing—Edward Lord, 
with first mention to Kenneth B. Roper. 

Engraving—Nicholas A. Barbieri, with 
first mention to Hugh A. Bourbon. 

Hub and Die Cutting—Nicholas A. 
Barbieri, with first mention to Gail D. 
Slocum. 

Modelling—Martin E. S. Nelson, with 
first mention to Edward Lord. 

Jewelry Making—Virginia R. Hinman, 
with first mention to Bedtrice Clark. 

Jewelry Sample Making—Ruth A. Pat- 
ton, with first mention to Alfred Ian- 
nottie. 

Silversmithing—Frank W. Boothroyd, 
with first mention to John Roberts. 

Toolmaking—Raymond A. Miga, with 
first mention to Koorkian N. Farmanian. 

Prizes for engraving, given by Samuel 
M. Magid of the Brier Mfg. Co., in 
memory of Benjamin Hadley Danks, were 
awarded to Ralph C. Phillips and Hugh 
A. Bourbon, with first mention to Nicho- 
las A. Barbieri. 

The Uncas Mfg. Co. scholarship went 
to Guido Verrecchia, with first mention 
to Nicholas A. Barbieri. 

At the annual meeting of the Board of 
Trustees of the School the officers were 
reelected with Harold W. Ostby of the 
Ostby & Barton Co., a member of the 
executive committee. 





The Front Cover 


Many of the photographs used in pro- 
ducing the front cover for this issue of 
THE JEWELERS’ CIRCULAR are _ R.K.O. 
Radio: pictures showing stars of filmland 
in various out-door athletic events. 

The illustrations for the athletic 
trophies were furnished by the Gorham 
Co., International Silver Co., R. Wallace 
& Sons Mfg. Co. and Weidlich Bros. 
Mfg. Co. 
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Ohio Convention July 9, 10 and }] 
at Cedar Point 


CLEVELAND, OHI0.—Plans are now be. 
ing completed for the annual convention 
of the Ohio Retail Jeweler’s Association 
to be held July 9, 10 and 11 at the Hote 
Breakers, Cedar Point-on-Lake Erie, 

Raymond M. Hay, Coshocton, is presj- 
dent of the State Association. 





Edward B. Fanske 


Pierce, NEBR. June 1.—Edward B., 
Fanske died May 23 in a hospital at 
Norfolk. He underwent an operation for 
appendicitis on May 16. His condition 
was satisfactory for six days but a weak 
heart resulted in his passing. The 
funeral was held May 26. 

Mr. Fanske had been a resident of 
Pierce and engaged in the jewelry busi- 
ness for nearly 27 years. He was born 
at Belle Plaine, Iowa, June 11, 1870. He 
engaged in the jewelry business at Vail 
and Manning, Iowa, before coming to 
Pierce in 1906. 

For 17 years he served as secretary- 
treasurer of the Nebraska Retail Jewel- 
ers’ Association. 

He is survived by a son and daughter, 
a brother and four sisters. 





London Reports Continued Improve- 
ment in Diamonds With Prices 
Still Advancing 


Lonpon, June 15.—The improvement 
in retail jewelry sales that set in the 
latter part of May, has been steadily 
maintained throughout the first half of 
June and difficulty is now being experi- 
enced in replacing the volume of goods 
sold. In the retail trade in diamonds this 
is especially the case and it is not prov- 
ing easy to replenish stones even at prices 
considerably above those to which traders 
here have become accustomed. 

Holborn Viaduct diamond houses in- 
formed your correspondent this week 
that there are now more buyers than in 
months and that prices of diamonds of 
every category and size are stiffening 
daily. According to Backes and Strauss 
the cutting centers of Europe are now 
being visited by considerably more buy- 
ers than has been the case of late and 
stocks on offer are entirely inadequate. 
Very few goods are in process of cutting 
and these will be marketed at prices far 
in advance of those ruling up to last 
month. 

The new diamond agreement in South 
Africa will tend to strengthen the rough 
diamond market still further and _ place 
the entire diamond industry on a more 
stable basis. The latter will be made 
possible by controlled diamond sales 
through a selling pool governed by a 
board. In view of the improvement that 
appears to be taking place in interna- 
tional trade it is felt that the time may be 
not far distant when the diamond mines 
of South Africa may profitably reopen. 
Controlled diamond sales, the Union 
government thinks, will enable diamond 
producers to take the best advantage of 
the situation when the time is ripe. 
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NEW YORK: 


Jewelry News of the Metropolitan District 


The Novelty Stone Engravery is now 
located in room 610, at 87 Nassau St. 

Jacob Wax, manufacturing jeweler, has 
moved from 106 Fulton St., to 62 W. 47th 


St. 

S$. Skolnik, assembler for the jewelry 
trade, has announced his removal from 
106 Fulton St., to 62 W. 47th St. 


The New York Jewelers’ Benevolent 
Association held a meeting on the even- 
ing of June 6, which was followed by 
an address by Allen William Grobin. 

Leon Brozen, of Brozen Bros., 160 
Varick St., is now on a three months’ so- 
journ in France in company with Mrs. 
Brozen. 

Henry Miller of Miller & Veit, 48 
W. 48th St., returned recently on the 
Manhattan from a purchasing trip to the 
Antwerp and Amsterdam diamond mar- 
kets. 

A. G. Boland, manager of the watch 
department of Henry Birks & Sons, 
Montreal, Can., was in New York last 
week on a buying trip, stopping at the 
Commodore Hotel. 








Call 
Penn 6-1100 


for 
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The firm of Reeve & Schumann, form- 
erly of 560 Fifth Ave., has been dis- 
solved and all outstanding obligations 
have been met. Ferris E. Reeve, formerly 
president of the firm, is restablished at 
576 Fifth Ave. 


Aaron Sverdlik, of Robinson & Sverdlik, 
527 Fifth Ave., sailed June 15, on the 
Ile de France to visit the precious stone 
markets in France and England. Mr. 


Sverdlik expects to return home about 
Aug. 1. 


The Metropolitan Museum of Art has 
acquired a number of pieces of Sumerian 
jewelry from the University of Pennsyl- 
vania Museum. They were shown dur- 
ing June in the Room of Recent Acces- 
sions and have now been added to the 
newly installed Mesopotamian Collection. 

The American company of Alfred 
Dunhill of London, has closed a $2,090,- 
000 lease over a period of years in the 
British Empire Building in Rockefeller 
Center, to which it will move in the fall, 
from its present location at 514 Fifth 
Ave. 

Two men held up the jewelry store 
of Mrs. Jessie Heyer, 242 W. 116th St., 
on the morning of June 6, escaping with 
considerable jewelry. One man asked 
for a certain kind of a ring. As Mrs. 
Heyer started for the safe the man fol- 
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lowed her. When she had opened the 
safe the holdup men took the contents of 
two trays and escaped. 


William F. McManus, president of 
Frederick Keim & Co., Inc., 25 W. .5th 
St., accompanied by his family, left New 
York, Friday, June 9, for a trip around 
the world. He will spend a few days 
at the World’s Fair in Chicago, before 
continuing on to the Coast, where he 
leaves San Francisco on the President 
Hoover. While in Europe, Mr. McManus 
will visit the European diamond markets, 
and will return to New York sometime 
in September. 


Word has reached this city that one of 
the veterans of the Antwerp diamond 
industry, Herman Kleinberg, head of the 
concern of Herman Kleinberg & Fils, 
passed away in Antwerp on Friday, May 
26, at the age of 61. Mr. Kleinberg had 
been established in the diamond business 
in Antwerp for the last 42 years. The 
New York office of the concern is at 580 
Fifth Ave. 


Stephen Varni of the Stephen Varni 
Co., who visited the Century of Progress 
Exposition during the middle of June, 
was one of its most enthusiastic boost- 
ers. Mr. Varni, who is an importer of 
gems and visits Europe constantly, stated 
that the exposition was by far the finest 
and most colossal enterprise he had ever 
seen, in fact, it was just like visiting 
many foreign countries. 

Harry Kohn, who was formerly a 
partner in the Gabriel Jewelry Co., 
Mobile Ala., expects to be in this city 
early in July on a buying trip. He has 
purchased the fixtures and has leased 
the same store that was occupied by 
the Gabriel Jewelry Co., which is now 
out of business. He will open the store 
and trade as the Kohn Jewelry Co., about 
Sept 1. 


Two men accused of robbery and three 
others charged with receiving stolen 
goods in connection with the theft of 
$14,000 worth of gems from Herman 
Sohn, a manufacturing jeweler of 83 
Canal St., on April 27, were in the line- 
up at police headquarters, June 14. The 
police have recovered $5,000 worth of 
the missing jewelry. The prisoners were 
arrested by detectives of the Safe and 
Loft Squad. 


i . ’ 
Friends in the trade are extending 


sympathy to Louis Marx, 551 Fifth Ave., 
because of the death of his father, Nathan 
Marx, which occurred on Tuesday, June 
20, at the home on Staten Island. De- 
ceased was 77 years old. The funeral 
was held June 23. He was connected 
with the Standard Oil Co. for 50 years 
and was associated with his son for three 
years during which time he made many 
friends in the trade. 

A Brooklyn second hand jewelry dealer 
was reported to be under arrest, June 

(Turn to page 44) 
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WATCH 
DIALS ano crock 
REFINISHED LIKE NEW 


HIGH GRADE EUROPEAN METHOD 
24 Hour Service 


Write for Price List 


ROYAL DIAL & pag ag co. 
116 Nassau St., New York, N. 











PRICE REDUCED 


ON ALL 


SWISS WATCH 
MATERIALS 


Regular Quality 
Hairspring Vibrating 
FLAT 55c.—BREGUET 90c 


CONOVER & QUAYLE 








10 Maiden Lane New York 
CHINESE GEMS CO. 
JADE 
Rosequartz 
Amethyst 
Carnelian 





Stone Ornaments for Lamp Bases 


20 West 47th St., New York 











SWISS WATCHES 


ENAMEL WATCH VANITIES 
WHITE, BLACK, RED, GREEN 


DE FRECE BERNSTEIN, INC. 


48 West 48th St. New York 








EMBLEMS 


SINNOCK & SHERRILL 
15 Maiden Lane New York 








M. J. STERN & BRO. 


61 Beekman St., New York 


stands for SPECIALISTS in Making JEWELRY 
on ORDER, also REPAIRING in ALL its 
BRANCHES. Estab. 1910. 








UNBREAKABLE CRYSTALS 


Fancy—Round Flat—Round Lentille 
ALL SIZES—ALL SHAPES 





STANDARD 
UNBREAKABLE WATCH CRYSTALS, INC. 
75 Varick St., New York, N. Y. 














HAMILTON ILLINOIS ELGIN WALTHAM 


American Watch Distributors, Inc. 


207 Commerce Building 15 Maiden Lane 
Rochester, N. Y. New York, N. Y. 


WRITE FOK CATALOGUE 
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| WHERE TO Huy 


CULTURED PEARL 
NECKLACES 


Pearl Watch Bracelets, Clasps & Earrings 


JACK J. FELSENFELD 


15 MAIDEN LANE NEW YORK 


MEYER KOVLISH Co.,Inc 


HIGH GRADE CALIBRE AND 
DIAMOND WEDDING RINGS 
EXCLUSIVELY 


64 FULTON ST..NEW YoRK 


Send us your OLD GOLD, SILVER, 
PLATINUM, GOLD - FILLED 
CASES, OPTICAL SCRAP, ETC. 


Prompt and accurate 
returns Guaranteed 
Generations of Service 


N. L. SHTEINSHLEIFER, 
Smelter & Refiner 
78 Bowery, New York City 


William T. Schneider 


American 


Watches at Wholesale 
2 Maiden Lane, New York 


The Gift To Her Fiancé 
THE STAR SAPPHIRE RING 









































Gems of Fascination 


LOUIS N. MARX 
551 Fifth Ave. New York 


Tel. MUrray Hill 2-8838 


KRONER, HYMAN & CO., Inc. 
JOBBING STONES 


Engraving, Encrusting 
Lapidary Work 
80 Nassau St. New York City 














Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street, New York 


Orders for Jobbing Stones and Lapidary 


Work Carefully and Promptly Filled 


Per DIALS 


ca ae RADIUM and PLAIN FIGURES 
: q__ OLD Dials Refinished Like New 


& Orders filled same day 


S U. S. WATCH DIAL CORP. 
66 Nassau St. New York 













New York Notes 
(From page 43) 


16, charged with receiving a quantity 
of silverware stolen from Mrs. Frederick 
Lewis, Ridgefield, Conn., and 23 W. 52nd 
St. The dealer said he purchased the 
silver from an Eleventh Ave. establish- 
ment, but he failed to register the trans- 
action with the police as required by law. 
The property was reported stolen in 
February. 


A Supreme Court decision restraining 
Tiffany Productions, Inc., a motion picture 
company, from using the trade name 
“Tiffany” has been upheld by the State 
Court of Appeals in a unanimous de- 
cision. Supreme Court Justice Dore, 
whose decision was upheld by the higher 
court, sustained a complaint by Tiffany 
& Co., the jewelers, that the name Tiffany 
Productions, Inc., had been adopted by 
the motion picture company for the pur- 
pose of trading on the reputation of the 
jewelry firm. 

At the last meeting of the season of 
the Jewelers 24-Karat Club held at the 
Club Rooms in the Gollet Building, 49th 
St. and Fifth Ave., June 21, twelve mem- 
bers reported favorably by the board of 
directors were elected. President Mehr- 
lust announced with regret the death of 
two old and prominent members, Messrs. 
August Goldsmith and David Belais. An 
interesting report on the club’s golf out- 
ing was made by Vice-president Lamont, 
chairman of the committee. The next 
regular meeting of the club will be held 
in September. 


The bravery of S. Cohen, East Side 
jeweler, on June 15, prevented a holdup 
in his store at 325 Grand St. and caused 
the arrest of an ex-convict and a brunette 
in blue who allegedly acted as his con- 
federate. Two other bandits escaped. 
A radio car, summoned from a half 
mile away, was on the scene a minute 
after police headquarters had been noti- 
fied by Fred Cohen, 18, the jeweler’s son, 
who dashed by the robbers to sound the 
alarm. A diamond ring and a diamond 
setting, part of the store’s stock was 
found in the prisoner’s pocket and he had 
thrown ten diamond rings and two wrist 
watches into a bowl and on the floor, 
police said. Two other diamond rings 
were said to be missing. According to 
the police, the prisoner who served two 
terms in Sing Sing and one in the 
penitentiary, was released last November. 


A metal ceiling and a brick wall re- 
sisted efforts of burglars to drill their 
way into the jewelry store of Samuel 
Goldberg at 79 Springfield Ave., Newark, 
N. J., on the night of June 18. The in- 
truder, however, did gain entrance to 
three other stores, but their total loot 
was only a few caps valued at $6. The 
ceiling withstood drilling from a vacant 
apartment above the jewelry store. The 
wall resisted the drill when the burglars 
attempted to bore into the shop from the 
adjoining hospital supply store of John 
Kahle at 83 Springfield Ave. Entrance to 


* the apartment and to Kahle’s store was 


gained by drilling a window sash. From 
the haberdashery of William Schenkel 
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at 119 Springfield Ave., also entered by 
drilling a sash, the thieves obtained 
several caps. ; 

The elevators in the Fred F. French 
Building at 551 Fifth Ave., did not run 
June 9, for half an hour at noon ay 
police shut off perpendicular traffic in ay 
effort to find a robber who had taken 
jewels from Max Brayer, Inc., on the 
19th floor. At 12.30 a young man entered 
with a package—too large to be passed 
through a window in the centre of a wire 
mesh cage. A clerk unlocked a nearby 
door and beckoned to the man to slip the 
package through the partly opened door, 
Instead he slipped a pistol through the 
opening and ordered Louis Peller, the 
clerk, who was alone in the office, to 
throw up his hands. He then ordered 
Peller to unlock the vault. Peller replied 
that the vault was closed but unlocked, 
Thereupon the thief with twine and ad- 
hesive tape bound and gagged him. The 
loss is covered by insurance. 
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From July 10 to 14 the Municipal Broad- 
casting Station (WNYC), operating on a 
wave length of 810 kilocycles, will broad- 
cast daily “demonstration lectures” on 
how to fill out the official forms for re- 
turns under the New York State retail 
sales tax law. The series has been ar- 
ranged for the benefit of retail sales 
taxpayers in the Metropolitan New York 
area. Before the opening date for this 
series, the official forms will have been 
printed and distributed. The subject 
matter of the lectures will be so arranged 
that the instruction contained in each 
lecture will bear directly on the problems 
of specific groups of merchandisers. Re- 
turns for the months of May and June 
may be filed any time up to midnight of 
July 31st. The lectures will be between 
the hours of 6.30 and 8 o’clock on the 
nights indicated, one lecture each night, 
the later hours being set aside for lectures 
in which late closing merchants are most 
interested. The plan contemplates that 
listeners-in will have before them copies 
of the prescribed tax return forms. 


A meeting of the metropolitan members 
of the tax committee of the New York 
State Retail Jewelers Association was 
held on Thursday, June 1, at the Maison 
de Winter, West 48th St., at which Emil 
Kohn, the chairman, who called it, told 
of the work that had been done in in- 
forming the jewelers of the state as to 
the provisions of the new tax law and the 
arrangements that had been made to have 
tax questions answered by Charles T. 
Evans of 10 S. Fourth Ave., Mount Ver- 
non, who is acting as secretary of the 
committee. The chairman named sub- 
committees to facilitate the handling of 

(Turn to page 45) 
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New York Notes 
(From page 44) 


the work: the executive committee con- 
sists of Emil W. Kohn, Victor Lambert, 
Kenneth T. Van Cott, Prentice Luckey, 
Alfred Morrel, Charles T. Evans. The 
finance committee includes Victor Lam- 
bert, Witherbee Black of Black, Starr & 
Frost-Gorham, Inc., and Mr. Hartnett 
of Cartier. Among others present beside 
the members appointed on the committee 
were Samuel Feldman, president of the 
state association, Phineas Peters of the 
executive committee of the New York 
City Retailers Associations, George Kor- 
sunsky, president of the Bronx Retail 
Jewelers’ Association and T. Edgar 
Willson, of THE JEWELERS’ CIRCULAR. 
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Watch Importers Protest Statement 
in the “Congressional Record” 
as to Smuggling 


WASHINGTON, D. C., June 1.—The rep- 
resentatives of the watch importing in- 
dustry recently took steps to correct a 
statement which was published in the 
Congressional Record, last month, by 
Senator Walsh of Massachusetts which 
they felt was an unfair and uncalled for 
indictment of the Swiss watch making 
industry as a whole. 

As published in the last issue of THE 
JEWELERS’ CiRCULAR, Senator Walsh’s 
statement referred to the “bootlegging” 
of watches from Switzerland by which 
the government is losing revenue amount- 
ing to from $2,000,000 to $5,000,000 and 
he said there was an organized conspir- 
acy between manufacturers of watches in 
Switzerland and their agents in the 
United States to break down the Ameri- 
can industry. In reply to the statement 
on these lines sent to Senator Walsh and 
by him inserted in the Record, Senator 
Costigan recently asked leave to have 
printed in the Congressional Record and 
referred to the Committee on Finance, a 
letter addressed to him by the Swiss 
Group of the National Council of Ameri- 
can Importers and Traders in New York 
City, stating definitely the position of the 
members of that organization including 
references to their past cooperation in 
law enforcement. 


This letter which was published in full 
with the Senator’s statement reads as 
follows: 


New York City, May 22, 1933. 
Hon. Epwarp P. CosTIGAN, 


Senate Office Building, Washington, D. C. 
UR: We wish to protest with reference to 
general indictment of the Swiss watch man- 
ulacturing and importing industry as being in 
conspiracy with smugglers of watches, as con- 
— in a most misleading letter addressed to 
enator David I. Walsh by F. C. Dumaine, 
president of the Waltham Watch Co., and pub- 
ished in the Congressional Record of May 11, 
1933, page 3258. 
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Honest and reputable importers of watches 
court the fullest investigation as it is they that 
come in direct competition with smuggled 
watches; if smuggling continues, it will mani- 
festly put them completely out of business. 

You will agree that importers paying the 
duties prescribed by law are entitled to pro- 
tection by the United States from smugglers. 
However, to the end of protecting their own 
interests, they have expended within the last few 
years about $20,000 in an effort to prevent 
smuggling. 

It was through their efforts, and with the co- 
operation of Swiss manufacturers, that the first 
large smugglers of watches were indicted and 
convicted (see case 33-1757-2 Superfine Watch 
Co. and Federal Mail Order Co.), and _ since 
then many others have been apprehended and 
convicted. 

Unfortunately, the present tariff law provides 
such a tremendous incentive for smuggling and 
racketeering that to eliminate smuggling entirely 
is a most difficult task in the face of an average 
and valorem rate of duty on medium-priced 
watch of 187 per cent. 

The same condition existed in the diamond 
importing business as now exists with reference 
to watches, until the 1930 Tariff Act, recogniz- 
ing the incentive high rates afford to smuggling 
and the impossibility of the United States Gov- 
ernment to entirely eliminate it on goods of this 
character, reduced the rates on diamonds. 

Only a lower tariff will bring the watch trade 
back to its normal channels, and we trust that 
this will be kept under consideration when the 
State Department enters tariff negotiations with 
Switzerland under the anticipated reciprocal 
tariff treaties. 

Yours respectfully, 

Swiss WatcH Group, 

NATIONAL CouNCIL OF AMERICA 

Importers & TRADERS, INC., 
By Rotanp GsELL. 


Jewelry Tax Figures for May 


WASHINGTON, D. C., June 21.—Statis- 
tics of collections of revenue taxes for 
May indicate that government receipts 
from the jewelry tax amounted to $232,- 
642.01 during the month. 

As this is a 10 per cent tax, and covers 
sales made in the previous month, it indi- 
cates that the manufacturers, importers 
and producers in the industry made re- 
turns on sales in April amounting to 
$2,326,424.10. 

In this connection mention should be 
made of an error in the tax return for 
April published in the last issue of THE 
JEWELERS’ CIRCULAR due to a typographi- 
cal mixup in the report of the govern- 
ment’s figures. These were reported as 
$2,548,215 which is about 10 times the 
amount of the actual return for the 
month. 





Frank W. Stanbrough 


GREENWICH, CONN., June 20.—Frank 
William Stanbrough, a former promi- 
nent manufacturing jeweler and at one 
time one of the best known traveling 
salesmen of the industry, died at his 
home in Old Greenwich, June 17, of heart 
disease. The funeral was held in Green- 
wich, today. 

Mr. Stanbrough, who was 68 years old, 
was a former member of the firm of 
Carter, Gough & Co., manufacturing 
jewelers of Newark, and entered this 
business as a young man. As salesman 
for the concern for many years, he had 
the Southern territory, later the New 
England district and at the time of his 
death also covered Baltimore and Wash- 
ington. At first he was given an inter- 
est in the business and in 1907 admitted 
to partnership, retiring in 1922. He was 
widely known among the retailers of the 
country by whom he was highly esteemed 
and respected. 

Surviving are a widow, two daughters, 
Mrs. R. A. Hillas and Mrs. C. G. Muller 
and a son, Frank G. Stanbrough. 
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SOLE AGENTS IN UNITED STATES 
MATHEY-TIssoT -- LEMANIA 
WATCHES ; CLOCKS 


NORMAN M. MORRIS 
542 FIFTH AVE. NEW YORK 








EXPERT REPAIRS 


SILVERWARE 


Greatest Care Given to Heirlooms 
Ne job too small or too much trouble 








217 E. 38th St. 
CURRIER & ROBY New York. 


























Bad Debts Collected Everywhere 
Our men collect accounts given up as 
hopeless, bad checks, protested notes, fraud- 
ulent stocks, ete., where others failed. Mod- 
erate rates. For quick action write, "phone 
or call 

NATIONAL SECURITY SERVICE 


251 W. 42nd St., New York 
__’Phone Wisconsin 7-6346 














HAIRSPRINGS VIBRATED 


By Experienced Swiss Woman—While You Wait 
AMERICAN AND SWISS MATERIAL 








Guaranteed Dust Proof Superloid Crystals 


ROLAND GLOOR CO. 
10 West 47th St., Room 1206, New York, N. Y. 














A BETTER LIQUID SILVER POLISH 


Give your customers the best 


Non-poisonous: Non-Inflammable, contains ne 
abrasives. Free sales aids. Samples on request. 


Sold thru Jewelers only. 


BUR-MER, Inc. 448 Cutler Bldg. 
Rochester, N. Y. 














LEARN DIAMOND SETTING 





In all its branches. We recom- 
mend a residence course in New 
York, but we teach every kind 
of stone setting through corre- 
spondence. Write us. 











JOHN W. KRISCH « 
48 W. 48th St., New York Instructor 








ORIENTA CULTURED PEARLS 


Fully Guaranteed 





Section of Cultured Pearl 


Send for illustrated booklet describing process of the 
Cultured Pearl Industry. Necklace Memo on request. 


Christioce. 


65 Nassau St. New York 











SELL + ANTI-TARNISH 


AND INCREASE YOUR SALES 


Plus Anti-Tarnish Cream prevents tarnish 
and keeps silver brilliant. 
Send 10c in stamps for trial tube 


“SELLS MORE SILVER” 
LASCELLES. 27 E. 21st St., New York 





HAIRSPRINGS 













AMERICAN & SWISS 
HAIRSPRINGS VIBRATED 
6” to18s. FLAT ......8 .75 
6” to18s. BREGUET .$1.25 


SWISS HAIRSPRING SERVICE, Ince. 
116 Nassau Street, New York City 


| 
| 
, 








HYMAN N. CAPLAN 
ESTABLISHED 1916 
MANUFACTURING JEWELER 
SPECIAL ORDER WORK & REPAIRING 
FRATERNAL JEWELS 

OFFICIAL BADGES 


740 Sansom St. Philadelphia 








Williams &Waples 


Authorized Distributors 


Genuine Watch Material 
American — Swiss — English 
Tools — Lathes — Chucks 
Make Us Your Service Station 








BUY NOW 


727 SANSOM ST. PHILADELPHIA 
A PF Invest in Leather 
Watch Straps 


18 ASSORTMENTS 


APEX LEATHER GOODS & NOVELTY CO. 
72 N. Fourth St., Philadelphia, Pa. 








BYARDF.BROGAN 


Manufacturer of 


DIAMOND MOUNTINGS 


AND WEDDING RINGS 
805 Sansom St. Philadelphia 








TELECHRON 
ELECTRIC CLOCKS 


ALL THE LATEST MODELS 
FOR QUICK DELIVERY 


JOS. B. BECHTEL & CO., INC. 
Philadelphia Distributors 
729 Sansom St. Philadelphia 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS 
rH) we JEWELERS AND ENGRAVERS 
LASAENY, Broad and Somerset Streets 

yee ~—sC~PHILADELPHIA, PA. 














THIMBLES — TIE CLIPS 
IDENTIFICATION WRISTLETS 


—— — 


Simons Bros. Company 
269 So. 9th St. Philadelphia 





ALFRED HUMBERT & SON 
DIAMONDS 
WEDDING RINGS 


Manufacturers of the Best in Wedding 
Rings for Nearly a Century 


117 So. 10th St. Philadelphia 





PHILADELPHIA 


Will Celebrate 50th Anniversary 
in Business 


PHILADELPHIA. — Joseph B._ Bechtel, 
head of Joseph B. Bechtel & Co., Inc., 
729 Sansom St., will, on July 13, celebrate 
his 50th year in the jewelry business. 

He started his apprenticeship with 
Enos S. Gehman, a retail jeweler at 
Bally, Pa. He remained with Mr. Geh- 
man for about six and one half years and 
on Feb. 1, 1890, moved to Philadelphia 
and served as a watchmaker with Dels- 
heimer Bros., at 510 Market St. 

Approximately four and one half years 
later, Nov. 1, 1894, he bought a small 
material place on Sansom St., and started 
in business for himself. 

Mr. and Mrs. Bechtel plan to celebrate 
his 50th year in the jewelry business at 
the home of Mrs. Gehman at Bally. Mr. 
Gehman passed away a number of years 
ago. 


Edward Sickles 


The sudden death of Edward Sickles, 
of the firm of M. Sickles & Sons, 904-6 
Chestnut St., came as a great shock to his 
many friends in the trade. Mr. Sickles, 
who from all appearances was enjoying 
good health was stricken with a heart 
attack while talking with several friends 
in the lobby of the Paramount Hotel, New 
York, at 12.30 o’clock Thursday after- 
noon, June 15 and expired immediately. 

Mr. Sickles, who was one of the best 
known men in the trade, had been for 
years very active in association work and 
was, at the time of his death, treasurer 
of the National Wholesale Jewelers As- 
sociation. He was also a member of the 
Jewelers’ 24-Karat Club of New York; 
Equity Lodge F. & A. M., the Crescent 
Shrine of New Jersey, the Locust Club 
and the Philadelphia Jewelers Club. 

He was in his 72nd year and is sur- 
vived by a son A. Leon Sickles; a 
daughter, Mrs. Ruth Sickles Stone and 
three brothers Solomon, Gustav and Louis 
Sickles and a sister, Mrs. Rose May- 
baum. 

Funeral services were held 9.30 Sun- 
day morning, June 18, at the home of his 
daughter, 8227 Westminster Road, Elkins 
Park, Pa. and his remains were cremated. 


Allentown, Pa., Store Robbed 


Pittston, June 14.—A tray containing 
18 rings and three sets of rings and 
pendants valued at over $200 was stolen 
from a display window at Fiegelman’s 
jewelry store, 69 North Main St., early 
on the morning of June 14. Sergeant 
John Loughney and Patrolman Albert 
Ulivitch, of the Pittston police, while 
touring the city in the police car, noticed 
that the window was broken. Upon in- 
vestigating they found that a large stone 
had been hurled through it. The man- 
ager of the store was notified and a hur- 
ried inspection revealed that the rings 
and pendants suitable for graduation 
presents were missing. 
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THE NEW 


ZIRNKILTON | 


Hand-Made Iridium Platinum 
; Solitaire Mountings 
With Small and Baguette Diamonds 
$23.00 to $30.00 
F. X. ZIRNKILTON 
214 South {2th St. Philadelphia 
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MOUNTINGS | 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INc. 
117 So. 10TH St. PHILADELPHIA 




















DETECTIVE SERVICE | 


All domestic, business or financial trouble quickly 
and confidentially investigated everywhere by our 
expert secret service. Moderate rates. For quick 
action, write, ‘phone or call ? 

Universal Detective Bureau 
Civil, Criminal and Confidential Investigation 
251 W. 42nd St., New York 
’Phone Wisconsin 7-6346 








——________ 
sepeneneenien 




















THE JEWELERS’ CIRCULAR 
is the ONLY Jewelry publication 
a member of the A.B.C. 


guaranteeing paid circulation 











OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 
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PROVIDENCE: 


Happenings in the New England Territory 


The ownership of the Specialty Manu- 
facturing and Novelty Co., 326 Plainfield 
St., has been filed at the City Clerk’s of- 
fice by Antonio Robbio and Ben Robbio. 

The Improved Pencil Co., has filed in- 
formation at the office of the Secretary of 
State of the reduction in capital stock 
from $100,000 to 100 shares of common 
stock of no par value. 

Edwin B. Wilmarth, a native of Attle- 
boro Falls, and founder of the manufac- 
turing jewelry firm of V. H. Blackinton 
& Co., at Attleboro Falls, died early the 
past month. He retired from active busi- 
ness some 25 years ago. 

The Elkloid Co., of Providence, has 
been incorporated to manufacture and 
deal in celluloid novelties with an 
authorized capital consisting of 500 
shares of common stock without par value. 
The incorporators are Marshall Swan, 
Francis X. LaFrance and Dana M. 
Swan. 

Neil Mathison, 69 years old, a buyer 
for the Boston Store (Callender, Mc- 
Auslan & Troup Co.), Providence until 
a year ago, died June 20 of a heart ail- 
ment. He had been with the store 48 
years. 

Tilden-Thurber Co. has been making 
a drive on a new sterling silver pattern 
in flatware which was produced by the 
Gorham Co., that has been named 
by “Providence’s 400” Old Kingstown. 
The Tilden-Thurber Co. conducted a 
unique contest confined to local society 
leaders to suggest a name for the new 
pattern that would be significantly Rhode 
Island. Mrs. Robert S. Holding was the 
successful contestant, presenting the very 
fitting name for this latest sterling pat- 
tern of Colonial charm and dignity. It 
was in Kingstown, R. I., then called 
“Little Rest,” that Samuel Caset prac- 
ticed his silversmithing art as early as 
1750. He was one of America’s best 
Colonial silver craftsmen and _ had 
several pupils, so that eventually there 
developed a number of silversmiths in 
that quaint section of Rhode Island. It 
is very fitting, therefore, that the contest 
judges all authorities of high standing 
in historical matters and art—should have 


selected the appropriate name “Old 
Kingstown.” 
Augustus Arabert Greene, former 


head of the A. A. Greene Co., manufac- 
turers for a number of years at 94 Point 
St., this city, died June 5, at his home 
here in his 77th year. He retired from 
the business about ten years ago, which 
was established in 1892. He was born 
in Providence and was educated in the 
public schools and in Brown University, 
from which he graduated in 1880. He is 
survived by his widow and one sister. 

Jewelry and silverware payroll with- 
drawals during the month of May showed 
an increase over the preceding month, 
as well as over May of last year, ac- 
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cording to the monthly payroll report is- 
sued by the Brown University Bureau of 
Business Research. The payroll with- 
drawals from Rhode Island banks dur- 
ing May in all lines of business and in- 
dustries gained 15.6 per cent over April, 
and 3.5 per cent over May, 1932. This 
is the first time in almost four years that 
any month has_ shown’ withdrawals 
greater than in the corresponding month 
of the preceding year. General retailers 
withdrawals were $448,617 this year for 
May and $440,614 in May 1932. Total 
payroll withdrawals for Rhode Island 
during May, 1932 amounted to $10,092,- 
789 as compared with $8,731,857 in April. 
Of this $501,278 was credited to jewelry 
and silverware in May and $490,001 in 
April. 

Mr. William Allan Shawcross, member 
of the style committee of the New Eng- 
land Manufacturing Jewelers’ & Silver- 
smiths’ Association, sailed for Europe on 
the Rex, on June 3, to make a complete 
study of the fashion trends in the 
costume jewelry field for this association. 
Mr. Shawcross plans to attend all of the 
social and sporting events of the Con- 
tinent and gather all possible data on 
fashion trends of the costume, including 
colors, necklines, sleevelines, design in- 
fluences, etc., and noting carefully their 
effect on jewelry. On his return to 
Providence the data will be compiled and 
collated and made available to manu- 
facturers at special meetings, already 
planned. 

Twenty-six new shades are included in 
the 1933 Fall Jewelry Color Card, issued 
by the Textile Color Card Association 
in cooperation with the New England 
Manufacturing Jewelers and Silversmiths 
Association. The card divides the out- 
standing Fall tones into three classifica- 
tions of “basic costume,” “accent” and 
“evening” shades. Information on the 
proper correlation of principal stones and 
metals with costumes for daytime and 
evening wear is given on the card. New 
tones of brown, taupe and dark gray are 
high-lighted in the basic costume shades. 
Indian melon, Tipperary green, Palermo 
blue and tomato bisque are included in 
the accent group. 





The Waltham, Mass., High School 
Band which entered the National High 
School Band Competition at Evanston, 
Ill., won first prize in Class C. group at 
the competition held on June 10. It was 
a gala day in Waltham when the band 
started. Three cars of the Wolverine 
were decorated with signs carrying the 
inscription “Waltham—The Watch City” 
with a large watch instead of the word 
“watch” appearing. In addition to play- 
ing at Evanston, the band also played at 
the Century of Progress Exposition. The 
Waltham factory is now working full 
time with 1600 employees. 
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“BEST BY TEST” 

ALLOYS — GOLD SOLDERS 
PLATINUM SOLDERS 
Refining of Precious Metals 
CLINTON REFINING CO., INC. 
NEWARK, N. J. 

91-93 E. Kinney St. Tel. Market 2-5176 








Mi most For your money &§ 
IN 
STERLING SILVER FLATWARE 


anp HOLLOWWARE 
CATALOG GLADLY SENT 


ANCHESTER 





ye SILVER COMPANY 
* PROVIDENCE RHODE ISLAND 
BENNETT 


FOR 


EARWIRES 
Largest Selection 
in the Trade 


T. S. BENNETT FINDINGS CO., INC. 
161 Dorrance St. Providence, R. I. 











‘TongueTyed 


BRACELET PATENTED 


Also Makers of Men’s Bucklesand Sets 


Cc. A. MARSH & C0., Ine. 


ATTLEBORO, MASS. 














WHERE TO BUY 


Watcu ATTACHMENTS 





Attachments 





Ask Your Wholesaler for 


KESTENMADE 


WATCH STRAPS 
All styles and materials 


KESTENMAN BROS. MFG. CO. 


Providence, R. I. 











JEWELERS: 


The only practical method of displaying 
watch attachments. Makes quicker and 
easier sales. Investigatee SALESMEN: 
Some territory still open. 
ERDMAN-BERG, INC. 
The House of Watch Attachments 
Box 92, Fraser, Mich. 



































































CHICAGO 


Jewelry News Flashes from the Great Central West 


Ray Sturdy, of Cheever-Tweedy Co., 
North Attleboro, was a visitor in Chi- 
cago recently. 


George White, of the White Mfg. Co., 
Attleboro, visited the trade here recently 
and took in the sights at the Fair. 


Jones & Piermattei, material and sup- 
ply house, have removed from the Hey- 
worth Building to 10 S. Wabash Ave. 


Charles G. Brown, merchandise man- 
ager for Stein & Ellbogen Co., has re- 
cently returned from a visit to New York 
and other Eastern markets. 


B. C. Allen, of Benj. Allen & Co., 
made a trip to New York last month ac- 
companying Mrs. Allen who sailed for 
London to visit their daughter and grand- 
son. 


R. Gsell, of R. Gsell & Co., New 
York, spent several days in Chicago 
during the past month calling on the 
trade and visiting their local representa- 
tive, James Flateau. 


William Penfold, one of the well 
known western representatives, is now 
associated with the Electric Chain Co., 
Attleboro, and will represent that com- 
pany in this territory. 


Silas B. Regan, of the Baldwin-Miller 
Co., Indianapolis, Ind., was a_ recent 
visitor to Chicago. Mr. Regan is very 
optimistic and enthusiastic regarding the 
future of the jewelry industry. 


Some time early Monday morning, June 
19, a jewelry display window of Marshall 
Field & Co. on Wabash Ave., near Wash- 
ington St., was smashed and a number of 
watches and pieces of jewelry taken. 


John J. Klecka, of J. R. Wood & Sons, 
Brooklyn, N. Y., spent his vacation in 
Wisconsin last month and stopped in 
Chicago to visit his many friends made 
here while associated with their Chicago 
office. 


Alfred Linton, who was manager and 
buyer of the leather department of 
Spaulding-Gorham, Inc., for many years, 
has recently opened a leather depart- 
ment with Catman, Inc., 625 North 
Michigan Ave. 


Ross Ransburg, for many years jewelry 
buyer for the C. A. Kiger Co., Kansas 
City, accompanied by his family, spent 
two weeks in Chicago last month visit- 
ing the Fair and his many jewelry 
friends in the city. 


Albert Kamberg, Detroit, president of 
the Wolverine Jewelry Traveling Men’s 
Cleb, was a Chicago visitor in June and 
stated that the Michigan convention has 
been deferred to a later date this year 
but all will be notified of the date in 
due time. 

’*Mid colorful surroundings, many floral 


offerings and in the presence of city and 
state officials, Charles F. Baumrucker, 





president of the National Association of 
Credit Jewelers, was recently inaugurated 
for the second time as Mayor of the 
town of River Forest, III. 

Johnson’s Time Shop, Park Ridge, III., 
which was discontinued in 1928 after 
several years operation, has again been 
opened in that city at 35 S. Prospect Ave. 
Axel E. Johnson, proprietor, spent the 
intervening time as manager of the re- 
pair department of the Fair Store in 
Chicago. 

The Jewelers’ Optimist Club, organized 
by President Charles F. Baumrucker of 
the National Association of Credit Jewel- 
ers has met with widespread interest and 
response. All jewelers are invited to be- 
come members without dues, fees or obli- 
gations. Membership cards may be ob- 
tained by writing to J. Frank Newman, 
31 N. State St. 


The Marshall Field Co. jewelry store 
has been completely remodeled in prep- 
aration for the Century of Progress. The 
arrangement was modernized, fixtures re- 
finished and the entire room redecorated. 
The lighting system was entirely re- 
modeled and the ceilings and pillars 
finished in tan and brown to harmonize 
with the mahogany fixtures. 


K. Mikimoto of Tokyo, Japan, the 
originator of genuine pearls cultivated, 
with offices in both New York and Los 
Angeles, as well as many foreign cities, 
has now opened an office in Chicago in 
the Japanese Pavilion at*the Century of 
Progress. The replica of Mt. Vernon, 
the home of George Washington, made 
up of 21,767 genuine pearls cultivated, 
and valued at $350,000, is attracting large 
crowds. 


Arnold N. Price, of The Ball Co., as 


' chairman of the jewelry group, attended 


the meeting of the National Association 
of Credit Men, held at the Shroeder Ho- 
tel in Milwaukee, June 19 to 22 in- 
clusive. Mr. Price states that the at- 
tendance this year was unusually large, 
especially in the jewelry group. Present 
day credit and financial problems of the 
retailers, as well as the wholesalers, dur- 
ing these unusual times, were thoroughly 
discussed and much good is expected to 
result from the conference. 


Tuesday, June 13, was golf dav for 


members of the Chicago Jewelers’ As- 
sociation when about 30 gathered at 
Twin Orchard Country Club for the 


day. The day was ideal, and notwith- 
standing the 13th, proved lucky for 12 
or 15 who carried off the fine prizes. 
The day closed with a big dinner after 
which the prizes were awarded and sev- 
eral talks given. The newly elected 
president, Lou G. Buss, presided, and 
promised more and bigger golf days in 
the future. An invitation by Sol Hess 





to hold the next meeting at Idlewild Club | 


was tentatively accepted. 
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WHERE TO BUY 


CRAFTSMANSHIP IN REPAIRING, 
ARTISANS FOR SPECIAL ORDERs, 
“EXTRA DIVIDENDS 
* ON YOUR OLD GOLD. 


WENDELL & COMPANY 
CHICAGO NEW YORK . 


“STERLING SILVER HAMMERED BRACE- 

LETS with raised initials. Doz., 
Sterling rings to match (Adjustable Shanks), 
$5.00 Doz. Samples with any initials sent 
upon receipt of price. 


CENTRAL MONOGRAM WORKS 
7 West Madison St., Chicago 
Estab. 1915 


. 
Which Case Fegpanung 


OUR wor costs NO ape THAN 
RDINARY WO 


ROKER-MBOEMAN © 
29 E. Madison St. 


A. C. BECKEN Co. 


Wholesale Jewelers 


P.O. Box 1 
35 E. Wacker Drive, Chicago 
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The Forgotten Company 
of Tomorrow 


Is the one that quit advertising 
‘YESTERDAY 


UNREDEEMED 


ELGIN and 
WALTHAM 
WATCHES 


Open Face 
7 Jewel, 16 Size 


$ 3-50 


(With new White 
Fancy Engraved 
Case.) 


Same in 15-Jewel 
$4.00 





Same in 17-Jewel 
$5.00 





Same in 12 size, PHONE! 65 eccees $3.75 
with a_ beautiful TO TOWED a acecedee 5.06 
Fancy Silver Dial el rae 6.00 


25% with order, balance C. O. D. 


We also carry ‘a good line of Rail- 
road Watches, comparatively low- 
priced as above. 


Quality and Service Always 


If you have not received our new 19338 
Circular write for it— 


LEW & ROSENBERG 


5 South Wabash Avenue, Chicago 
CARRERE Oa RNR ME ARIE 
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Members of Maiden Lane Outing 
Club Hold Annual Field Day 


Members of the Maiden Lane Outing 
Club and their friends, 160 strong, turned 
out for the annual picnic on June 3. The 
broad acres of the Elks’ Club at Oak- 
wood Heights, Staten Island, New York, 
was the scene of the festivities, excellent 
facilities being provided for carrying out 
the program of the day. 

There was an almost infinite variety of 
amusements for young and old—baseball, 
cards, horseshoe pitching and the usual 
contests of speed and skill—each carry- 
ing with it the possibility of winning a 
handsome award. There were several 
other stimulating diversions including 
“gamboling on the green” and “dividing 
$.2." 

The members of the outing committee 
—H. Hetherington, chairman; Charles J. 
Tonry, John Pool, F. N. Ullrich, F. P. 
Brennett and Harry Davis, carried out 
the arrangements with snap and dash. 
The rival baseball teams, captained by 
John Pool and F. N. Ullrich, respectively, 
staged a spirited contest, the Ullrich 
“Sluggers” carrying off the honors with 
a score of 8-2. 

The winners 6f the other contests were 
as follows: Baseball Throw—Clarence R. 
Comfort, John Wirth, Sr., and N. W. 
Stern. Quoits—Wm. Lowe and H. W. 
Hutchins; Harry Wiltshire and Robert 
Quayle; Wm. H. Lehrfeld and Charles 
Nutt; Fred Piexotto and William B. Peck. 
Three-Legged Race—Lewis Frank and 
David Leibowitz; J. M. Tonry and H. C. 
Deloiselle; Fred Halpern and M. Tod- 
field. Shoe Race—M. W. Stern, Otto 
Baer and Fred Halpern. Fungo Contest 
—Clarence Schriever, James Nutt and 
John Pool. 

At 6.30 all marched into the spacious 
banquet room to the strains of an orches- 
tra and after Chairman Hetherington had 
made an address of welcome and had 
read the names of deceased members, all 
partook of a most appetizing repast. 
During the dinner the prizes for the vari- 
ous events were awarded. The feature 
prize, an Illinois strap watch, was won 
by Henry B. Ottenberg. The dinner was 


Where to Buy 


DOMESTIC 
China and Glass 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 


b 


LENOX 
LENOX, INC. 








“GOLDEN” 


by Sebring 
The very best for 
Special Sales 
WRITE FOR PRICES 
SEBRING POTTERY CO. 
Sebring, Ohio 
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followed by an _ entertainment which 


lasted about an hour. 


Eastern Manufacturers and Importers 
Plan Big Exhibit in Chicago 


CHICAGO jewelers are looking ahead to 
eighteenth semi-annual display of the 
Eastern Manufacturers and Importers 
Exhibit on the seventh and eighth floors 
of the Palmer House the first two weeks 
in August and already a number have 
planned trips which will combine a busi- 
ness visit with the opportunity to take in 
the Century of Progress Chicago World’s 
Fair. 

Reports indicate that the exhibit at the 
Palmer House in August will include one 
of the most complete displays of gift and 
art wares of the year and the number of 
exhibitors already signed up assures 
visiting jewelers of an exceptional oppor- 
tunity to do their fall and winter buying. 


—_— 


Libbey Glass Mfg. Co. Opens New 
Offices and Expands Business 


New display rooms and offices for the 
Libbey Glass Mfg. Co., Toledo, Ohio, will 
be established in Toledo, New York, Chi- 
cago, and San Francisco. J. D. Robinson, 
Jr., vice-president of the company, has 
been named head of the retail division. 
A. Douglas Nash, formerly of Tiffany 
Studios, has been employed to supervise 
designs and Frank A. Knapp, who was 
contact man for the company’s former ad- 
vertising agency is supervising advertis- 
ing and merchandising. 

This expansion of the Libbey business 
has been contemplated for some time, ac- 
cording to J. W. Robinson, president of 
the company. The decision to go ahead 
now, he said, was based on a conviction 
that business conditions are definitely on 
the upswing. 

An entirely new complete line of crystal 
glassware for the home is being intro- 
duced. The initial showing will be held 
simultaneously in the New York, Chicago, 
Toledo and San Francisco salesrooms on 
July 31. 

In undertaking the production of glass- 
ware for the retail trade on a broader 
scale, the Libbey company returns to a 
field in which it was at one time a recog- 
nized leader. Millions of persons through- 
out the country remember the name “Lib- 
bey” as a synonym for quality glassware. 
In recent years, however, the company all 
but abandoned the production of retail 
goods to concentrate its business in the 
production of glassware for hotels, res- 
taurants, and other quantity purchasers. 





James Ryrie 


Toronto, June 7.—James Ryrie, a 
founder of the Toronto jewelry house of 
Birks, Ellis-Ryrie, Ltd., originally Ryrie 
Brothers, died at his Summer home in 
Oakville tonight at the age of 79. The 
firm was known as one of the leading 
diamond houses in the Dominion. 
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Where to Buy 
IMPORTED 
China and Glass 

















Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 








160 Fifth Avenue, New York City 





DRESDNER ART DECORATIONS 


DINNER WARE 





SCHUMANN CHINA CORP. 


14 West 23rd Street New York, N. Y. 








FINEST WATERFORD CUT 
AND ROCK CRYSTAL 
FROM SWEDEN AND FINLAND 
Highest Quality. Pre-war Prices 


J. H. VENON, INC. 
104 Fifth Avenue, New York 





ROYAL DOULTON 


Guglish Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 
The original production 


WH. 8. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 


Famous the World Over 
Available from New York Stocks 


ROSENTHAL CHINA CORP, 149 5th Ave., New York 


CHINA AND GLASSWARE 
FOR SUMMER BEVERAGES 


In stock for immediate delivery. Great 
variety of patterns and designs. 


Wire your urgent orders. 


PAULA. STRAUB & CO., Importers 
105-107 Fifth Ave. New York 


FINE CRYSTAL, CHINA 
and ART WARES 
from the best European sources 
A wonderful variety, in stock 


KOSCHERAK BROS., INC. 
129-131 Fifth Ave., New York 























ROYAL BEYREUTH CHINA 
MYOTT SON & CO. 
L. BERNARDAUD & CO. 


Orders filled immediately from 
New York stock 


JUSTIN THARAUD, INC. 
129-131 Fifth Ave., New York, N. Y. 

















A REAL SIGN Our Returns 


EWE IBULE —> For the Value of Quantity Shipments 
OJL)D) GOLD of Precious Metal Scrap are Made 
Gold Only 


pron on the Basis of 


= | & SIIDY IHR ASSAY * 


at 























The Only Method for Exact 


Determination of These Values 
Promptness Consistent With Accuracy 


T. B. HAGSTOZ & SON 


709 SANSOM STREET PHILADELPHIA, PA. 
Thirty-five Years of Refining Service 











* The chemical analysis or testing ef an 
| alloy or ore, to ascertain the ingredients 
and their proportions. 
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PLATINUM 


AND 


IRIDIUM-PLATINUM 


IN ALL FORMS TO SUIT 


etre 
Po 





You CAN Have ONE 











Again DEE & CO. is out in front with 
_a sign suitable for use on the most Se ee 
elaborate display window—another ALSO 
help for established jewelers—gratis. 
WRITE FOR YOURS Hard Platinum, Palladium 
and if you have old gold to sell— 
ship it direct to and 
TH OM AS J. ‘ Special Alloys for all purposes 
« 
DEE 2 ( OC JOHNSON: MAtTTHEY 
a 
PRECIOUS METALS and Company, Inc. 
ee 15 West 47th Street, New York City 


CHICAGO:::ILLINOIS 


Telephone Bry 9-4645 





Hall of Science at 
A CENTURY OF PROGRESS 


safely rely on our products being exactly as represented. 





ioe cat SS te te | We guarantee the purity of all our metals and our customers can 
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HOROLOGICAL 
QUESTIONNAIRE 


By 
LESTER B. PRATT 











(Continued from the May issue) 


ET us assume that it is required to make a winding 
pinion, also a winding and setting clutch to match 
the winding pinion. This is a type of winding and setting 
mechanism that is used on many modern watches, but we 
are not always able to obtain such parts for imported 
movements, hence the advantage of being able to make the 
required part on short notice. We will assume that the 
winding pinion has a peculiar shape tooth on the edge 
that meshes with the main winding wheel. This shape of 
tooth is known as a “‘wolf tooth.’’ The teeth on the end 
of the winding pinion are ratchet shaped teeth similar in 
shape to the teeth of ratchet wheels in key winders. One 
end of the winding and setting clutch has ratchet shaped 


| ee: 


Fig. 1 








teeth to fit into the teeth of the winding pinion, while the 
opposite end has the regular epicycloidal teeth to mesh into 
the inter-setting wheel. What type of cutters are required 
for making the above pinion and clutch? 

Answer.—Considering the winding pinion, the “wolf 
tooth” may be formed on a cutter blank in the same 
manner previously described for obtaining tooth curves. 
All we need to do is to harden the old pinion, insert it in 
our holder and use it as a forming tool to reproduce the 
tooth curve. In selecting a blank for this cutter, we find 
that 1/16 of an inch is ample for thickness and the 
diameter may be the same as our regular line of cutters, 
which is 54 of an inch. The top or cutting edge of the 
forming tool must be set exactly ‘“‘on the line of centers” 
in order to reproduce the correct curves. The angle of the 
ratchet teeth on the end of the winding pinions is usually 
30 degrees but we may determine it exactly for any 
particular pinion by careful examination. As the diameter 
of the winding pinion is usually less than 3/16 of an inch 
it is impossible to cut them with the regular size pinion 
cutters. Consequently, we must use a very small cutter 
for such teeth. We find that such cutters should be 
about of an inch in diameter. 

It should be understood, that in cutting the ratchet 
teeth on these pinions, we drive the cutter straight across 
the end of the blank. Obviously, if we use a regular 
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pinion cutter of 5¢ of an inch in diameter, and cut a 
full tooth on the end of the blank, we would also cut 
into the opposite side of the blank and, of course, ruin 
the blank as far as making a good pinion is concerned. 
With a pinion cutter 1 of an inch in diameter, we may 
cut a full tooth in the blank, without the risk of cutting 
into the opposite side. Fig. 1 shows a 30 degree pinion 
cutter that is suitable for cutting such very y small pinions 
directly across the end of the blank. 

It will be observed that we cannot use such a cutter 
in connection with our regular wheel and pinion cutting 
attachment; later on, we shall describe an attachment 
that will enable us to use cutters of this type. 


OW shall we proceed to make the very small pinion 
cutter blank? 

Answer.—Our first consideration will be to select 
suitable stock for the cutter blank. We find that Stub’s 
steel rod 1 of an inch in diameter is quite suitable for 
this purpose. The length of the blank should be about one 
and one-half inches. We may determine the angle of the 
ratchet tooth we wish to duplicate by making a careful 
examination of the old tooth, although when we are 
making the winding pinion and the winding and setting 
clutch to match we may accept the 30 degree angle as a 
working basis and make our cutter for this angle. The 
cutter blank should be gripped in a wire chuck, then the 
slide rest should be fitted with a round nosed turning 
tool and the slide rest should be set to 15 degrees in order 
to turn the blank to the required angle, making the cut 
extend about one-quarter of an inch from the end of the 
blank. Next, we shall set the slide rest to 15 degrees on 
the opposite side’of 0 and finish the cut, which will 
produce a very shallow V on the end of our cutter blank. 
This will provide the approximate clearance for our 
large cutter when we mill the teeth in the cutter blank, 
as the 5@ cutter will obviously cut its circle on the end of 
the 30 degree angle. 


OW many teeth are required in a cutter of this type 

and how shall we proceed to mill out the tooth 
spaces? 

Answer.—lIn a cutter of this size, we find that 15 
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FOR QUICK, ACCURATE AND 
SATISFACTORY RETURNS 
EASTERN SMELTING & REFINING CORP 


Refiners of Gold, Silver and Plarinicm 
SWEEP SMELTERS 
Established 1896 


107-109 West Brookline St., Boston, Mass. 








SMIT 


H’S PERFECTLY PROCESSED WATCH LUBRICANTS 


The U/\ltimate in Precision Products 











| Smith's Oils have stood the | 


Watch Oll ...... 50¢ | ‘“‘test of time.’’ For more than | 
eighteen years they have had SPECIAL 
Clock Of ...... 50¢ | the acceptance of thousands of All 4 It 
Wrist Wateh Oi1.50 jewelers. They will stand every ems 
F ateh O11.50¢ | test and we assure satisfaction | 
Crystal Cement ..30¢ with a..... $ 
a Money-Back Guarantee | | 50 











S. O. FENGER SALES CO., 2950 E. 132nd St., Cleveland, O. 


The Nation’s Sole Distributors 





REEVE & MITCHELL CO. 


SINCE 1898 
NON-TARNISHING 


FLANNEL BAGS and ROLES 


L110 Sansom Street 


Philadelphia. Pa. 











on 


the 


The flame is adjusted by a touch; you can 


have 
weld 
brush 


Hoke, Inc., 22 Albany St., New York City 


NEW LOW PRICES 


a sharp needle-shaped flame, hot enough to 
platinum, or instantly change to a big soft 
for annealing, tempering, soldering, etc. 
Ask for circular 733 with new prices. 

















WANTED! 


SOILED or sun faded velvet stands, pads, trays, 
boxes, displays, etc. Send them to us. . , we 
guarantee to restore their original or new color 
by our exclusive 


RE-NU PROCESS 


Just a few cents per pad! 
No job too large or too small, 


KALTENBACH STUDIOS —T 


7344 GARTNER DETROIT, MICH, 





























Sere 


BUY 
AMERICAN MADE 
WATCH OIL 


Nye prepares a special oil for wrist 
watches 


Order from Your Jobber 


WILLIAM F. NYE, INC. 


New Bedford Mass. 








MINUTE-MAN SERVICE 


w 
ae pairs 





Every one of our employes is alert to do your 
bidding; to serve you promplly, intelligently 
and courteously. That's part of the thrill of 
staying at the Lexington e Yet rates for all this 
superlative service and comfort are amaz- 
ingly low...$3 for one person, $4 for two. 
Breakfast is 35c, luncheon 65c and dinner $l. 


HOTEL LEXINGTON 


48TH STREET AT LEXINGTON AVENUE © NEW YORK 
Directed by Ralph Hitz e Chas. E. Rochester, Manager 


ee 
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teeth give us a very substantial tool. Fifteen teeth cut on 
a blank of % of an inch in diameter, produces a very 
fine pitch cutter, which cuts very rapidly and with very 
little vibration. It is especially adapted for cutting the 
very small pinions we wish to make, where the vibration 
must necessarily be reduced to minimum. We used it for 
milling out the tooth spaces in a cutter in our original lot 
of pinion cutters and we may make good use of it in this 
case. Our first consideration will be to set up the index 
plate with the index latch in the 15 hole circle. Then 
chuck. Next, our 5g pinion cutter should be mounted in 
the pinion cutting attachment and adjusted so that the 
top face of the cutter is exactly “‘on the line of centers. 
Then the slide rest should be set at an angle of 30 degrees 
just as we set it for turning the blank. In milling out the 
tooth spaces on such small blank, we must appreciate 
the fact that the stock is very small and we cannot take 
any heavy cuts on same. Consequently, in making the 
first cut, we must be very careful to take a light cut; just 
barely enough to bite into the stock. After we cut out 
two or three spaces, we may examine the blank to deter- 
mine if a full tooth has been cut. Assuring that this point 
has been properly determined, then we may proceed to 
mill out all of the tooth spaces. 

Now, it will be observed, that in making these cuts, we 
drive the cutter into the blank the required distance, then 
back it out. The stopping point or the end of the cut 
will be a circle conforming to the diameter of our pinion 
cutter, which, in this case, is 5@ of an inch in diameter. 
It is quite obvious, that in order to make a cutter of nice 
appearance, we should have some means of making these 
end cuts end at exactly the same point on each tooth. 

Some of the slide rests are provided with stops 
that are especially suitable for just such work as we 
are doing on our pinion cutter. With such a stop, it is 
a very simple matter to set it at a certain point so that 
the cutter will travel the required distance. This makes 
the tooth spaces all of uniform length, which is very 
desirable, for at least two reasons; neat appearance of the 
cutter and elimination of distortion when hardening 
the cutter. There is some risk of distortion in hardening 
a cutter of this type in any case, but most of the risk is 
eliminated if we make all of the tooth spaces uniform. 


(To be continued) 


Industrial Recovery Bill 
(From page 38) 
entire facilities at the disposal of high Government officials, in- 
cluding the President, Vice-President, Speaker of the House, 
Cabinet officers, Senators and Congressmen and _ received 
splendid acknowledgments of its promptness in getting behind 
the Administration’s program. 





On May 27, a notice was sent to all State and Local Associa- _ 


tion Officers, which was followed on June 12 (immediately after 
the passage of the Bill) by another release to State and Local 
Officers outlining the preparations which had been made to act 
in the present emergency, and giving a preliminary outline of a 
Code of Procedure (subject to development, amendment, addi- 
tions and eliminations) to supplement the Code of Ethics adopt- 
ed by the ANRJA at its Cincinnati convention, August 27, 1922. 

Since the passage of the bill, the‘ officers of the ANRJA have 
been in constant touch with leaders in the retail jewelry in- 
dustry throughout the country, disseminating information based 
upon close study of all material issued by the U. S. Chamber of 
Commerce—the American Trade Association Executives—the 
Retailers’ National Council—the contemplated codes of various 
trade associations and has been successful in leading the way 
to a considerable extent. 
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The ANRJA is particularly fortunate in its handling of the 
present emergency, because of its structure—being composed of 
39 affiliated state associations and the District of Columbia with 
members at large in every other state as well as Alaska and 
Porto Rico. The structure is considered perfect for the pur- 
poses of the Act and ANRJA has been complimented by the De- 
partment of Commerce for the splendid machinery available 
for activity under this act. 

In its dealings with this proposition, ANRJA has had the 
benefit of the services of Felix H. Levy, Esq., its Counsel, a 
trade association expert, who served at one time as Special 
Assistant to the Attorney General of the U. S. 

Numerous conferences have been held and it is expected that 
ANRJA’s Committee will formulate a Code for presentaitou to 
its membership and other trade groups. The Committee selected 
to represent ANRJA at the conference to be called by the Vigil- 
ance Committee, consists of William D. McNeil, president; 
Arthur J. Sundlun, vice-president; Wilson A. Streeter, presi- 
dent Bailey, Banks & Biddle Co., Philadelphia; James Kingman, 
vice-president, Smith-Patterson Co., Boston, and Secretary C. T. 
Evans. 

In response to the suggestion, ANRJA has secured proxies 
from every state in the Union, authorizing its Executive Com- 
mittee or such of its members as are present at any trade 
gathering or Government hearing to represent the association 
or firm issuing the proxy. 


The suggested Code for the industry which the 
ANRYJA is preparing for submittal is to cover the follow- 
ing points: 

SUGGESTED CODE 


(Supplementing the Code of Ethics, adopted by ANRJA, 
Aug. 27, 1922) 
Part 1. 
EMPLOYEES: RELATIONS 
A—Right of employees to collective bargaining, ete. 
B—Minimum Wage. 
C—Standard Hours of Work. 
D—Guaranteed Employment. 
E—Proper Working Conditions. 


Part 2. 
MANUFACTURER AND WHOLESALER: RELATIONS 


A—Recognizing the sanctity of an order. 

B—Strict compliance and adherence to terms and discounts. 

C—Establishing conditions under which goods may be re- 
turned. 

D—Retailers’ participation in conferences relating to estab- 
lishing of resale prices to consumers. 

E—Price differentials as to goods sold for cash or instal- 
ments where manufacturer establishes and advertises 
the price. 

F—Organization of Committee to represent retailers in 
inter-trade conferences. 

Part 3. 
CONSUMER RELATIONS 


A—Elimination of misrepresentation in advertising state- 
ments. 

B—A trade position on general underselling claims. 

C—Agreement not to run Auction Sales except in case of 
liquidation. 

D—Avoidance of sale of goods below cost—Rule 12, Fed- 
eral Trade Commission Trade Practice Conference. 

E—Elimination of false representation of being a manu- 
facturer or wholesaler—Rule 13, Federal Trade Com- 
mission Fair Practice Conference. 

Part 4. 
TRADE RELATIONS WITH RETAIL JEWELERS 


A—Retailers locally to have right to make minimum price 
agreements for repairs and sales. 
B—Retailers to have the right locally to limit advertising 
expenditures. 
C—Retailers to agree locally on closing hours. 
D—Retailers to agree locally on date of seasonal openings 
and the holding of clearance sales. 
The American National Retail Jewelers Association to act as 
Coordinator in all matters in order that best results may be 
obtained. 











LEES & SANDERS. 


It pays Jewelers to sell Sweeps to us 





because we give BETTER RETURNS 


SWEEP SMELTERS. 
BIRMINGHAM, ENc. 








Boston — 
Hotel Kenmore 


Commonwealth Ave. at Kenmore Sq. 


400 Rooms from $300 


Each room has its 
own tub and 
shower, as well as 
circulating ice 
water. Moderately 
priced Coffee 


ieee! Shop. Always 
“ay ample parking 
space. You will 

find real over- 


night comfort at 
the Kenmore. 





C. P. DODSON, President and Manager 
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NEW YORK “vcZezest 


Not only does The Woodstock afford a restful, 
homelike atmosphere but its excellent location, at 
the edge of Times Square, is unusually accessible 
to New York's chief interests. It's but a few minutes 
walk to important shopping and business districts 
and Broadway with its galaxy of theatres, is at 
the corrier. 


Guest accommodations ate spacious 


and airy. Excellent popular priced restaurant. 


Daily Rates 
SINGLE ROOMS and BATH . from $2.50 
DOUBLE ROOMS and BATH . from $3.50 


Specially weekly and monthly rates on application 


HOTEL 


WOODSTOCK 


431d STREET, EAST OF BROADWAY, NEW YORK 
A KNOTT “HOTEL 
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Trophy Promotion Plans 
(From page 33) 


10-14—Women’s Invitation Tournament for “The Gris- 

wold Trophy,” Shenecosset Country Club, Eastern Point, 

New London, Conn. 

July 12-15—Pennsylvania State Amateur Tournament, at the 
Merion Cricket Club, Haverford, Penn. 

July 14-15—Jess Sweetser Victory Cup Tournament, Sunning- 
dale Country Club. 

July 21-22—Pennsylvania State Open ‘Tournament, at the 
Scranton Country Club, Clark’s Summit, Penn. 

July 25-29—Annual Women’s Invitation Tournament, Biltmore 
Forest Country Club, Biltmore, North Carolina. 

July 27-30—Men’s Invitation Tournament for “The Shenecosset 
Trophy,” Shenecosset Country Club, Eastern Point, New 
London, Conn. 

Aug. 1-5—Amateur Public Link Championship, Eastmore- 
land Golf Course, Portland, Ore. 

Aug. 7-12—Western Match Play Championship, Oak Park 
Country Club, Chicago. 

Aug. 7-12—Annual Men’s Invitation Tournament, Biltmore 
Forest Country Club, Biltmore, North Carolina. 

Aug. 8—U. S. G. A. Sectional Qualifying Amateur Champion- 
ship, Siwanoy Country Club, Mount Vernon, New York. 
Aug. 9-12—New York State Amateur Championship, Garden 

City Golf Club, Garden City, Long Island. 

Aug. 16-18—Seventy-two Hole Western Derby, Sunset Ridge 
Country Club, Chicago. 

Aug. 19—Father and Son Tournament, The Homestead, Vir- 
ginia Hot Springs. 

Aug. 28—Annual White Sulphur Springs Women’s Champion- 
ship, Greenbrier Golf and Tennis Club, West Virginia. 
Aug. 28-Sept. 2—Women’s National Golf Championship, Ex- 

moor Country Club, Highland Park, Illinois. 

Sept. 11-16—National Amateur Championship, Kenwood Coun- 
try Club, Cincinnati. 

Oct. 9—Fall Golf Championship, The Homestead, Virginia 

Hot Springs. 


July 


Horse Shows 


July 1—Babylon, Long Island. 

July 8—Oxridge Hunt Club, Darien, Conn. 

July 8—Westhampton Country Club, Long Island. 

July 13-15—Fairfield County Hunt Club, Westport, Conn. 

July 14-15—Lenox Horse Show, Massachusetts. 

July 21-22—Westchester Country Club, Rye, New York. 

July 28-29—Mount Pocono, Pennsylvania. 

July 29—Southampton, Long Island. 

Aug. 3-5—Monmouth County, Rumson, New Jersey. 

Aug. 11-12—Southold, Long Island. 

Aug. 11-12—Bath County, Virginia. 

Aug. 12—Litchfield, Connecticut. 

Aug. 19—East Hampton, Long Island. 

Aug. 23-26—Cohasset, Massachusetts. 

Aug. 24-26—Derby, New York. 

Aug. 25-26—North Shore, Long Island. 

Aug. 26—Fishers Island, New York. 

Aug. 31-Sept. 1—Genesee Valley Breeders’ Association (Sum- 
mer Show) Avon, New York. 

Sept. 4-9—Syracuse State Fair, New York. 

Sept. 6-9—Topsfield Fair, Massachusetts. 

Sept. 11-14—Brockton Fair, Massachusetts. 

Sept. 15-16—Dutchess County, New York. 

Sept. 16—Greenwich, Conn. 

Sept. 18-23—Springfield (Eastern States Exposition), Massa- 
chusetts. 

Sept. 20-23—-Philadelphia Rider’s and Driver’s Association, 
Whitemarsh, Penn. 

Sept. 22—National Polo Pony Society, Westbury, Long Island. 

Sept. 22-23—Westfield, New Jersey. 

Sept. 24—Soldiers and Sailors, Old Westbury, Long Island. 

Sept. 27-30—Bryn Mawr, Pennsylvania. 

Sept. 28-30—Piping Rock, Long Island. 

Sept. 29-30—Montclair, New Jersey. 

Oct. 6-7—Orange, New Jersey. 

Oct. 21—Montpelier Horse Show, Virginia. 

Oct. 31-Noy. 4—Boston, Massachusetts. 
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Nov. 8-14—National, New York. 
Dec. 2-9—International Exposition, Chicago, Illinois. 
Dec. 16—Brooklyn Junior Show, Brooklyn, New York. 


Polo 


July 1-9—Broadmoor Polo Association, Broadmoor, Colorado. 

July 1-9—Fairfield Polo Club, Wichita, Kansas. 

July 16-30—Country Club, Rumson, New Jersey. 

July 30-Aug. 6—Monmouth County Country Club, Eatontown, 
New Jersey. 

July 31-Aug. 14—Polo Club, Big Horn, Wyoming. 


Racing 

June 17-July 7—Aqueduct. 

June 26-July 29—Arlington Park Jockey Club, Arlington 
Heights, Illinois. 

July 8-Aug. 2—Empire City. 

July 31-Sept. 2—Chicago Business Men’s Racing Association, 
Hawthorne, Chicago, Illinois. 

Aug. 3-Sept. 3—Saratoga. 

Sept. 4-16—Belmont. 

Sept. 4-23—Lincoln Fields Jockey Club, Crete, Illinois. 

Sept. 18-30—Aqueduct. 

Sept. 18-30—Havre de Grace, Maryland. 

Sept. 25-Oct. 14—Washington Park Jockey Club, Homewood, 
Illinois. 

Oct. 2-14—Jamaica. - 

Oct. 3-31—Maryland State Fair, Laurel, Maryland. 

Oct. 16-28—Empire City.. 

Nov. 1-11—Maryland Jockey Club, Pimlico, Maryland. 

Nov. 15-30—Bowie, Maryland. 


Hunt Racing 

Sept. 16—Wissahickon Farms, White Marsh, Penn. 

Sept. 23—Adjacent Hunts, Greenwich, Conn. 

Sept. 30—Meadow Brook Steeplechase Association, estate of 
F. Ambrose Clark, Westbury, Long Island. 

Oct. 12—Western Pennsylvania Hunts Race _ Association, 
Greensburg, Penn. 

Oct. 14—West Hills Racing Association, West Hills, Hunt- 
ington, Long Island. 

Oct. 16, 18 and 21—Rose Tree Fox Hunting Club, Media, Penn. 

Oct. 21—Bridlespur Hunt Club, Huntleigh Downs, St. Louis 
County, Missouri. 





Merchandise Market 
Pyralin and Lucite Toiletware Display at Century of Progress Exhibit 


A comprehensive exhibit showing the development and prog- 
ress in the manufacture of Pyralin and Lucite toiletware from 
1893 to the present time has been prepared by the Du Pont 
Viscoloid Co., and is being featured in a display at the Century 
of Progress Exhibit now being held in Chicago. It is believed 
that it will attract a great deal of attention because it is in 
many ways a visual review of this part of the pyroxylin in- 
dustry. 





General Electric Debutante Clock 

The debutante is not careless about keeping her dates. She 
is going to have many of them this summer. For in addition 
to the round of summer dances, there are plans for tennis, 
golf, horseback riding, and a score of beach parties. Time 
must be made for them and all appointments kept. That is 
why the contemporary young lady, when shopping, has found 
a modern chrome and jet black electric clock for her boudoir. 
Debutante model is of the easel type with modernistic numerals. 





Pairpoint Corporation Products 

The Pairpoint Corporation, New Bedford, Mass., famous 
manufacturer of glassware, lamps, and silver plated hollowware, 
announce that it will show samples on July 1 of new lines of 
merchandise, in each of these groups which represent excep- 
tional values, even in this day of keen competition. Numerous 
manufacturing and distributing economies have been effected 
which enable the corporation to produce these lines according to 
the high standards of quality with which Pairpoint has been 
identified for many years. The concern is also bringing out 
new patterns in both engraved and cut glass, also a new line 
of lamps, with glass hand-painted shades and metal bases. 











Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations wanted” $1.50 for first 25 
words. Additional words, 5c, a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertisi matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c, if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all an- 
swers will be directed care The 
Jewelers’ Circular. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspond- 
ence mention your location in the 
advertisement. ' 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St, N. Y. 








Situations Wanted. 


Under this heading, 75c. for first 
25 words, 5c. for each additional 
word; minimum charge, 75c. 








YOU GIVE ME the windows and merchan- 
dise ; I'll do the rest. Address “A., 218,” 
care Jewelers’ Circular. 





CASH OR CREDIT retail salesman, thor- 
oughly qualified in both flelds. Address 
“E., 326," care Jewelers’ Circular. 


STENOGRAPHERS, BOOKKEEPERS, 

iypiete, clerks furnished, no charge. 

Iton Agency, 93 Nassau St., Cort. 
7392, New York. 








HUB CUTTER, capable of making orig- 
inal wax models and all tools for sarne: 
reasonable. Address “A., 241,” care 
Jewelers’ Circular. 





STORE MANAGER, one possessing the 
essential qualifications, is now open for 
offers. Address “L., 329,” care Jewelers’ 
Circular. 





A FIRST CLASS watchmaker and optom- 
etrist registered in Tennessee, desires 
position; correspondence invited. Ad- 
dress “D., 333," care Jewelers’ Circular. 





EXPERT watchmaker, jeweler, engraver, 
diamond setter, combination or single 
lines, at omce; South. Address “E., 37,” 
care Jewelers’ Circular. 





WATCHMAKER, ENGRAVER and stone 
setter, wants position; Bradley trained ; 
references; five years’ experience. What 
can you offer? C. A. Maire, Clarinda, Ia. 


YOUNG MAN; honest, dependable and 
highly recommended, seeks position with 
future; wholesale or retail. Address 


i 323,” care Jewelers’ Circular. 





IF YOU ARE IN NEED of a watchmaker, 
ues or optician, write to Henry 
-aulson & Co., 37 So. Wabash Ave., 
Chicago, III. 


SALESMAN, extensive experience, South, 
Mid-West and West, desires connection ; 
excellent references. Address “H., 340,” 
care Jewelers’ Circular. 





POSITION AS FOREMAN, or first class 
diamond setter; 21 years’ experience ; 10 
ears’ jobbing business myself; other 
nformation on request. Address “C., 
208,” care Jewelers’ Circular. 





OPEN FOR POSITION, an experienced 
instalment jewelry store manager; can 
handle credits, collections, buy, sell; 
first class references furnished. Address 
“S., 240,” care Jewelers’ Circular. 





HUB AND DIE CUTTER, jewelry de- 
signer, able to make all tools required 
for same, wishes position with reliable 
firm. Address “B., 63,’’ care Jewelers’ 
Circular. 





RETAIL JEWELRY and silverware sales- 
man, thoroughly experienced, age 36, 
seeks good permanent connection with 
reliable firm; highest references. Ad- 
dress “R., 242,” care Jewelers’ Circular. 





A CAPABLE SALESMAN, one who will 
move the stock of your store, awaits 
your immediate reply to ‘this advertise- 
ment. Address “P., 331,’ care Jewelers’ 
Circular. 





THIS INSERTION should be of interest 
to the retail jeweler requiring services 
of a well trained and highly recom- 
mended salesman. Address “C., 325,” 
care Jewelers’ Circular. 





SALESMAN-EXECUTIVE, 20 years’ ex- 
perience in New York office and selling 
wholesale trade in New York, East and 
Middle West; excellent references. Ad- 
dress “L., 383," care Jewelers’ Circular. 





EXPERT WATCHMAKER, with experi- 
ence as store manager, wishes position 
preferably in New England or New York 
State; best references. Address “H., 
336,” care Jewelers’ Circular. 





RETAIL SALESMAN, practical young 
man of interesting capabilities, seeks 
responsible position with future in view. 
gaa “G., 821,” care Jewelers’ Cir- 
cular. 








WATCHMAKER, competent on all grades 
watches and clocks, desires pee 
worked for best houses in the city; 
good references. Address “H., 377,” 
care Jewelers’ Circular. 





ANSWER THIS ONE if you seek a quali- 
fied young salesman, one to relieve you 
of important responsibilities in your 
store. Address “F., 318,” care Jewelers’ 
Circular. 








WATCHMAKER, experienced in h 
grade watches and close timing niet 
clock work, some engraving; honest and 
reliable. Thos. E. Cook, 2107 Ear] Ra 
Columbus, Ohio. ™ 


eS 


WATCHMAKER, ENGRAVER, 15 yearg 
experience, baguette and railroad work. 
generally useful in store; age 35, mar: 
ried. Address “O., 385,” care Jewelers’ 
Circular. 


i, 


WINDOW TRIMMER, creator of attract- 
ive displays including effective sign 
work, is available for occasional jobs in 
New York or vicinity. Address “B,, 212" 
care Jewelers’ Circular. F 





COMPETENT SALESMAN, qualified tak. 
ing on repairs or special order work at 
pleasing profits; exceptional ability for 
creating effective window displays. Ad. 
dress “A., 324,” care Jewelers’ Circular, 








YOUNG LADY, expert pearl stringer with 
10 years’ experience with 5th Avenue 
shops, and summer resort shop; experi- 
ence as saleslady; best references. Ad- 
dress “A., 312,” care Jewelers’ Circular, 





RETAIL SALESMAN of exceptional sales 
creating abilities and pleasing personali- 
ty, desires connection with reputable 
concern in New York or vicinity. Ad- 
dress “J., 322," care Jewelers’ Circular. 





YOUNG LADY thoroughly experienced in 
wholesale, jobbing and manufacturing 
jewelry business; executive ability; ex- 
cellent references, ddress “N., 369,” 
care Jewelers’ Circular. j 





CERTIFIED WATCHMAKER, Swiss or 
American; fine work; increase business; 
good appearance; references; percent- 
y basis or salary. E. Hite, 196 Van 
Alst St., Queens, New York City. 





EXPERT combination jeweler, married; 
15 years’ experience, factory, special 
order, complete from designing to finish- 
ing; store, repairing, retail selling. Betz, 
203 Randolph St., Passaic, N. J. 





WATCHMAKER, gas mechanic, capable 
of assuming full charge of repair de- 
partment, desires permanent position 
with a good concern, anywhere; ref- 
erences. Address “‘A., 384,” care Jewel- 
ers’ Circular. 





FRONT END WATCHMAKER who can 
do jewelry jobbing and plain engraving 
wants permanent position in Central or 
Southern States; pleasing parece 
15 years’ experience. Address “KC., 

386,” care Jewelers’ Circular. 





GOOD WATCHMAKER, ENGRAVER, all 
around man, wants position; 14 years’ 
experience in trade, shop and retail 
store; do hairspring vibrating on Swiss 
bracelets. Address “O., 371,” care 
Jewelers’ Circular. 





A-1 WATCHMAKER and mechanic, in- 
ventor of an alarm device for clocks; 
16 years’ experience; first class tools; 
excellent references; 36 years of age. 
—_ Baltsois, 14 Neil St., Marlboro, 

ass. 





BOOKKEEPER, SECRETARY, nine 
years’ executive experience in manufac- 
turing jewelry-diamond importing busi- 
ness; thoroughly competent and _ initia- 
tive; excellent references. Address “Q., 
288,”’ care Jewelers’ Circular. 
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W. R. Cox 


Cuicaco.—W. R. Cox, a salesman for 
the Associated Silver Co., +450 Ravens- 
wood Ave., who has been traveling in 
Kansas, Nebraska, Colorado and Utah 
since 1917, passed away at his home, 145 
N. 11th St., Salina, Kans., at noon June 
20. He was 63 years old. He is survived 
by his widow and a married daughter 


and son. 


Ingersoll-Waterbury Co. Wage 
Increase 


James R. Sheldon, President of the 
Ingersoll-Waterbury Co., maker of Inger- 
soll watches and clocks, has announced 
an increase of 5 per cent in the wages 
and salaries of all employees effective 
June 12. 

“The increase is a reward to our peo- 
ple for the loyalty they have shown 
through the last few years of economic 
depression,” said Mr. Sheldon. Produc- 
tion at the Waterbury plant is increas- 
ing by leaps and bounds at the present 
time and the management took advantage 
of its first opportunity to advance the 
earnings of its employees. 





Moses ]. Rubenstein 


Syracuse, N. J., June 18—Moses J. 
Rubenstein, 69, retired wholesale jeweler 
and long prominent in Jewish circles here, 
died suddenly at his home, 757 Euclid 
ave. early Saturday night following a 
heart attack. 

Mr. Rubenstein was stricken early in 
the evening and died before arrival of a 
physician. He had been suffering from a 
heart ailment for some time. 

A native of Russia, he came to Syracuse 
when a child of three years and when a 
man learned the jewelry business. He 
was engaged in the wholesale jewelry 
business in the Malcolm block for more 
than 40 years, retiring only recently. 

He was a member of Mount Sinai 
Lodge, F. and A. M.; of the Temple So- 
ciety of Concord and of various Jewish 
charitable organizations. 

Surviving are his widow, Mrs. Jose- 
phine Rubenstein; a sister, Mrs. Mary 
Lewis, and a brother, Levi W. Rubenstein 
of New York City. The funeral will take 
place at the home at 2 o’clock Monday 
afternoon. 





Gorham Mfg. Co. Reports Increases 
in Contracts for Bronze Work 


ProvipENcE, R. I., June 22.—A marked 
increase in the number of contracts for 
bronze work received by the Gorham 
Mfg. Co., has resulted in placing the 
Operations of the bronze division of the 
concern on a full 24-hour schedule and 
thé volume of business now on the books 
is sufficient to maintain this rate for 
several months ahead, President Edmund 
C. Mayo announced today. 

Among the more important contracts 
closed recently and on which work is now 
being done are the French building in 
Radio City, New York; post office build- 
ings in Pittsburgh, Pa. and Waterbury, 
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Conn. and a_ new auditorium in 
Worcester. The company has just com- 
pleted the interior bronze work in the 
new section of the Bankers Trust Co. 
building as well as in the English build- 
ing in Radio City, New York. 

The company, one of the largest and 
leading silversmithing concerns in the 
country, reports that the advance in the 
market price of silver has been re- 
sponsible for an appreciation to date of 
about 40 per cent in its inventories of 
this metal, which include approximately 
2,000,000 ounces acquired prior to the 
rise, at a cost ranging from 21 to 27 
cents an ounce. 


New York Jewelers Golf Association 
Holds Annual Tournament 


The annual tournament of the New 
York Jewelers Golf Association was held 
June 19 at the Queens Valley Golf Club, 
Kew Gardens, L. I., the president, Charles 
W. Sommer, presiding. 


Thirty-two members and eight guests’ 


attended. 

At the conclusion of the match, a very 
fine dinner and entertainment were en- 
joyed by all. 

Albert O. Osterwald was elected presi- 
dent for the coming year. 


The winners were as follows: 





Frederic W. Simm 


Troy, N. Y., June 7.—Frederic W. 
Simm, for almost 50 years head of Simm 
& Co., jewelers, died suddenly this morn- 
ing at his residence. 

Mr. Simm was born in Russelltown, 
Ont., 75 years ago. He came to Troy 
when fifteen to become clerk in the store 
of his uncle. A dozen years later he 
bought out the business of Thomas Gold- 
smith. 

At his death he was a director of the 
Manufacturers Bank of Troy and the 
Troy Prudential Association and Past 
Grand Commander of the New York 
State Grand Commandery of Knights 
Templar. 

Surviving are a widow, the former 
Isabel Lusty; a daughter, Marguerite 
Simm, and three sisters, Mrs. Charles 
Coburn, Miss Theresa Simm of Montreal 
and Mrs. E. Hilton Dexter of Newfane, 
Vt. 





Prices of Silver Bars 


U. 8. 
Government New 
London Assay Sell- York 
Date Official ing Price Official 
Sune 1 ......-- 18% 37% 344 
Pe Ee edkneees 19% 38 36 
a | ee 199/16 377% 35 
: OS” eer 19 +84 35% 
SSE centedus 18% 37 34% 








First 


Second Prize 


Il ow Net All Day 
Low Gross 


cenginxtacdhachekdawterarnc conn Frank Demarest 
abate otal ak Wee & a ae a Walter Scheer 


Prize 


RU DOM (i. nwavcs a bac eeav enceanunewseuves Edward H. Muhlfeld Low Net Runner Up 
CE a accwccdewewe taceceneeweEseewsnwewwad E. W. Gavey 
CU ec ccewhaswin ke beeveenenietienen Frank Vogel 
Ee CE Tr rere A. H. Crane 














ARE YOU A TRADE LEADER 
OF YESTERDAY OR OF 
TOMORROW ? 


Have you asked yourself whether: In each trade organized by 
legal necessity individual competition will be superseded by a 
great battle of the trades? An educationally ambitious trade 
is essential in the new economic order? A trade like the jeweiry 
trade can, if uneducated, survive in the battle for the cus- 
tomer’s dollar? 





The customer knows that this 
emblem guarantees the knowl- 
edge of a salesman. 











MANY YEARS AGO EDUCATIONALLY- 
MINDED BARBERS REALIZED THEIR POS- 
SIBILITIES AS SURGEONS—BUT THE 
"TRADE" WAS SKEPTICAL. THE 
"TRADE" REMAINED BARBERS. THE 
EDUCATIONALLY-AMBITIOUS BECAME 
SURGEONS AND PHYSICIANS. LATER 
THE EDUCATIONALLY-MINDED GOLD- 
SMITHS AND SILVERSMITHS REALIZED 
THEIR POSSIBILITIES AS BANKERS—BUT 
THE "TRADE" WAS SKEPTICAL AND 
MANY REMAINED GOLDSMITHS. JUST 
AS DOCTORS AND BANKERS AP- 
PEARED, SO NOW ARE CERTIFIED 
GEMOLOGISTS APPEARING IN THE 
TRADE. 


The oustomer recog 
nizes the fact that 
either of the insig- 


The customer will 
know this emblem 
guarantees a firm 
selected for its in- 


tegrity plus outstand- 
ing knowledge of reward for hard study, 


Gemol ox vey 
—_ : 7, ‘aS edge. 


Only 87 more enroliments for the CERTIFIED 
GEMOLOGIST Course can be accepted in 1933. 50 en- 
roliments received for the first of the following mail 
courses will insure their availability in the fall. 
Salesmanship in the Jewelry Store. (Gems, Watches, Silver- 
ware, Ceramics, Glass, and Gifts.) 
Design, Color, and Fabrics. Their use in Buying, Selling, 
Advertising and Display. 
Retail Store Merchandise Display and Window Display. 
Retall Store Merchandising 
The Institute will recommend courses in Retail Busi- 
ness Law, Retail Store Bookkeeping, Collections and 
Cost Accounting, Retail Advertising, and kindred sub- 
jects, obtainable from accredited universities. 


Write today for information 


Gemological Institute of America 
© 3511 West Sixth Street © 


LOS ANGELES 




















Standards for Gold Articles 


(From page 25) 


conforming to the requirements of this standard, it may sla! 
have applied to it numerals or other indicia to identify the 
class, pattern, type, or style of the article, provided such | 
numerals are not incorporated with the quality mark and are 
not placed or arranged so as to mislead or deceive. 

14. No article having a gold coating of less than 10 karat 
fineness shall have applied to it any quality mark. No article. 
having a gold content of less than 1/20* 10K gold or ip 
equivalent shall be marked “Gold Filled” or “Rolled 1 
Plate.” 


CERTIFICATES OF QUALITY 


15. In order that the consumer may become familiar with i 
the significance of the above quality mark, all gold covereq — 


articles may be accompanied by a certificate, tag, card or other 
form, incorporating the following wording: 

Company guarantees this 
Gold Filled (or Rolled Gold Plate) Article to be marked for 
quality in strict accordance with the Commercial Standard Cg” 


Department of Commerce.” 


*Subject to revision. 


The conference which was called at 10 a.m. and lasted 
all day was presided over by I. J. Fairchild of the Di 
vision of Standards of the Bureau of Standards, who was 
accompanied by Dr. Vickers of that body. 

At the opening of the meeting, T. Edgar Willson of 
THE JEWELERS’ CIRCULAR was asked by Mr. Fairchild 
to read the standards adopted for gold covered articles” 


at the International Jewelry Congress held at Rome but = 


they were not considered as a basis in the discussion. 
Opposition to the adoption of a standard that will be 
the same for “rolled gold plate” and “gold filled” had 
been voiced by the watch case trade which has a distinet 
and definite standard for both terms. On behalf of the 
watch case people, objection was raised to any standard 
for “gold filled” that would not provide for a maximum 


thickness of the gold. The watch case manufacturers” 


Association, however, was not represented officially. 

Opposition to definitions that would eliminate the Bek 
process from the use of the term were voiced by Dr. 
Weisberg of Weisberg & Greenwald, while some objec- 
tions to the use of the karat mark on “gold filled” or 
“rolled gold plate” under any conditions were raised i 
behalf of the manufacturers of gold jewelry. 

Among those who attended were the following: 


Eugene T. Abbott, Hadley Co.; Samuel E. Bouchard, Bausch 
& Lomb Optical Co.; Sigmund Cohn; Harvey E. Clap, Harvey” 
Clap & Co.; W. A. Cunningham, of Horton-Angell Co.; Edgat 
M. Docherty, William C. Greene Co.; Clarence M. Dunbar, 
Cook, Dunbar, Smith Co.; I. J. Fairchild, Chief, Division of 
Trade Standards, Bureau of Standards; W. H. Fowlie, Elgia 
National Watch Co.; Willard F. Greenwald, Weisberg © 
Greenwald, Inc.; Art Hadley, Hadley Co.; John Hall, New) 
York representative of the Hamilton Watch Co.; M. J. Julian) 
president, Better Vision Institute; Walter N. Kahn, of the 
Jewelers’ Vigilance Committee; Edwin F. Leach, Leach 
Garner Co.; Edward O. Otis, Jr., Executive Secretary, New 
England Manufacturing Jewelers’ & Silversmiths’ Associations) 
Lee Reichman, vice-chairman, Jewelers’ Vigilance Committee; 
Meyer D. Rothschild, chairman, Legislative Committee, Jewel- 
ers’ Vigilance Committee; Edson N. Sawyer, vice-president, 
Improved Seamless Wire Co.; Byron L. Shinn, attorney for 
Jewelers Vigilance’ Committee; Frank T. Sloan, Sloan & Co.; 
W. A. Stewart, Shuron Optical Co., Inc.; Wilson A. Streetet, 
legislative committee, Jewelers’ Vigilance Committee; Louis” 
Weisberg, president, Weisberg & Greenwald, Inc.; Edward | 
Wichers, chemist, U. S. Bureau of Standards; T. Edgar Will- 7 
son, Editor, THE JEWELERS’ CIRCULAR, and Thomas A. Wright, 
technical director, Lucius Pitkin, Inc. 


THE JEWELERS’ Crecunalll 


for July, 1933 





..as issued by the United States 
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